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We connect people who care with causes that matter.

THERE ARE MANY WAYS TO GIVE.
www.NevadaGives.org is your guide to finding the choice that is right for you.

Visit us at www.NevadaGives.org

>

Nevada Gives is an initiative of the Business Community Investment Council and the
Nevada Community Foundation to promote and strengthen philanthropy in southern Nevada.

The Nevada Community Foundation has extensive knowledge of the issues facing Southern Nevada,
and we know the most effective charities working to address them. If you take charitable giving seriously, you should know about us.

WE BUILD AND STRENGTHEN COMMUNITY.

Please visit us online at www.nevadacf.org or call (702) 892-2326.
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From the Editor

When schools return to session and
fall approaches, it marks a special
time here at In Business Las Vegas. It simple
means that it’s time to produce the “feel
good section of the year.” Of course, that’s
Community Giving.

Each year we get the opportunity to
showcase the great contributions that area
businesses and companies are making. This
year we were inundated with great story
ideas and photos. Las Vegas is a special place
when it comes to lending a helping hand.

I don’t just mean the money, either. While
vital to philanthropy, the cash donations
are one part of the overall process. The time
and effort people across the Las Vegas Valley
give back to the community is admirable.
The unselfishness and bigheartedness is
extraordinary.

We get the chance each September to
tell a few of the stories that embody the
spirit of giving. It’s impossible to document
everyone’s efforts here — that’s the most
frustrating part. We've tried to provide an
assortment of people’s generosity.

In this publication, you will also find our
traditional list of nonprofit organizations
located throughout Southern Nevada. We
provide contact information and some of
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their needs. This year, the list tops 100 de-
serving organizations for the first time.
Additionally, you'll find snapshots of vari-
ous companies’ efforts to help the communi-
ty we call home. We tried to include in some
way something
about everyone
who approached
us. There is also
a section that
portrays giving
through photos,
showcasing some
great candid shots
of employees and
their involve-
ment in various
programs.

We sincerely hope you find this publica-
tion informative and helpful. It’s important
to paint a picture of the good things going
on in our growing community. Community
giving is simply the right thing to do. I hope
you agree.

Rob Langrell

Editor of Special Publications
Rob.Langrell@egmgvegas.com
(702) 990-2490
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“Charitable giving is a very diverse thing. People have different interests. \When you're looking
at human services versus cultural development, it's not a zero sum game.”

Bret Bicoy, Nevada Community Foundation
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Charitable giving benefits
businesses, individuals
and communities

By Lisa McQuerrey
Contributing Writer

O perating expenses for businesses are infinite. Family budgets

are often stretched to the limit. Is there room for charitable

giving? If the answer is, “yes,” how does an individual or busi-
ness owner go about deciding which of the countless, seemingly needy
and legitimate charities are most deserving of their contribution?

National philanthropic tracking reports show Las Vegans don’t give
as much to charity as other major metropolitan areas of the country.
Many say that’s comparing apples and oranges, citing Las Vegas’ rela-
tively short history and transient population as reasons giving levels
aren’t higher. Studies show that people who have deep-seeded roots in a
city are more vested in the well-being of their community and are more
inclined to be charitable. In Las Vegas, nearly half the population has a
residency of fewer than 10 years.

In an effort to change the way Las Vegans view community giving, a
number of organizations and professional advisors are promoting the
value of charitable contributions.

Nevada Community Foundation (NCF) provides financial support
to nonprofit organizations and other public charities, primarily in
Nevada. The NCF convenes meetings of charities around critical issues
and connects donors to appropriate projects, all the while encouraging
collaboration among nonprofits to avoid duplication and fill gaps in
services.

“We help people facilitate charitable giving programs and we help donors
decided who to give to,” Nevada Community Foundation Philanthropic Ser-
vices Officer Jennifer Karuhn said.

According to Karuhn, it’s important for a company or individual to assess
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Stacey Wedding is president of Stacey Wed-
ding & Associates.

not only that a charity is legitimate, but to also
take stock of what is most important to them
personally, or from a company philosophy per-
spective. Is it children and education? Seniors?
Social services programs or animals? Karuhn
said it’s important to come into a charitable
giving program having an idea of what type of
impact you want to make in the community.

Bret Bicoy, NCF president, said locally,
many business owners are realizing they’ve
been the beneficiary of Las Vegas’ excep-
tional business climate, and as a result, see the
benefit of supporting the community in which
they operate. Bicoy said he sees a lot of corpo-
rations moving toward supporting issues that
affect their employees directly, in particular,
affordable housing and improved educational
opportunities.

“Businesses are practical when it comes to
giving,” said Bicoy. “They see how quality of
life issues affect their employees’ performance
and they see how employee performance af-
fects their bottom line.”

The Business Community Investment
Council (BCIC) operates under the umbrella
of the NCF and provides opportunities for
business owners to collectively work together
toward supporting common community goals.
A nonprofit collaboration of businesses dedi-
cated to enhancing the community through
philanthropic giving, BCIC provides monthly
funder’s forums and an annual summit
which allows member companies to interact
and discuss a broad spectrum of programs
and funding requests. BCIC members also
provide mentoring partnerships for executives
working to enhance their business through
philanthropy.

Stacey Wedding, president of Stacey Wed-
ding & Associates, is a former NCF executive
who provides consulting services to founda-
tions, businesses and charitable organizations.
Services include philanthropic research and
development of charitable giving programs.
According to Wedding, businesses looking to
step up community giving programs should
first create a charitable giving plan that helps
them narrow the focus of their efforts, decid-
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ing what type of organizations are aligned
with their personal or business philosophy.
She said the next step is to assess the legiti-
macy of the organizations you’re considering
supporting.

“Is there an operating reserve or endow-
ment? Do they have diversified funding
streams? Is there a strong, established track
record? Who is on the organization’s board of
directors?”

Wedding said it’s appropriate to ask for an
organization’s financial statements and to
conduct research online, using resources (see
accompanying story) to view annual reports
and learn more about an organizations’ back-
ground, including its decision makers. Once
an organization(s) has been chosen, Wedding
said there are a number of ways individuals
and businesses can offer support.

“If you're creating a culture of giving in
your workplace, you may want to involve your
employees in this part of the decision-making
process,” said Wedding. “Survey employees
about what they want to support. This inspires
involvement.”

Wedding encourages donors to be cre-

ative in their
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retaining employees. Wedding said, “Studies
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same, a business exhibiting good corporate
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Marguerite Griffin is the national director
of philanthropic services for Northern Trust,
an organization that administers more than
$120 billion in charitable assets for families,
cultural organizations, charitable groups and
nonprofit organizations. Griffin said in advis-
ing clients, Northern considers geography,
program relevancy, financial stability of the
organization and whether an organization’s

Bret Bicoy

Nevada Community
Foundation president

g

Marguerite Griffin is the national director of
philanthropic services for Northern Trust.

program(s) and mission fall within grant/cor-
porate giving guidelines.

“Our due diligence in reviewing charitable
organizations is quite extensive,” Griffin said.
“We conduct site visits, review annual reports
and financial statements.”

Griffin said the benefits of supporting the
local community are many, from the develop-
ment of new business relationships, support
of an educated and motivated work force and
creation of healthy living conditions and a
stimulating cultural environment.

She also noted the value of involving employ-
ees in community giving.

“It’s important that employees recognize
their responsibility to help strengthen the
communities in which they live and work,”
said Griffin. “At Northern, we encourage our
employees to support programs that improve
social welfare, educational opportunities for
children, contribute to arts and culture or
otherwise enrich both quality of life and op-
portunities for all individuals.”

Griffin said one way to foster employee
participation is to offer programs that make
volunteering and giving easily accessible. She
suggests providing information on organiza-
tions in need of support and suggestions for
ways to get involved. Business owners can
also offer matching gift and volunteer grant
programs, in which a company matches em-
ployees’ financial gifts or donates money to an
organization in which employees are involved.

Experts agree that while Las Vegas may be
slow in coming to recognize the benefits of
community giving, the city and its citizens are
definitely moving in the right direction.

Bicoy said locals seem to be more interested
in supporting human and social services pro-
grams over non-critical ones.

“Charitable giving is a very diverse thing.
People have different interests. When you’re
looking at human services versus cultural
development, it’s not a zero sum game. We
need to grow our charitable giving base and
encourage people to give in the way that is
most rewarding to them.”



Developer 1ssues challenge

Company’s charity program becomes model for others to emulate

By Brian Sodoma
Special Publications writer

ow will John Ritter be remembered in
Las Vegas?

The developer, who has several large
valley commercial and residential projects
to his credit and is putting plans into action
for the 12,000-residence Inspirada housing
development in southwest Henderson, hopes it
will be for the kindness of his company, Focus
Property Group, and not so much the success
he has achieved personally.

The son of a hippy, Ritter admits that
his mother probably wishes he became an
artist living on a commune as opposed to a
developer in a sprawling city. But some of his
mother’s free-spirited energy clearly rubbed off
on him, as the Focus CEO last year initiated a
program called “Community 911,” where em-
ployees participate by donating their time and
effort to a particular charitable project. Ritter
characterizes the program as “a melding of
the Apprentice, American Idol and Survivor.”
Film crews followed the groups’ progress, and
edited the footage into a program for Focus’
holiday party.

The four-team effort that is Community 911
involves: rehabilitating and expanding a home
for Child Haven; developing a land parcel for
Olive Crest, a foster car agency; building a new
“wish house” for the local chapter of the Make-
A-Wish Foundation; and building a pet-care
facility for the Shade Tree shelter.

More than 100 employees are involved in
the challenge, more than two-thirds of the
Focus staff, and Ritter said the program has
become a model for other companies to follow,
as it has produced more than 4,100 communi-
ty service hours and easily surpassed its initial
goal of $2 million of in-kind contributions.

“We’re getting a lot of requests locally and
nationally about the program. Hopefully we
can take our success and have it encourage
others to do the same thing,” Ritter said, add-
ing that Focus is in the process of developing
a handbook to help other firms create their
own in-house charity challenges. Ritter said
employees have gotten quite competitive, hav-
ing gone above and beyond what they initially
planned for their respective charities.

“We started out doing an obstacle course for
$50,000. ... Before we knew it we were reno-
vating a whole house for $500,000. John has
definitely made it very easy for all of us to live,
eat and drink this,” said Desta Collins, a proj-
ect manager for Landtek, a company within

Focus. Collins is the leader of the Mended
Hearts group, which is working on the Child
Haven project.

As with the other groups, Collins said
Mended Hearts members became more
obsessive and gave time on the weekends, and
sometimes during the workday, which Ritter
approved. She has also received inquiries from
clients about the project, and says Community
911 has helped her meet people within Focus
she otherwise wouldn’t have.

Ritter said the Shade Tree and Child Haven
projects should be done by early next year,
while the other two will take a little longer.

“Each team captain has mentioned to us
that this is a lifetime commitment to philan-
thropy. ... A lot of the projects the groups
picked were really ambitious and certainly
weren’t six-month projects. Our first prior-
ity now is to finish up the projects each team
committed to. After those are completed, then
we can look at what to do next.”

Ritter said his drive to promote giving in his
company certainly comes from his mother’s

influence, but other factors in his life as well.

“I certainly have to attribute some of it to
my upbringing. (My mother) had always been
the kind of person that helped her friends.

... She kind of took in a lot of strays,” said
Ritter, whose father died at a young age, thus
thrusting him into a man-of-the-house role he
became quite comfortable with. “I got used to
the concept of helping out and I guess working
hard.”

In 2002, Ritter also established a charitable
trust in his name. In the past year alone the
group has donated more than $4 million to
more than 60 local nonprofits.

The establishment of the trust came after
Ritter turned 40, had far exceeded all of the fi-
nancial goals he set in his 20s, but “felt empty.”

“I really wasn’t motivated to make more
money for myself. I've always lived a fairly
modest lifestyle and the idea of accumulating
more wealth for myself just didn’t excite me.”
That’s when Ritter made the ultimate pledge:
“Everything I make will ultimately end up in a
foundation that will help our community.”

-
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Supreme Court Vice Chief Justice Nancy Becker, center in red, is surrounded by members of the “50-hour Club” — lawyers who donated at least
that much in pro bono work last year.

The volunteer spirit

Supreme Court encourages lawyers to perform pro bono work

By Alana Roberts
Special Publications writer

Court rule strongly recommends that

lawyers offer some of their services for free
to people and charitable groups who can’t
otherwise afford them.

The rule is a boon to local groups that offer
free legal services to the community.

“It’s an aspirational goal set by the Nevada
rules for professional conduct,” said Kimberly
Mucha Abbott, director for the Clark County
Pro Bono Project. “The rule says we should
give back to the community. It strongly sug-
gests attorneys do 20 hours of pro bono work
a year or donate $500 (to benefit pro bono
work).”

The rule was passed by the Nevada Supreme
Court and went into effect in May. Mucha Ab-
bott said the new rule puts a greater emphasis
on volunteer service than on the financial
contributions.

“There always was the rule in place (recom-

I t’s not required, but a Nevada Supreme
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mending pro bono work),” Mucha Abbott said.
“The change wasn’t an enormous change. It’s
this emphasis on direct service.”

Although lawyers aren’t required to give
pro bono service, each year they must report if
they have volunteered their services and how
many hours to the State Bar of Nevada.

Nevada Supreme Court Vice Chief Justice
Nancy Becker, helped start the Clark County
Pro Bono Project in 1984 and was president
for 10 years. She is now chairwoman of the
new Nevada Supreme Court Access to Justice
Commission.

She said when lawyers give of their services
to benefit low-income individuals and chari-
table or public interest groups that lack means,
the entire legal system benefits.

“We need to make people aware of how
lack of access to the courts rebounds back into
society,” she said. “If someone is the victim of
fraud and they lose their home for it they’re
going to be looking for public housing. Also,
people who feel like they’ve had a fair shot in
court are less likely to take out their frustra-

tion by violent means.”

The Clark County Pro Bono Project is a
division of Clark County Legal Services, a
nonprofit law firm dedicated to providing free
legal services and legal information to low
income people. Clark County Legal Services
has 18 staff attorneys who provide services in
a variety of areas. The organization handles
about 1,000 cases at any given time, and serves
about 12,000 individuals in a year through its
legal education classes and its free legal work,
said Terry Bratton, the group’s legal adminis-
trator.

He said the organization has an annual
budget of about $2 million and receives money
from a variety of sources including the Eighth
Judicial District Pro Bono Foundation, which
acts as a clearinghouse for donations. Other
local legal services organizations are Nevada
Legal Services, City of Las Vegas Senior Citi-
zens Law Project, Clark County Law Founda-
tion-Trial by Peers Juvenile Diversion Program
and the Foundation for the Relevant Educa-
tion About the Law.
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At Bank of America, we’'re committed to giving back to the neighborhoods where we live and work. That’s why we
contribute our time, energy and support to these area organizations:

Arts Council of Henderson

Big Brothers Big Sisters of Nevada, Inc.

Boys & Girls Clubs of Las Vegas
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Junior Achievement of Southern Nevada

Junior League of Las Vegas

Juvenile Diabetes Research Foundation International
KNPB/Channel 5 Public Broadcasting

Latin Chamber of Commerce Community Foundation
March of Dimes Nevada Chapter

Nevada Ballet Theatre

Nevada Community Foundation

Nevada Fair Housing Center, Inc.

Nevada Hispanic Services

Nevada Partnership for Homeless Youth
Nevada Rural Housing, Inc.

Special Olympics Nevada

Step 2

Truckee Meadows Growth Task Force Fund
United Way of Northern Nevada The Sierra
United Way of Southern Nevada

United Way of the Great Basin

University of Nevada, Las Vegas

University of Nevada, Reno

Variety Early Learning Center

Vitality Unlimited

Women’s Development Center

Women’s Research Institute of Nevada

For more information, stop by any of our convenient banking centers or visit us at www.bankofamerica.com.
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Justice Michael Douglas, left, and attorney Thomas Fell at the awards ceremony honoring pro bono work.

Volunteer lawyers for the Clark County Pro
Bono Project handle those cases that the staff
attorneys can’t take. In her role Mucha Abbott
recruits those volunteers.

Clark County Legal Services and the Clark
County Pro Bono Project take cases of merit
for people who meet certain income require-
ments in such areas as family law, domestic
violence, abused and neglected children, im-
migration, consumer fraud, predatory lending
and bankruptcy.

“What we do is we recruit volunteers to
handle cases,” Mucha Abbott said. “We’re the
clearinghouse that matches attorneys with
cases. I spend a lot of time out at legal events
trying to get the word out.”

She said in 2005 the project placed 423 cases
with 290 volunteer lawyers.

“I can tell you the number of people coming
to us is increasing,” she said.

In honor of those lawyers the project, along
with the Clark County Bar Association, holds
alunch each December to honor lawyers and
firms who place an emphasis on pro bono
work.

“It’s turned into one of the biggest events
in the legal community,” Mucha Abbott said.
“Six hundred people attended in December
2005. We sold out the room.”
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Judge Philip Pro, left, hands an award to attorney Marshal Willick at the awards ceremony.
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Judge Nancy Loehrer, left, congratulates Doreen Spears Hartwell on her award for pro bono work.
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The Clark County Pro Bono Project also
sponsors continuing legal education classes
with the Clark County Bar Association. She
said the classes are a great way to recruit
lawyers because the group holds them for free
but in exchange participants agree to take on a
pro bono case.

“That’s our best recruitment tool,” she said.
“We get judges and attorneys to teach the
classes.”

Whether or not they’re required to offer
free services, some lawyers and law firms have
made pro bono work a priority.

Cam Ferenbach, a partner with Lionel Saw-
yer & Collins, said the firm’s history is steeped
in its commitment to pro bono work. He said
the firm doesn’t require it, but it supports its
lawyers who do want to provide pro bono ser-
vices. The firm’s lawyers have won numerous
awards for their pro bono work from the Clark
County Pro Bono Project and Clark County
Bar Association.

“You remember the pro bono cases you did
because you made a real difference,” Feren-
bach said. “You don’t win every one, but the
ones you're able to win it’s pretty clear that if
they hadn’t had a lawyer, they wouldn’t have
had as good of a result.”



Seniors assisted by LV organization

City of Las Vegas program helps lower-income elderly legal services

By Alana Roberts
Special Publications writer

new facility is helping a well-established
Aree legal services organization to better
erve the area’s senior population.

The City of Las Vegas Senior Citizens Law
Project has been in the community since 1978,
but earlier this year the program moved to the
Downtown Senior Services Center at Ninth
Street and Bridger Avenue. Although it is in
Las Vegas’ city limits, the program serves
seniors throughout Clark County.

The move offers the organization an oppor-
tunity to better reach out to the senior popula-
tion because other service providers are housed
in the same building, said Sugar Vogel, the
project’s administrator. The building houses a
food bank and other programs that address the
social needs of seniors.

“We network with other senior service pro-
viders in our community to set them up with
assistance with housing or with food costs,” she
said. “We’re very proud to be a tenant in this
building.”

The program works to provide access to jus-
tice for lower income seniors who are at least 60
years old. Vogel said the project offers free legal
services in a variety of areas, such as long-term
health care issues, consumer disputes, identity
theft, some estate planning issues, government
benefit disputes, document preparation and
elder rights issues.

Also, the organization is involved in a
pilot program to represent the best interests
of seniors who are involved in guardianship
proceedings, which is funded by a grant from
the Nevada Division for Aging Services.

Vogel said the project’s staff is aggressive in
its outreach efforts to seniors throughout Clark
County by visiting senior and community cen-
ters, retirement homes and by making in-home
visits, when necessary.

The project is sponsored by the city of Las
Vegas, which supports its $1.1 million a year
budget along with various grants, said Ed Jost,
senior citizen program manager with the city.

The program has 10 staff members, includ-
ing four attorneys, and serves about 3,000 cli-
ents a year. Although there is a staff, there’s an
omnipresent need for more volunteer lawyers
to take cases, Vogel said.

“There aren’t enough attorneys that have
volunteered their time for us to adequately
place all of the cases we have,” she said.

However, if the organization can’t address
an individual’s issue then staff members will

work with other legal services groups in Clark
County to provide the services.

Seniors are some of the most vulnerable
people who need easy access to legal services,
Vogel said.

“Seniors are easy victims,” she said. “They’re
easy prey for the unscrupulous.”

The Clark County Bar Association has hon-
ored the program twice for its pro bono efforts.
But, Jost said the program is successful because

of how it touches people’s lives.

“A good example is they had a woman who
was overpaid Social Security benefits,” he said.
“The (U.S. Social Security Administration)
was going to collect $600 a month until it was
paid. Through the work of the Senior Citizens
Law Project it was reduced to $10 a month. She
didn’t have to be homeless; she had money to
live on. She had a resolution to the case and lot
less stress because of it.”

uwsn.org

improving lives

in southern nevada.

United Way
of Southern Nevada

what matters.®
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Helping those in need

Businesses, nonprofits stepping up for at-risk youth

By Brian Sodoma
Special Publications writer

challenges. But today’s group, many of which will be raised by
single parents, some dealing with their own mental illness or
substance-abuse problems, appear to be having the toughest go of all.

Defining at-risk youth comes with its inherent challenges. Even those
offering services to this growing group may disagree on what an at-risk
youth profile actually is. But a common ground seems to be that a grow-
ing number of teens and youth today are forced to live a life without
some basics for success, such as a stable home environment. They may
face pressures to do drugs, have to deal with hunger, or even go without
medical care.

Ron Lawrence, director of the Community Counseling Center
(CCC), a comprehensive outpatient community mental health center in
Las Vegas, said most of the problems his center sees when it comes to
at-risk youth are drug-related.

“No question about it. ... At one point we did an assessment on a 10-
year-old who was already a heroine addict,” he said, while adding that
his group also does a lot of parent counseling, for mothers and fathers
who are substance abusers themselves.

With an annual budget of $1.5 million, 80 percent of which is public
funding designated for salaries, CCC relies a lot on “community ser-
vice” donations to help keep its building updated and for purchasing

There’s no secret that each generation of youth faces its own unique
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supplies. One donor recently bought 27 computers for CCC’s 10,000-
square-foot facility, a needed upgrade to stay networked with public
agencies, Lawrence added.

But Lawrence said CCC is now putting more focus on reaching out
to the business community for funding, which he said has been a tough
sell in past years.

“One of the things I've learned lately is that if I talk about the fact that
getting good mental health care ends up preventing a whole lot of other
things from happening, they listen,” Lawrence said. “There’s a whole
lot of spin-off for what we do. We're giving people coping skills, helping
them to stay sober, and keeping families and relationships together. ...
People understand when I start to talk about results.”

Kids and Cops ...

Businesses and nonprofits are partnering in other ways to help at-risk
youth.

An initiative born out of a 2004 conversation between United Way
of Southern Nevada president Dan Goulet and Sheriff Bill Young, Kids
and Cops is a voucher program allowing police officers in Las Vegas’
northeast and Bolden areas to issue vouchers for food, clothing, school
supplies, or other basic needs to at-risk youth.

“As we talked about it we found that police officers were taking
money out of their own pockets to help these kids,” said Goulet.

Officers in the areas carry two packs of 10 vouchers each, one from
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Target department stores and one from
McDonald’s. The $25 vouchers for Target are
to be used for clothing, school supplies, shoes
or other needs, as indicated by the issuing offi-
cer on the voucher. The McDonald’s vouchers
are each worth $5.

In the past year, the program spent about
$40,000, giving out 2,500 vouchers. For the
next year, MGM Mirage’s Voice Foundation
contributed $50,000 to the program, more
than doubling its initial $20,000 contribution.
Goulet said two new districts - downtown
and the southeast — will be added in the com-
ing year, and he estimates the cost at about
$80,000 to run the program with the areas.

“The bigger long-term goal for this project is
to build the relationship between the com-
munity and the police,” Goulet added. “Kids
are being receptive and pointing out things to
police in the neighborhood.”

By monitoring what the vouchers were used
to buy, and to whom they were issued, United
Way and the police can get insight into the
users. Currently, the average age of a voucher
recipient is seven. Backpacks are the most
sought out items, while having other informa-
tion on the voucher receipt allows officers to
follow up on at-risk youth.

“It (the voucher format) helps us to measure
the effectiveness of the program,” added Gou-
let. Ultimately, Goulet said he would like to see
the program go county-wide.

ORANGE

At-risk youth learn confidence and trust while picking up circus basics in Cirque du Monde.

Kids and Cops also goes hand-in-hand with
United Way’s Success By Six initiative, which
promotes literacy, health and safety for young
children in an effort to assure them of having
the skills to begin school at age six. United
Way also supports the Center for Independent
Living, which assists at-risk teens in learning
basic life and job skills, helping them to get
through high school and into college or the
work force.

BLOSSOM
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No clowning around ...

For many businesses, helping at-risk youth
comes in the form of offering up its own skills
and services to those in need. Cirque du Soleil
is one of those entities.

In the mid-80s, Cirque du Soleil, whose
original 14 members were struggling Montreal
street performers, implemented its Cirque du
Monde program, where company representa-
tives help at-risk youth learn circus basics, in
an effort to build trust and confidence.

On the surface the program may come
across as a clinic for people interested in a
potential circus careers. But Karen Gay, Cirque
du Soleil’s director of social and cultural
affairs for resident shows in Las Vegas and
California, asserts the program is exactly the
opposite. Instead Cirque uses pyramid build-
ing, stilt walking, juggling and other circus
tricks as a tool to reach out to the hearts of
disadvantaged youth.

“This is never about selling a show, or get-
ting artists to come to work for us,” said Gay.
“The best way I can say it is that our founder,
Guy Laliberte, said it best when he looked at
these kids and said there’s nothing ‘behind the
eyes.” With this he hoped to help them find
that something.”

A typical workshop could last nine to 12
weeks, said Gay, and will meet for two three-
hour sessions a week. “I've seen some of them
(students) in the beginning and the end of the
workshop, and to see that spark, that light in
the eyes, they really feel like they can do some-
thing with their lives,” she said.

On alocal level, Cirque du Monde is con-
ducted in cooperation with the Andre Agassi
Foundation, the Center for Independent
Living and other local partners. It runs in 54
communities around the globe and has served
over 7,000 youth, 80 percent of which are
at-risk. One percent of Cirque’s gross revenues
goes to funding Cirque du Monde. Coaches
who conduct the programs are not necessarily



coaches for Cirque shows.

“Sometimes we have (people) who are
fantastic jugglers and love kids, or they may
be former dancers, make-up artists. These are
people that come from all walks of life,” Gay
added.

Young contractors ...

As a new generation of contractors emerges
in Las Vegas, many are giving time and re-
sources to help at-risk youth.

Erick Sanchez, 23, president of General
Design and Construction, a Las Vegas general
contractor, will donate about $75,000 in mate-
rials and services to help expand and upgrade
the Huntridge Teen Medical center. The facil-
ity is used by many at-risk youth to gain access
to dental and basic medical care. Sanchez said
the project was part of a group exercise he
participated in when he was involved in the
Leadership Las Vegas class for young business
owners, sponsored by the city’s chamber of
commerce.

“We sought out projects for charitable
organizations that needed help,” Sanchez said.
“We (the group) felt this was a project where
we could bring the most value. We're involved
with a couple of other projects too.”

Sanchez’s father, Ramon, who owns a steel
manufacturing business in town, has also
given to Opportunity Village through the
years. Erick Sanchez believes younger contrac-
tors like him, who have grown up in the busi-
ness are a prime group for giving to charitable
causes.

“I think that we are a relatively young group
of people that have a great opportunity to do
well. So we’re fortunate for that. We want to,
in turn, provide opportunities to groups who
don’t (have our same good fortune),” he added.

Sanchez is also on the board of the Shade
Tree shelter.

Another young developer in town is Tommy
Isola, a principal at Blue Heron Development,
which is currently building Stone Canyon, a
46-unit, luxury loft condo project at the corner
of Buffalo and Del Rey avenues. Isola, 27,
recently signed his company on to help Boys
Hope Girls Hope of Nevada, a program to help
at-risk teens. Blue Heron will build its first
girls’ home at the corner of Spring Mountain
Road and Decatur Boulevard. The group
already has a boys’ home in North Las Vegas,
said Isola, but with the help of Blue Heron,
will have a second home completed by August
2007.

“I was looking pretty hard at some sort
of community involvement and Boys Hope
Girls Hope came to me. I really like how they
focus individually on each person. With some
organizations you take this shot gun approach
where you throw a lot of money and a lot of re-
sources at a lot of kids,” Isola said. “With this,
they kind of walk them through school, giving
them educational, emotional and spiritual

“We're giving people coping
skills, helping them to stay
sober, and keeping families and
relationships together. ..."

Ron Lawrence
Director, Community Counseling Center

support. All of the parents still have custody
of (the boys and girls in the program), but they
(the children) face certain hardships in their
lives. It might be the parents are abusive or
addicted to drugs, and don’t have the means to
raise a child.

“These are kids that have the potential and
the ability to do great things, they just need
some direction.” Isola is also on the board for
Boys Hope, Girls Hope. Currently, the boys’
home has six participants, and the girls’ home
will have eight when completed.

Deep roots ...

Marty Mahoney, owner of Mahoney’s
Entertainment, which provides bands, acts, as
well as instrument rental for valley events, is
another example of a man who is taking a long
look at the good he has achieved in 30 years of
business in Sin City, and using his resources to
give back to at-risk youth.

Mahoney recently donated about $7,000

in in-kind services, including face painters,
clowns and musicians for the annual Back To
School event held at Meadows and Boulevard
Malls on August 12 and 19, The event is
co-sponsored by the 10,000 Kids program, a
Las Vegas-based gang prevention and outreach
program headed by East Vegas Christian
senior pastor Troy Martinez, as well as the
Nevada Youth Alliance, among others.

Mahoney said the 10,000 Kids program is a
big reason why he got involved. Mahoney be-
gan attending Martinez’s church a few months
ago and was impressed with his efforts to get
kids out of gangs. Martinez, a former gang
member himself, is a member of the Southern
Nevada Community Gang Task Force.

“I was a drug addict and I've been clean
and sober for eight years. It helps for me to
be compassionate to how it is. ... Kids grow
up in an apartment building. Mom’s gone all
day and they find trouble. We’re just trying to
show them music is something else they can
do, instead of going around shooting people,”
Mahoney said.

Mabhoney also said that helping the 10,000
Kids program is a way for him to try to keep
his own neighborhood safe.

“I have two babies of my own now, and you
hear about the murders, gang shootings. I just
don’t want my kids to get into this,” he said.
“Hopefully we can make a difference and get
people to want to help out with this stuff.”

Rebuild Lives. Here in Las Vegas.
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Las Vegas community
contributes to success at
Nevada Cancer Institute

By Alana Roberts
Special Publications writer

There are many things the Nevada Cancer
Institute has achieved in its short existence.

But, if its leaders have their way, the non-
profit cancer care and research facility will add one
more achievement by earning the designation of
Comprehensive Cancer Care Center by the National
Cancer Institute.

That designation, considered to be an honor
within medical circles, is not given lightly, said
Shelley Gitomer, the organization’s vice president of
development.

“There are many community cancer centers, but
comprehensive is a prestigious designation,” she
said. “The nearest comprehensive center is in Los
Angeles. There’s very good cancer care in Las Vegas,
but not with this model
of fully-integrated
care.”

The designation is
given to facilities that
perform laboratory,
clinical and popula-
tion-based research.

In addition to the
research, most comprehensive centers also provide
clinical care and service for patients, as does Ne-
vada Cancer Institute.

The institute’s continued success will be tied to
the amount of ongoing support the community
gives.

“This is just the beginning,” she said. “We plan
on growing.”

A wide range of individuals, corporations and
philanthropic organizations have supported the in-
stitute since its founding in 2002. It has raised more
than $100 million in private contributions.

For more information
about Nevada Cancer
Institute

SEE PAGE
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The Nevada
Cancer Institute,
founded in

2002, serves
more than 1,500
patients with
state of the art
facilities funded

*I by the donations

of companies
and individuals.
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The Harrah's waiting room offers patients and families a serene setting.

Nevada Cancer Institute has built a 42,000
square-foot flagship research and cancer
care facility, with support from a $50 million
construction bond. The facility opened in
Summerlin a year ago.

The research facility is on five acres donated
by The Howard Hughes Corp. That plot is part
of 61 donated acres that the nonprofit agency
can use expand operations.

The institute serves more than 1,500 pa-
tients, employs more than 200 administrative
and medical personnel and has 380 volunteers.

Gitomer said none of the institute’s achieve-
ments would
have been pos-
sible without
the communi-

“Ninety percent
of volunteers are

focused on our ty’s support.
community mes- |, PeoPe
. ave stepped
sage, either through forward phil-
special events or ~ anthropically,
but people

community out-
reach.”

have also been
volunteering,”
Gitomer said.

Lori Goodwine “That’s what it
Director of Hospitality ~takes to make
something

like this successful. It not only takes the staff,
but community buy-in. We would not be here
today without the community.”

Lori Goodwine, the institute’s director of
hospitality, reception and volunteer programs,
said volunteers work on premises and off.
They perform various tasks at the facility for
patients and their visitors. She said the bulk of
those volunteer efforts are related to outreach
and fund-raising efforts.

“Ninety percent of volunteers are focused on
our community message, either through spe-
cial events or community outreach,” she said.
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“They are
significant
to getting
community
buy-in.”

In addi-
tion to The
Howard
Hughes
Corp.,a
long list
of other
organiza-
tions and
individuals
have also given to the Nevada Cancer Institute,
including The Greenspun Family Foundation,
Harrah’s Entertainment Inc. and the Las Vegas
Founders Foundation.

Gitomer said she has
been pleasantly surprised
by the large number of
individuals, families and
philanthropic founda-
tions that have stepped
forward to support the
Nevada Cancer Institute.

“When I first came
here, people told me 20
named families were
the ones who give,” she
said. “But now the list is
longer. We've been very
lucky. Young organiza-
tions have a difficult time
attracting foundations
and corporations. (But)
we have corporate spon-
sors like Harrah’s and we
have large grants from
the Avon Foundation.
Those gifts have been

i
\
Ei

Shirley Gitomér .

helpful in attracting other grants.”

She said the fact that the community can
support an organization such as Nevada
Cancer Institute means the area has reached a
certain level of growth.

“I think it has been part of the maturing
of the community, ” she said. “I think as the
community gets older they understand that it’s
important to take care of our own.”

She said the organization has a special rela-
tionship with Harrah’s Entertainment because
it has been a longtime supporter of Nevada
Cancer Institute.

“They were the first corporation to give us
alarge gift,” Gitomer said. “We’re very happy
they continued that kind of generosity.”

The company began its contributions to
the Nevada Cancer Institute with a multi-year
donation totaling $1 million, which includes
an employee/company match, said Anne
Sheridan, Harrah’s Entertainment director of
community relations. The company’s World
Series of Poker recently named the Nevada
Cancer Institute its official community rela-
tions partner. She said companywide, Harrah’s
contributes 1 percent of its profits to local
charitable causes.

“We are large, profitable and growing in
size, that translates to a lot of real dollars for a
lot of real needs in our community,” she said.
“Before Nevada Cancer Institute came on line
people had to leave to get treatment in some
cases. We're happy that’s no longer the case.”

The Nevada Cancer Institute’s strong
leadership team, led by Heather Murren,
the institute’s president and chief executive,
encouraged Harrah’s leaders to support the
institute from the beginning.

“They were led by some very dedicated and
motivated people and the need was so obvi-
ous,” Sheridan said. “We like in our philan-
thropy to be the first on board.”

A large sculpture stands outside of the Nevada Cancer Institute.
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Bringing back smiles

Give Back a Smile program lends hand to victims of domestic abuse

By Deborah Roush
Contributing Writer

ictims of domestic violence who have
Vhad teeth cracked, broken or knocked

out by their spouses have found help
for the last seven years through a national
program established by the American Academy
of Cosmetic Dentistry (AACD) that puts them
in touch with dentists in their area to give them
back their smile - for no cost.

In Las Vegas there are a half-dozen such
volunteer dentist offices in the organization’s
Give Back a Smile program and the list is grow-
ing, said Anna Velton, a spokesperson for the
AACD.

Velton said her organization partners with
the National Coalition Against Domestic
Violence (NCADV), which identifies and helps
qualify victims.

“It can be a case of neglect, for example, and
there are no financial stipulations. Also, the
victim has to be out of the abusive relationship
for one year,” she said.

“It’s about helping the survivor - it’s a final
step in the healing process,” she added.

Dr. James Wagner, a cosmetic dentist at Las
Vegas’ Dental Artistry, has been a longtime
member of the AACD and a volunteer for the
Give Back a Smile program since its inception
seven years ago.

Wagner, whose office helps one to two
patients a year completely pro bono, said the
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program provides

him with a meaning-
ful way to contribute
to someone else’s life.

“The purpose of
the program is really
to help people who
have been battered to
give them back a life
- to give them back
asmile. And it really
does help,” he said.

“The AACD has
done significant research about the effect a nice
smile can have on a person’s self-image. To be
able to give that back to someone is a wonderful
thing,” he said.

Wagner said most of the victims he has
assisted have been injured and have damaged
front teeth. “We have done most of the full
range of cosmetic procedures at one time or an-
other with this program. With the one we just
finished recently the tooth had been broken and
we had to extract what was broken and make a
bridge,” Wagner said.

Wagner said he believes the program is a
logical fit for the AACD. “It is one thing as a
group we can do that fits in with the theme of
cosmetic dentistry,” he said.

Velton agreed. “It shows the dramatic effects
that cosmetic dentistry can have on a person’s
life,” she added.

Velton said there are program volunteers

Dr. James Wagner

in every state and Canada and more than

900 dentists, lab technicians and other dental
professionals have volunteered their time to the
program since 1999.

Since its creation, 457 domestic abuse cases
have been completed for more than $3 million.
There are currently 342 applicants being treated
through the program, according to statistics
provided by the AACD.

In the last fiscal year, Give Back a Smile
volunteers donated more than $1 million in
services, they report.

Yet the number of volunteer dental offices in
Nevada -10 - is still relatively small.

Wagner isn’t surprised.

“Within any group there are a certain num-
ber of people who tend to be very involved, and
others who are just members,” he said.

He does, however, encourage other local
dentists in the AACD to consider volunteering
in the program.

“You don’t have to qualify people’s needs
- that’s handled through the existing organiza-
tions professionally and with a great degree of
confidentially,” he said.

“It’s good to have a cause to be involved in,”
he said.

For more information about becoming
involved or donating to the AACD’s Give Back a
Smile program in Nevada, call 1-800-543-9220
or access www.givebackasmile.com. Victims
wishing to apply to the program can call 1-800-
773-4227.



Giving at a Glance

Community Food Pantry

With the help of Albertson’s, Lotus Broad-
casting and R&R Partners, Catholic Charities
of Southern Nevada is receiving some much-
needed restocking of their Community Food
Pantry. The Second Annual Catholic Charities
Summer Food Drive took place in late August
at all area Albertson’s stores across the Las
Vegas Valley.

At each of Albertson’s 38 locations valley-
wide, shoppers could purchase pre-stuffed
grocery bags for $9.99 each. The bags were
delivered directly to the Catholic Charities
campus, which is located at 1501 Las Vegas
Blvd. North near Cashman Center. Donations
may also be made at the campus office.

“Summer is typically a slow donation time
for us as people are busy and away on vaca-
tion,” said Monsignor Patrick Leary, executive
director of Catholic Charities. “But the need
to feed thousands of hungry citizens never
goes away — especially working poor families
and senior citizens who often have to choose
between paying rent or buying food.”

Catholic Charities is one of the largest
nonprofit social service providers in the state,
offering the most comprehensive range of
human services. Catholic Charities offers 25
diverse programs designed to help all people
in need, from infants and children to families,
seniors and the homeless, regardless of race,
religion, or creed.

Sammy’s Woodfired Pizza

Sammy’s Woodfired Pizza recently teamed
up with the Clark County School District
School-Community Partnership Program to
help underprivileged children by providing
tools they would need to begin the school year.

Sammy’s hosted a drive for back-to-school
supplies in August, collecting new, unwrapped
school supplies such as packages of pens and
pencils, paper, backpacks, scissors, binders,
markers and more at both Nevada locations.
Each guest who brought in a donation of
school supplies valued at $5 or more received a
certificate for a free giant Messy Sundae”.

Peckman Outdoor Media

As part of the “Empowerment Schools”
pilot program, Maureen Peckman, president
of Peckman Outdoor Media, announced in
August that the locally owned billboard adver-
tising company has donated $50,000 to Adams
Elementary School in northeast Las Vegas.

The “Empowerment Schools” program
aims to provide schools with more control
in budgeting funds, planning schedules and
implementing programs to advance student
achievement. Principals and staff will have
more autonomy when making school-based

decisions, and the program’s overarching goal
is to increase community involvement with
the schools.

Clark County School District Superinten-
dent Walt Rulffes set up the pilot program
earlier this year. Four low-income elementary
schools have been paired with local corporate
sponsors — Peckman Outdoor Media with
Adams, Greenspun Family Foundation with
Antonello, MGM Mirage with Culley and
Wells Fargo with Warren. The selected schools
represent a variety of the school district’s
campuses in terms of diversity, economics and
performance.

Each corporate sponsor has donated
$50,000 to its particular school. Staff and busi-
ness partners will determine how best to use
the money.

MaxxaM Entertainment

MaxxaM Entertainment, a local entertain-
ment production company, will hold their
launch party on Sept. 21, where it will hold
drawings to donate money to three local chari-
ties in the names of attendees.

Donations of $6,000 will be made to Child
Haven, Las Vegas Academy and Heaven Can
Wait Animal Sanctuary

Nevada State Bank is a Proud
Supporter of Community Giving.

NEVADA STATE BANK®
A better way to bank.
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Success 1n numbers

More streamlined
operation allows
‘Big Brothers' to
serve more kids

By Alana Roberts
Special Publications writer

rin Cornelius, chief executive of Big
E Brothers Big Sisters of Southern Ne-
vada, measures the success of the group
by the number of “littles” the group is able to
serve.

Since taking the helm of the youth mentor-
ing organization a year and a half ago, Corne-
lius’ goal has been to boost the number of kids
the group serves by recruiting more volunteer
mentors.

When she joined the organization, 163 chil-
dren participated in the program. Now there
are 843 youths paired with volunteers. She said
the group hopes to reach about 1,500 by the
end of the year.

“That’s the number of kids we should be
serving based on our budget,” Cornelius said.

She said one reason for the ability to match
more youngsters with volunteer mentors is
the speeding up of the volunteer screening
process. The waiting list for mentors has been
whittled from 178 to 32, with the maximum

waiting time

"WG want k|dS reduced to two

months from as

to realize that it's  1ongas two years.
important to do When I came

here it took us

well in school.” (on average) six

Erin Cornelius nine months to

. . . lun-
Chief Executive of Big processa voun
. teer,” Cornelius

Brothers Big Sisters of

said. “Now we do
Southern Nevada ., . »
it in two weeks.

Under Corne-
lius’ leadership the group has implemented
more streamlined operations and has cut
the cost to match each child with a volunteer
from $4,000 to $2,100. That cost includes
the process of screening volunteers through
background checks and interviews, matching
them with the proper child and supervising
the relationship. The group operates on a $3.5
million budget.

“We trimmed our staffing to be more
cost-efficient,” she said. “We really focused on
having the right people in the right positions,
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ﬁ Above, Jensara

Clay, who is a vol-
unteer mentor with
Big Brothers

Big Sisters of
Southern Nevada,
is shown with

her little sister,
Jessica, during the
organization’s an-
nual picnic earlier
this year at Para-
dise Park. At left,
a volunteer mentor
with Big Broth-
ers Big Sisters of
Southern Nevada
spends time with
his little brother at
Disneyland in July.
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serving kids. We really cut our administra-
tive expenses so the focus of our money goes
toward our program.”

She said that streamlining process was
important, particularly in Las Vegas.

“We need to be accountable to our donors
and most of our donors run businesses,” Cor-
nelius said. “They expect us to run efficiently
and manage their dollars well. So we made
changes to make that happen. Donors now,
especially in this community, are very savvy.
They will put their money where they think
they’ll get the most bang for their buck.”

Some of those bucks will go toward a new

office. The
For more information organization
about Big Brothers Big is partnering
Sisters of with Boys and
Nevada Girls Clubs

to build an

office for the

SEE PAGE two groups
at Mohave

Avenue and Bonanza Road. Cornelius said Big
Brothers Big Sisters’ share of the cost to build
the project would be $1.5 million, which she
said is a savings.

The building will be near where many of
the group’s young clients live. That will also
help the group to better serve them, Cornelius
added.

Big Brothers Big Sisters of Southern Nevada
has recently been praised for its efficiency.
The chapter’s board of directors was honored
as 2006 Board of the Year by Big Brothers Big
Sisters of America at its national conference
in June.

The agency was judged on its growth in rev-
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At left, an excursion
sponsored by the
Land Rover Club of
Las Vegas featured
traversing ditches

- intentionally — as
part of a Big Brother
Big Sister excursion.
Below, volunteer
mentor Greg Brown is
shown with his little
brother, Jamal, during
the Disneyland trip in
July.
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enue, strong governance, growth in matches
between volunteers and children, partnership
development, support of other Big Brothers
agencies and success in fund-raising.

Those efforts have affected the group’s little
brothers and little sisters in some very tangible
ways. Thanks to a group of donors who
provided $15,000, 52 little brothers and sisters
along with their mentors went on a day trip to
Disneyland in July. The trip was a reward for
good or improved grades.

Cornelius said the organization is planning
on offering the trip again next year.

“Some of our kids have never been out of
Las Vegas so it was a big deal for them,” she
said. “We want kids to realize that it’s impor-
tant to do well in school.”

Raising interest among donors as well as
volunteers has been important to the group’s
success.

Katherine Little, a board member and
volunteer mentor of Big Brothers Big Sisters
of Southern Nevada, said she was recruited by
a friend who is also a board member. She said
her friend, who she declined to name, found
ways to convince her by showing her how easy
it is to be a big sister.

“She was very tricky actually,” Little said.
“She would invite me on her outings when she
would go out with her ‘little’. She would take
her ‘little’ to the movies and she’d say, ‘Do you
want to go?’ I would see how she interacted
with her ‘little’ and I said, ‘I could do that.””

Volunteers only need to meet with their
littles a few hours a week, and if at times it isn’t
possible to meet with the child, a phone call
or an e-mail is acceptable. More people should
consider volunteering with Big Brothers Big

Sisters of Southern Nevada, she said.

“I think a lot of people have that fear factor.
They’re not sure what is involved; that’s why a
lot of people don’t get involved,” she said.

She said the experience has positively af-
fected both she and her 8-year-old little sister.
“Im also learning from her even though

she’s eight,” Little said. “Learning to slow
down. I'm so used to such a fast lifestyle. It
gives me a different perspective in life. I do
enjoy spending time with her. I hope someday
she will go onto the right path.”



Giving at a Glance

Business Bank of Nevada

Business Bank of Nevada recently an-
nounced that this year’s contribution to United
Way’s 2006 Community Campaign totaled
nearly $18,000. The Bank’s donation consisted
of almost $15,000 from its employees and
another $3,000 in a corporate gift. This year’s
campaign contribution was a 20 percent in-
crease over last year’s donation, which totaled
nearly $15,000.

The bank also enjoyed a record 74 percent
employee participation in this year’s campaign
compared to last year’s 63 percent employee
participation. It had 62 of its 84 employees in
southern Nevada participate in United Way’s
2006 Community Campaign compared to 42
of its 67 employees participate in last year’s
annual United Way fund-raising event.

“We are very proud of our employee support
for United Way and the continual increase
in employee involvement in this wonderful
nonprofit agency,” said Larry Charlton, execu-
tive vice president and chief operations officer
of Business Bank, who also serves as a current
board member and immediate past chair-
man of the board for United Way of Southern
Nevada. “We’re continually educating our
employees about United Way and the benefits
they provide to individuals and families in our
community. Education is the key to employee
participation, which we hope to achieve 100
percent participation in our United Way fund-
raising event in the not too distant future.”

The average Business Bank employee gift
this year was just over $240 per employee com-
pared to the average per capita employee gift of
approximately $177. The bank’s corporate gift
of $3,000 far exceeded the corporate per capita
gift of just under $36 per company. The bank
also had four leadership donors who contrib-
ute $1,000 or more annually to United Way’s
Community Campaign.

The bank contributes financial, in-kind and
volunteer assistance to nonprofit institutions
and organizations that enhance the qual-
ity of life and promote public interest where
the company conducts its business. The
four main areas of the bank’s philanthropic
outreach include education, health and human
services, community development, and arts
and culture. Business Bank is a member of the
Business Community Investment Council in
Las Vegas.

C.ARR.E

Southern Nevada nonprofit groups are in-
vited to apply for graphic design, multimedia
and web design, animation and even culinary
services from The Art Institute of Las Vegas as
part of the school’s community service initia-

tive. The arts services will be provided for no
charge through the school’s Community Arts
Resource Exchange (C.A.R.E.) program, which
gives its students opportunities to apply their
art and design talents to projects that support
the needs of the community.

Nonprofit groups may apply for assistance
in areas such as logo development, poster
design, brochures, flyers, postcards and other
marketing collateral material, as well as multi-
media projects, computer animation sequenc-
es, web sites and other projects that fit into the
school’s curriculum. The school currently of-
fers diploma, bachelor’s degree and associate’s

degree programs in Drafting Technology,
Graphic Design, Culinary, Interactive Media
Design, Interior Design, Culinary Arts, Digital
Media Production, Game Art & Design, Media
Arts & Animation, and Visual Effects & Mo-
tion Graphics.

To apply for project assistance from the
school, local nonprofit groups should contact
Anne Dean, Director of Public Relations, The
Art Institute of Las Vegas, 2350 Corporate
Circle, Henderson, NV 89074; (702) 992.8453
or at adean@aiie.edu. The school reviews
requests to determine feasibility and whether
they will match with class projects.

BEHIND EVERY FACE THERE’'S A DREAM.
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No one on earth makes it alone. This holds
especially true for 150 people with disabilities
moving to Southern Nevada each month.
Without your help, someone will miss the
services that make Opportunity Village such
a success. For more information on how you
can help, visit opportunityvillage.org
or call 259-3741.
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More than half of Nevada's 10th graders will perform at or below the proficient level in science in any given year. The Samaritan Innova-
tive Science Foundation is trying to change that.

AH ab()ard ‘Samaritan’ effort gaining
steam for science program

[
t l Ie I I l a 1‘ By Brian Sodoma
Special Publications writer
(S C lence) us note that this bus is no party ride; in fact, local officials are hoping
it will be a major catalyst in helping boost Las Vegas high schoolers’

Ty science scores.
s A lack of interest and resources have led to the sad conclusion
that more than half of Nevada’s 10 graders will perform below a
proficient level in any given year, said Dr. Janet Greeson, CEO of
Samaritan Pharmaceuticals Inc., a publicly-held company with
a research facility at Georgetown University, where it is test-
ing medicines to help AIDS, cancer and Alzheimer’s sufferers,
among others.
Greeson has also recently spearheaded a nonprofit arm of the
company called the Samaritan Innovative Science Foundation,
which hopes to bring a science lab on wheels called BioFuture to

tutoring from a magic bus. But before the melody to a Who

Valley students may soon be getting some much-need science
song and hippy memories spring to mind, it’s important to
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“With the Bio(Future)
bus you actually get a
million-dollar lab you
can transport to all
the schools. If you put
all (the funding for all)
the schools (in Clark
County) together, you
couldn't get that.”

Dr. Janet Greeson

CEO, Samaritan
Pharmaceuticals Inc

For more information about
Samaritan Innovative Science
Foundation

SEE PAGE
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Clark County schools for the 2007-08 school year
in an effort to increase interest in science among its
students.

The 40-foot science laboratory on wheels, mod-
eled after the BioBus, a similar program run in
Connecticut and North Carolina, will simulate
DNA testing for criminal cases like on the hit
television show “CSI: Las Vegas,” Greeson said. Up
to 24 students can engage in science experiments
on the bus, even testing their own DNA. The idea
came to Greeson after she saw students’ reactions
to the BioBus at a conference last year.

“I saw the bus and the response different kids
had to it. I was kind of fascinated. So I sat and
watched it for about three hours,” Greeson, a clini-
cal psychologist, said. “The kids going through one
bus had tested their own DNA. All these little kids
were so excited, and I thought, ‘Wouldn’t that be a
great thing to do in Las Vegas?’”

The idea behind trying to court students
into science-related fields is also part of a na-
tional effort. According to recent reports in Time
Magazine, more than 50 percent of college-bound
students in China will pursue a degree in either sci-
ence or technology, where in the U.S. that number
is down to 17 percent.

“One-third of the jobs in the U.S. are science-
based. If only 17 percent are going to school for
science, we’re way below the number of people we
should be graduating with technology and science
degrees,” added Dianne Thompson, senior vice
president of development for Samaritan Innovative
Science Foundation.

But Greeson doesn’t necessarily blame the
American students for a lack of interest in science.
“What happens in schools when there’s a lack

of funding, they usually cut the arts, then they go
after the most expensive programs. Usually science
is an expensive program,” Greeson added. “With
the Bio(Future) bus you actually get a million-dol-
lar lab you can transport to all the schools. If you
put all (the funding for all) the schools (in Clark
County) together, you couldn’t get that.”

She added that with the elimination of science
labs in schools, it makes science a daunting, book-
learning affair, instead of an “experiential” one,
which is necessary for keeping children’s interest.

“With technology or science, we’re talking the
future of not only our children, but the economies
of the world. I think the only way to get children
into science is by experiential learning,” she added.

The bus, which will be geared toward seventh
through 12 graders, will require $1.2 million in
startup costs for its first year of operation, which
would include the purchase of the bus, fitting it out
with all of its equipment and hiring staff to run the
program. After the first year, staff and operational
costs would run about $225,000 per year; the group
hopes to involve UNLV science students as volun-
teers as well. Ultimately, Greeson would like to see

about three buses in Las Vegas.

Samaratin has held talks with the Clark County
School District and UNLV about the program, and
both entities showed interest. “They all think it’s a
good idea, but they’re waiting for the first physical
bus,” Thompson added.

Both agree that the interest is there on many
levels, but funding commitments are still a little
challenging. So far the inroads for the group have
been Las Vegas’ growing medical community and
the philanthropic arms of the casinos.

“Some community foundations are more suc-
cessful here because they have connections to the
casino industry,” Greeson added. “We’re fairly new.
We’re more of a start-up even though I've been here
17 years and
Samaritan
has been
around for
10.”

Beyond
the bus,
additional
components
to BioFuture
will include:
a teacher
leader
program
recognizing
high school
science
teachers
who have
contributed
to the ad-
vancement
of biotech-
nology and
shown exceptional science teaching skills; “Bio-
Academy,” a nine-month academic and lab skills
training program designed to help participants
prepare for a career in science and technology;,
while also allowing for up to 12 credit hours of col-
lege science credit; a summer hands-on science and
technology academy; and a scholarship program
as well.

Above all, Greeson hopes the bus and the other
ancillary programs will lead to a growth in the
biotechnology sector in Las Vegas. She added that
UNLV recently established a biotechnology center.
A good first step to attracting companies here in
the future.

“Eventually Las Vegas will become a place where
youw'll start to see biotech,” she said. “What’s great
for us is normally you can never get a meeting with
a major pharm-er (pharmaceutical company). But
when you say you're in Las Vegas, they create a way
to come out.”

Dianne Thompson, is senior vice
president of development for
Samaritan Innovative Science
Foundation.
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Urban Chamber of Commerce

The Urban Chamber of Commerce recently
held its 7th Annual Ann Gregory Memorial
Scholarship and Community Enrichment
Awards reception at the Venetian. This year’s
theme is “Instead of just returning a favor; Pay
It Forward.”

The prime sponsor for this year’s recep-
tion is the Venetian Foundation. Scholarship
donors were Famous Daves, MGM-MIRAGE,
Ronald McDonald Charities, Station Casinos,
Urban Chamber Scholars and the Venetian.
The Urban Chamber will award scholar-
ships to more than 60 high school and college
students.

The Community Enrichment Awards were
presented to Suzanne Madison of Allegra
Consulting; Punam Mathur of MGM MI-
RAGE; Chancellor Jim Rogers; Tony Sanchez
with the Alliance of Black and Latino for
Education (ABLE); and Maureen Peckman
with Council for Better Nevada (CBN). The
executive director’s New Leadership Award
was presented to Francisco Aguilar and Sonya
Douglas-Horsford.

The Urban Chamber of Commerce is a non-
profit organization that promotes community
outreach. Membership is open to all races and
ethnic backgrounds although the thrust of this
organization focuses on the black community.

EO Las Vegas

EO Las Vegas, a chapter of Entrepreneurs
Organization, raised $5,000 for the Literacy
Education Awareness Project (LEAP) during
the chapter’s recent “Chase for Charity” fund-
raising event.

Scott McManus, CEO of Ganix Biotech-
nologies and EO Las Vegas member, said the
organization’s annual Chase for Charity is a
cross between a road rally, scavenger hunt and
the game “Trivial Pursuit.”

EO has more than 5,500 members in 120
chapters and 40 countries. Founded in 1997,
the Las Vegas chapter of EO currently has
member company revenues in excess of $876
million. The organization serves men and
women under age 50 who are the founder,
co-founder, owner or controlling shareholder
of a business with a minimum of $1 million in
annual gross sales.

Laura Jane Spina

Her business card says Laura Jane Spina, but
her friends call her “L].” Having moved here
when she was 6 months old, she can almost be
considered a native of Las Vegas. Laura Jane
loves this community and is involved in every-
thing she can get her hands on. She sits on the
Parks & Recreation and Cultural Commission

(PRAC) board, Redevelopment Association
of Nevada (RAN) and is a past president of
the American Planners Association (APA)
and American Society of Interior Designers
(ASID).

While volunteering for the Assistance
League, she wrote and published children’s
books for “At Risk” children. She is creat-
ing a nonprofit group, Friends of Paradise
Park, whose mission is to revitalize Paradise
Park. The organization has already begun the
process to add public artwork, water efficient
landscaping, new equipment, and programs
to educate and otherwise benefit the public.

She is also a vital part of the Clark County
Museum Guild’s annual Halloween fundraiser
“Ghosts and Goblins of Nevada’s Past” and the
Friends of Henderson Libraries annual holiday
fund-raising event “Library Tree Lane.”

L] has instilled her philosophy of giving
back by encouraging every employee of her
two firms, RAFI Architecture and Fielden &
Partners Interior Design (both women-owned
and managed firms), to be involved in at least
one nonprofit organization. Some may say that
the values of philanthropy have gone to the
way side, but to that it can only be said “take a
look at LJ.”

BUILDING DIGNIFIED HOUSING WHERE HOMELESS
FAMILIES AND INDIVIDUALS CAN REBUILD THEIR LIVES

We are humbled and honored by the support of our Circle of Friends.
They are the reason for our success since launching the Southem Nevada Chapter.

Beazer Homes & Bill June ® Pardee Homes & Klif Andrews e Countrywide & Michael W. Brown e Carina Homes
Lifescapes Interational & Julie Brinkerhoff-Jacobs e Clare and Jerry Dye ® Bank of America Corporate Employees
HomeAid National e Evergreen Recycling & Len Christopher ® Steve and Elaine Wynn & The Wynn Resort Family
Metric Roofing of Nevada & Steve Carroll ® Anonymous- in honor of children who need a home
Bradley Roberts & LinkLV.com e Marketscape Research & Consulting ® Nordic Structures e Faiss Foley Warren Public Relations
Rose-Glenn Group Public Relations ® Warmington Homes & Amy Thill @ Berton Charles Severson e H. Thomas and Gall Robinson

Our Board of Directors: Klif Andrews e Michael W. Brown e Mark Daigle ® Brent Eckersley ® Gary E. Harmon e Wiliam Hoover
Bill June ® Martin Melendrez e Judge Nancy Saitta  Lindsey White

Executive Director: Kathleen Dye

HomeAid

Southern Nevada

Our current housing projects include working with Women's Development Center and Boys Hope Girls Hope.
For more information about HomeAid Southern Nevada, Please call 702-838-4243.
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Beginning with this year’s freshman class, Bishop Gorman students will need to complete 100 hours of community service to graduate.

Helping out
Local school increases community
service requirement to 100 hours

By Deborah Roush
Contributing Writer

Aurora Driscoll, 17, has spent countless hours helping in the

kitchen and with crafts at local nursing homes. Her friends,

she says, work in soup kitchens and collect items for the needy.
While Driscoll said she enjoys serving, her outreach has been spurred by
her high school - Bishop Gorman - which has always required students
in its religion courses to complete community service hours. Beginning
with this year’s freshman class, however, the school will mandate that
graduates complete 100 hours of community service.

The Rev. Edward Wagner, director of the Campus Ministry at Bishop

Gorman, said the school has slowly been moving toward this require-
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ment.

“It has been an evolution. Every student in
religion class already was required to complete
10 hours of service each semester,” he said.

Two of the school’s biggest outreaches have
been Matthew’s Closet, where students collect
clothing and hygiene items to distribute to the
homeless, and the Matthew 25 board, a group
of students who work with social agencies to
help the needy.

Overseeing the weekly donations from
students, the Matthew 25 board has replaced
an elderly person’s wheelchair and paid a
financially struggling family’s electric bill,
Wagner said.

Wagner said the mission of the school dic-
tates student involvement in the community.
“The mission is clearly to teach the gospel of
Jesus Christ. The gospel is certainly adamant
about our calling to minister to those left out,
oppressed and poor,” he said.

It is because “no one lives solely alone — we
are all brothers in sisters and we must live in
regard for others,” that giving time to help the
community is critical, he added.

Wagner said he hopes the new requirement
will benefit Bishop Gorman students.

“We want this to help them broaden their
view of the world. Service connects us with the
community and shows us that we’re not an iso-
lated entity. It teaches that there is something
bigger than Gorman and ourselves,” he said.

“We want the student to value service and
hope they’ll come to understand that all are
created in the image of God and that same
God made us stewards of creation,” he added.

“No matter what a Gorman graduate has
as a career goal, to serve others is our highest
calling. Service is something you can do no
matter what you're doing. You don’t have to
have a service vocation,” he said.

Gorman students, Wagner said, will hope-
fully get to the point where “service becomes
almost an automatic response.”

Wagner also hopes the added hours will
benefit the community.

“Our kids have done tutoring and cleaned
up the parks. We have a group of kids who
have cut grass for elderly people who are
homebound,” he said.

Now, he said, the school can accept even
more projects suggested by faculty, parents
and local churches.

There are long-term plans in the works,
too, for a large-scale service project where the
students might travel. “It could be a habitat
for humanity project or something (helping
rebuild) New Orleans,” Wagner suggested.

Wagner said students have not been sur-
prised by the new requirement, which was
outlined in the school newsletter and is posted
on the Web site.

“I don’t think anyone is stunned. Generally
you would have to have done 60 to 70 hours by
the time you graduated anyway,” he added.

The Rev. Edward Wagner

Driscoll agreed. “The people who complain
are the ones who do it last-minute. This has
always been required; now it’s just a couple of
more hours,” she said.

The difference now, said Wagner, is that

idence and clarity.

instead of being part of the school’s religion
courses, service hours will be carefully tracked
by the Campus Ministry Department.

“To finish your freshman year, you need
10 hours or you can’t become a sophomore. A
sophomore needs 30 hours to become a junior
and you need 60 hours to go from junior to
senior,” he said.

Wagner said a significant number of Catho-
lic schools across the country have similar
requirements.

“Last year when our administrative team
was discussing graduation requirements in
general it was decided that if other require-
ments would be changing we might as well
make this change now, too,” he said.

Sometimes, Wagner said, something must
be required before “you can discover the value
of it,” he added.

That’s just what has happened to Driscoll,
now a senior, she said.

“This shows people that there are a lot of
things that need to be done in the community
that people don’t know about,” the student-
body president said.

“There are people less fortunate than us and
they need help. It’s not all about you,” she said.

To suggest a community service project for
Bishop Gorman High School students, call the
Campus Ministries Department at Bishop Gor-
man High School at (702) 732-1945.

JORDAN WIRSZ is a member of the board for Big Brothers Big Sisters
of Southern Nevada, is an active member of Civitan and donates to
several different organizations such as the Door of Faith Orphanage

in Mexico.

DIAMOND BAY &P

6212 W.Desert Inn Road, Suite 100 Las Vegas, Nevada 89146
Phone 702-254-9303 toll free 800-536-9303
{0% loss rate since inception}

Money invested through a mortgage broker is not guaranteed to earn any interest or return and is not insured. Before
investing, investor must be provided applicable disclosure documents.

A GREAT WAY TO

INVEST.COM
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Nonprofit Organizations

AARP

5820 S. Eastern Ave., Suite 190
Las Vegas NV 89119
P: 866/389-5652
nvaarp@aarp.org
www.aarp.org/nv

F: 702/938-3225

Mission: AARP is a nonprofit nonpartisan
membership organization that provides in-
formation, resources, legislative advocacy
and unique benefits to make life better for
people 50 and older.

Wish List: Looking for volunteers to share
their experiences while engaging their own
interests. Many volunteer opportunities

are available, including Community Ambas-
sadors, members of our Health and Afford-
able Rx or Energy/Utilities Issue Teams, voter
education/outreach and service program
volunteers. Give to our community by get-
ting involved.

A Lift Up.org

3310 S. Nellis Blvd., Suite 28
Las Vegas NV 89121
P: 702/457-0700
aliftup@cox.net
www.aliftup.org

F: 702/451-3508

Mission: Give philanthropic aid to struggling
and underprivileged, and spiritual guidance
to those in need.

Wish List: Corporate sponsors for Thrift Store
items such as lost and found, apartment lock-
outs and clean furniture donations.

Adoption Alliance

1785 E. Sahara Ave., Suite 340

Las Vegas NV 89104
P:702/968-1986  F: 702/968-1989
jom@adoption.lvcoxmail.com
www.adoption-alliance.com

Mission: Provide a full range of caring and
appropriate services and education to both
pregnant women and prospective adoptive
parents.

Wish List: Sponsors or in-kind donations to
cover costs of advertising in all media.

Aid for AIDS of Nevada

2300 S. Rancho Drive, Suite 211

Las Vegas NV 89102

P: 702/382-2326  F: 702/366-1609
caroline@afanlv.org
www.afanlv.org

Mission: Provide support and advocacy for
individuals and families living with HIV/AIDS
in Southern Nevada.

Wish List: Financial support by building
community partners; office furniture, lobby
chairs, community room furniture, TV, DVD,
VCR, color printers; food (see wish list on Web
site), nutritional supplements.

Alzheimer’s Association,
Desert Southwest Chapter

5190 S. Valley View Blvd., Suite 101
Las Vegas NV 89118

P: 702/248-2770  F:702/248-2771
Susan.Hirsch@alz.org
www.alzdsw.org

Mission: To equip and empower individuals
and communities to provide effective and
compassionate care and support through
Helpline, family care consultants, education
and support groups.

Wish List: Volunteers for Memory Walk,
Helpline and support groups; printing servic-
es for brochures and fliers; office furniture;
color printer; office supplies.

American Cancer Society

1325 E. Harmon Ave.
Las Vegas NV 89119
P: 800/227-2345
jpisani@cancer.org
www.cancer.org

F: 702/798-0530

Mission: Eliminate cancer as a major health
problem through research, education, advo-
cacy and service.

Wish List: Volunteers to answer phones, as-
sist in Quality of Life Center (provides gift
items for patients), perform fund-raising,
transport patients for cancer treatments
(volunteers donate this use of their cars and
gasoline expenses); various supplies including
wigs, scarves and hats, mastectomy bras and
prosthesis, liquid food supplements, ostomy/
colostomy aids.

American Diabetes Association

2785 E. Desert Inn Road, Suite 140
Las Vegas NV 89121
P: 702/369-9995

www.diabetes.org

F: 702/369-3717

Mission: Prevent and cure diabetes and im-
prove the lives of all people affected by dia-
betes.

Wish List: Corporate and business sponsor-
ships to help reach fund-raising goals and
achieve our mission, as well as advertising,
marketing, printing, public relations part-
ners.

American Heart Association

2355 Red Rock St., Suite 103

Las Vegas NV 89146

P: 702/367-1366  F: 702/367-1975
john.mcneil@heart.org
www.americanheart.org

Mission: Reduce disability and death from
cardiovascular diseases and stroke.

Wish List: Meeting room space for monthly
Stroke Support Groups, and Heart and Stroke
Committee meetings; VCR for health fairs;
heart-healthy food for support group and
committee meetings.

American Red Cross-Southern
Nevada Chapter

1771 E, Flamingo Road, Suite 206B
Las Vegas NV 89119

P: 702/791-3311 F: 702/791-3372
info@redcrosslasvegas.org
www.redcrosslasvegas.org

Mission: Provide relief to victims of disaster
and help people prevent, prepare for and re-
spond to emergencies.

Wish List: 16-passenger van to respond to lo-
cal/regional disasters, 400 cots/blankets for
shelter, disaster supply trailer to locate in
outlying areas, supplies to set up first aid sta-
tions, trailer for first aid station supplies.

Amerindian

840 S, Rancho Drive, Suite 4-428
Las Vegas NV 89106-3837

P: 702/393-3476  F:702/454-3043
bobcrow777@yahoo.com
www.amerindian.org

Mission: As Indians helping Indians, we pro-
vide hope and basic living necessities to al-
leviate the pain and suffering inherent with
poverty.

Wish List: Non-perishable canned or dry
food (beans, corn, meat); clothing, espe-
cially sneakers and age-appropriate outfits
for teenagers, warm coats for elders (mostly
women aged 80+) and blankets; school sup-
plies; sponsors to cover expenses of extra-cur-
ricular school activities.

Andre Agassi Charitable Foundation

3960 Howard Hughes Parkway, Suite 750
Las Vegas NV 89169

P: 702/227-5700 F: 702/866-2928
info@agassi.net
www.agassifoundation.org

Mission: Provide recreational and educa-
tional opportunities for local at-risk children
through emotional, physical and academic
programs, which enhance a child’s character,
self-esteem and career possibilities.

Wish List: Monetary contributions, individual
or corporate mentors for Agassi Prep stu-
dents, Agassi Prep Gap Scholarship sponsors
($2500 scholarships that bring the per-pupil
allotment closer to the national average),
field trip sponsors, lunch program sponsor,
passenger van, musical instruments, plants
and trees for landscaping.

Animal Foundation

655 N. Mojave Road

Las Vegas NV 89101

P: 702/384-3333  F: 702/384-4563
dorgill@animalfoundation.com
www.animalfoundation.com

Mission: To provide a safe, clean and caring
refuge for the animals of the Las Vegas valley
and find new homes for those who are not
reclaimed.

Wish List: All cleaning supplies, food for all ex-
otic pets, towels, blankets, used cell phones,

In Business Las Vegas 35



Nonprofit Organizations

volunteers, monetary donations.

Area Health Education Center
of Southern Nevada

1094 E. Sahara Ave.

Las Vegas NV 89104
P:702/318-8452  F: 702/318-8463
info@snahec.org

www.snahec.org

Mission: To improve Nevada’s health status
through education and outreach.

Wish List: Printing; juice and water; paper
products; volunteers with health education
and community outreach experience; con-
sumable office supplies (such as CD-ROMs;
etc.)

Assistance League of Las Vegas

6446 W. Charleston Blvd.

Las Vegas NV 89146-1165

P: 702/870-2002 F: 702/870-1101
www.allv.org

Mission: Implement programs and services to
enrich the lives of children

Wish List: “Friend of Assistance League” vol-
unteers; donated items for Thrift Shop; funds
for philanthropic projects such as Operation
School Bell.

BEST Coalition for a Safe
and Drug-Free Nevada

3075 E. Flamingo Road, Suite 100A
Las Vegas NV 89121
P: 702/385-0684
loyd@nvbest.org
www.nvbest.org

F: 702/614-0400

Mission: Implement and facilitate school and
community partnerships to promote a safe
and drug-free lifestyle for the well being of
all Nevadans, bringing everyone’s strengths
together

Wish List: Alcohol, tobacco and other drug-
prevention information; assistance with
grant writing and foundation proposal writ-
ing; office space at a donated or reduced rate
(at least 4,000 sq. ft.).

Big Brothers Big Sisters of Nevada

4045 S. Spencer Street, Suite A-57
Las Vegas NV 89119

Administrative offices:
P: 702/731-2227 F: 702/ 737-9209

Donation Center:
P: 702/ 222-9000
info@bbbsn.org
www.bbbsn.org

Mission: Help children reach their potential
through professionally supported, one-to-
one mentoring relationships with measur-
able impact.

Wish List: Big Brother volunteers to partici-
pate in community and site-based mentoring
programs; increased participation by parents
to enroll their daughters (Little Sisters) for
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matching with a caring role-model; dona-
tions of cars; clothing and other household
items; new office equipment & furnishings

Blind Center of Nevada, Inc.

1001 N. Bruce St.

Las Vegas NV89101

P: 702/642-6000  F: 702/649-6739
info@blindcenter.org
www.blindcenter.org

Mission: Assisting blind and visually impaired
persons of all ages in reaching their highest
physical, social, intellectual and economic po-
tential.

Wish List: Music instruments, 10+ passenger
van, delivery van, bus tokens, food items,
cheese, frozen meats, non-perishable food
items, cleaning supplies, disposable latex
gloves, first aid items, glue sticks, hand tow-
els, sponges, scouring pads, Kleenex, craft
items, napkins, office supplies, paper plates,
cups, plastic utensils, paper plates, paper
towels, toilet paper, trash bags, copy paper,
volunteers in all areas, donations of commer-
cial food items and bulk commodities, mon-
etary donations, planned giving, foundation
trust and corporate sponsorship.

Boys & Girls Clubs of Las Vegas

P.O. Box 26689

Las Vegas NV 89126

P: 702/367-2582  F: 702/367-9522
www.bgclv.org

Mission: Provide opportunities for young
people to learn the skills necessary for happy,
healthy and successful lives and to become
responsible members of society.

Wish List: Unrestricted general operating
funds, art supplies, school supplies, office
supplies, athletic equipment, computer hard-
ware and software, billiards and games ta-
bles (pool, bumper pool, foosball, ping-pong,
etc.), electronics (TVs, DVD players, and video
game consoles like Play Stations), furniture
(desks, chairs, stools, storage cabinets, couch-
es, and bean-bag chairs), busses and vans.

Boy’s Hope/Girl's Hope of Nevada

4100 W. Flamingo Road, Suite 1200
Las Vegas NV 89103

P: 702/839-9455  F: 702/676-2085
psavage@bhgh.org
www.boyshopegirlshope.org

Mission: Helping academically capable and
motivated children-in-need to meet their full
potential by providing value-centered fam-
ily-like homes, opportunities and education
through college.

Wish List: Volunteers for dinner preparation,
tutoring, special events, marketing, graphics,
gardening, and ceramic tile and carpet instal-
lation; donations for restaurants and child-
appropriate entertainment such as sporting
events, movies, and bowling; goods needed
are bedding for twin size beds, dressers, liv-
ing room furniture, carpeting, cleaning sup-
plies and Pentium IV computers/laptops.

Candlelighters for Childhood
Cancer of Southern Nevada

601 N. Rancho Drive, Suite B11

Las Vegas NV 89101
P:702/737-1919  F: 702/792-2780
shorn@candlelightersnv.org
candlelightersnv.org

Mission: Help alleviate the isolation, uncer-
tainty and loneliness felt by families facing
childhood cancer through support, educa-
tion and services.

Wish List: Contributions to support Travel for
Treatment, Emergency Assistance and Be-
reavement-support programs; group or indi-
vidual sponsors for special parties for our chil-
dren and families; food gift certificates, new
toys, games and art activities (in constant de-
mand); volunteers (welcomed and needed).

CHR Inc.
(Caring, Helping and Restoring Lives)

2980 S. Jones Blvd., Suite A

Las Vegas NV 89146

P: 702/889-4466  F: 702/889-1538
CHRLIV7@aol.com
www.CHRINC.net

Mission: We equip individuals with necessary
tools to live independent and self-sufficient
lives. We help capable employees find and
train for better jobs.

Wish List: Computers with flat-screen moni-
tors; monetary contributions; office supplies;
gas cards; food cards or vouchers; bus passes;
clothing vouchers; Home Depot gift cards;
Lowe’s gift cards (gift cards and vouchers are
for client supportive services); work boots,
shoes, uniforms and tools.

Catholic Charities of Southern Nevada

1501 Las Vegas Blvd. North

Las Vegas NV 89101

P: 702/365-9464  F: 702/384-0677
smann@catholiccharities.com
www.catholiccharities.com

Mission: Single focus since 1941 - give help
and hope to people in need regardless of
race, religion or creed.

Wish List: Monetary donations, food, cloth-
ing, furniture, baby supplies, shoes, socks and
underwear and toiletry items, and holiday
toys and turkeys.

Center for Creative Therapeutic Arts

6375 W. Charleston Blvd., WCL Suite 184
Las Vegas NV 89146

P: 702/363-8166  F: 702/315-4362
cctalv@aol.com

www.ccta.us

Mission: Dedicated to improving health and
building public awareness for all generations,
through music therapy programs that posi-
tively affect emotional, mental, physical and
spiritual well-being.

Wish List: Grants supporting children’s ther-
apy with family financial assistance, musical



instruments (electric guitar, drum kit, high
quality acoustic guitar, rhythm instruments,
drums), old instruments that are not play-
able, new computer system, b/w / color copi-
er, sponsorships and grants for public aware-
ness events.

Child Focus

4310 S. Cameron St.

Las Vegas NV 89103

P: 702/436-1624  F: 702/367-1624
info@childfocusnv.org
www.childfocusnv.org

Mission: Provide resources/services enriching
lives of children living in foster care.

Wish List: Laptop Computers (for teen-age
children), diapers, office supplies (paper, ink
cartridges), personal hygiene items (deodor-
ant, soap, shampoo).

Children’s Advocacy Alliance

2245 N. Green Valley Parkway, Suite 432
Henderson NV 89014

P: 702/228-1869 F: 702/294-0980
www.childrensadvocacyalliance.com

Mission: Putting the health and safety of chil-
dren first by taking action to improve their
lives, and protecting those who are victims of
abuse and neglect.

Wish List: Contributions to support pro-
grams including a statewide report card on
children’s issues; various support services and
Child Haven.

Civil Air Patrol, U.S. Air Force Auxiliary

7617 Constantinople Ave.

Las Vegas NV 89129

P: 702/860-3050  F: 702/207-2559
david.jadwin@nvwg.cap.gov
WWWw.cap.gov

Mission: Southern Nevada members train to
serve effectively in emergencies and help lo-
cal young people grow as leaders. Opportu-
nities are available for pilots and non-pilots.

Wish List: Adult volunteers needed to work
with youth in a structured development pro-
gram. Pilots and aerospace-oriented individ-
uals needed for search and rescue, disaster
relief and educational opportunities. Volun-
teer opportunities are typically in evenings
and weekends. Monetary and technology
donations used directly with four Southern
Nevada, community-based chapters.

Class! Publications

4505 S. Maryland Parkway

Las Vegas NV 89154-1025

P: 702/895-1504  F: 702/895-1505
classpub@unlv.edu
www.classmag.com

Mission: Promote the successful transition
from adolescence to adulthood for teens in
Clark County.

Wish List: Page or topic sponsors for articles
in the CLASS! Monthly youth publication, up-
dated design software, updated computers,
legal advice, high-function color printer, new
fax machine, mentors or workshop presenters
in communication fields, free Internet service

for CLASS! Interns with financial need, digital
cameras for intern reporters.

Community College of Southern Nevada
(CCSN) Foundation

6375 W. Charleston Blvd. W3D

Las Vegas NV 89146-1164

P: 702/651-7301 F: 702/651-7303
jacque_matthews@ccsn.edu
www.ccsnfoundation.org

Mission: Securing funds and resources to
provide quality post-secondary educational
opportunities for students and to enhance
educational programs within CCSN.

Wish List: Funds for student scholarships,
programs and capital projects; equipment
and books for specialized programs; $2 mil-
lion matching funds for new transportation
technology center.

Community Food Bank of Clark County

4190 N. Pecos Road

Las Vegas NV 89115

P: 702/643-0074  F: 702/643-0794
bbraggs@Ivfoodbank.org
www.lvfoodbank.org

Mission: Alleviate the effects of hunger re-
lated poverty by gathering food and other
items for distribution to the needy.

Wish List: Food (non-perishable or perish-
able, canned or dry), forklift, security fenc-
ing/gate, cargo van, monetary contributions,
copier, volunteers.

Court-appointed Special Advocates
(CASA) Foundation

601 N. Pecos Road

Las Vegas NV 89101

P: 702/455-4306
fdcasal1@co.clark.nv.us
www.casalasvegas.org

Mission: Meet unmet needs of children in
foster and alternative care who have become
wards of the court; support program that en-
lists CASA volunteers.

Wish List: Financial donations, volunteers.

Courtney Children’s Foundation

818 West Brooks Ave.

North Las Vegas NV 89030

P: 702/315-5159  F: 702/315-5193
skuhn@ccflv.org

www.ccflv.org

Mission: To have a measurable positive im-
pact on the lives of at-risk pregnant teens,
first- time mothersir young children and their
communities.

Wish List: Formula, diapers, wipes, infant
clothing (t-shirts, gowns, one-sies), infant
toys, bottles, baby powder, baby lotion, etc.,
cribs, mattresses, bassinets, rocking chairs.

Cultural Diversity Foundation, Inc.

P.O. Box 335699
Las Vegas NV

P: 702/646-2615
jflowers@cdfnv.org
www.cdfnv.org

F: 702/233-3666

Mission: Create opportunities to learn by
enhancing the educational, professional and
personal growth of individuals through the
development of programs for disadvantaged
Clark County residents.

Wish List: Funding to support scholarship,
technology, and finance education work-
shops that are offered to the community;
sponsorships for signature scholarships; and
funding for the annual scholarship benefit.

Cystic Fibrosis Foundation

2990 Sunridge Heights Parkway, Suite 110
Henderson NV 89052

P: 702/383-8500 F: 702/383-9700
nevada@cff.org

www.cff.org

Mission: Fund research to find a cure for Cys-
tic Fibrosis.

Wish List: Wonderful auction items for events,
volunteers.

Easter Seals of Southern Nevada

6200 W. Oakey Blvd.

Las Vegas NV 89146

P: 702/870-7050  F: 702/870-7649
tjeeves@eastersealssn.org
www.eastersealssn.org

Mission: Create solutions that help peo-
ple with disabilities become self-sufficient
through education, community partnerships
and direct services; increase number served in
all programs.

Wish List: 15-passenger van; supplies for Child
Development Center and Therapy Services
(OT/PT/SLP); funds or fund-raising assistance
for additional building.

ECDC African Community Center

1500 E. Tropicana Ave., Suite 122
Las Vegas NV 89119

P: 702/836-3324  F:702/836-3338
rgmehariecdc@earthlink.net

Mission: Resettle refugees; promote cultural,
educational and socio-economic develop-
ment programs in the United States; and con-
duct humanitarian and socio-economic de-
velopment programs in the Horn of Africa.

Wish List: Vehicles for both human and ma-
terial transportation; computers, especially a
server; household furnishings (from furniture
to cookware, dishes and silverware); clothing;
hygiene products such as toothpaste, diapers;
financial donations; and volunteers.

Family and Child Treatment
of Southern Nevada

1050 S. Rainbow Blvd.

Las Vegas NV 89145-6231

P: 702/258-5855  F: 702/258-9767
kconi@cox.net

www.factlv.info

Mission: Helping children, adults and fami-
lies overcome and heal from the traumas of
abuse, neglect, and violence through educa-
tion, prevention and treatment.

Wish List: Office supplies, art supplies for
Children’s Art Therapy Program, new teddy
bears, Volunteer Board of Directors mem-
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bers and Advisory Board members (recruited
quarterly).

Family to Family Connection

6114 W. Charleston Blvd., ISD 13
Las Vegas NV 89146

P: 702/870-9583  F: 702/870-9585
f2fisd13@infionline.net
www.newbabycenter.com

Mission: Empower and support local families
to provide safe and nurturing environment
for their children through parent education
and community networking.

Wish List: Sponsorship for annual events:
Touch a Truck and Stroller Roll, Bike and Hike;
in-kind donations of printing, copy paper,
furniture, sponsor for monthly mailing of cal-
endar and newsletter ($400 per month).

First Tee of Southern Nevada

3590 E. Patrick Lane, Suite B
Las Vegas NV 89120

P: 702/433-0626
dgladd@snghouse.net
www.snhjga.org

Mission: Impact the lives of young people by
providing learning facilities and educational
programs to promote character development
and life-enhancing values through the game
of golf.

Wish List: Volunteers, golf equipment suit-
able for young children, sponsors for develop-
mental and tour programs, office equipment
in good working order, financial support.

Foundation for Positively Kids

3753 Howard Hughes Parkway, Suite 200
Las Vegas NV 89109

P: 702/262-0037  F: 702/262-0252
pkfs@msn.com

www.positivelykidz.org

Mission: Developing and providing compre-
hensive nursing services for medically fragile
children; providing a positive team, positive
environment and positive outcome for the
children served.

Wish List: Volunteers for annual fund-rais-
ers; medical equipment and supplies; office
equipment and supplies (computers, moni-
tors, printers, fax machines, case lots of pa-
per); licensed in-office and in-field clinical
staff (RNs, LPNs, CNAs, PT, OT and ST).

Girl Scouts of Frontier Council

2941 Harris Ave.

Las Vegas NV 89101

P: 702/385-3677  F: 702/385-9278
info@frontiercouncil.org
www.frontiercouncil.org

Mission: Using Girl Scouting to build girls

of confidence, courage and character, who
make the world a better place.

Wish List: Volunteers and financial donations
to support our outreach programs for at-risk
girls and boys of southern Nevada.

38 Community Giving 2006

Girls and Boys Town of Nevada

821 N. Mojave Road

Las Vegas NV 89101

P: 702/642-7070  F: 702/649-3906
waitet@girlsandboystown.org
www.girlsandboystown.org/nevada

Mission: Change the way Nevada and Ameri-
ca care for at risk children and families.

Wish List: Corporate and business sponsor-
ships to assist in meeting annual fund-raising
goals; clothing, dish and cooking ware, and
linens for emergency shelter and long-term
residences.

Goodwill of Southern Nevada, Inc.

1280 W. Cheyenne Ave.

North Las Vegas NV 89030
P:702/214-2021  F: 702/214-2035
lanil@sngoodwill.org

w ww.sngoodwill.org

Mission: Provide education, employment and
training for people with disabilities and other
special needs to maximize the quality of life
for each individual served.

Wish List: Monetary donations toward our
capital campaign (naming opportunities
available); corporate sponsorships for our
annual fundraiser; volunteers to work in our
stores and at our special events; partnerships
with Las Vegas valley companies that will put
our clients to work.

Greater Las Vegas After-School All-Stars
(Formerly Inner-City Games)

1785 E. Sahara Ave., Suite 400

Las Vegas, NV 89104

P: 702/382-5447  F:702/382-5801
Jackie@glvicg.org
www.lvafterschoolallstars.org

Mission: Provide comprehensive out-of-
school programs that keep children safe and
help them achieve in school and in life.

Wish List: Small bus or a company to pro-
vide in-kind transportation, office supplies,
instructional material (notebooks, pencils,
glue sticks, scissors, rulers, markers, pens),
children’s books, “G" rated movies, para-
chute, sporting equipment, board games,
TV/DVD systems, boom boxes/sound systems,
computer software programs (reading, math,
science, language arts, typing etc.).

Habitat for Humanity Las Vegas

1573 N. Decatur Blvd.

Las Vegas NV 89108

P: 702/638-6477  F:702/638-6478
guy@habitatlasvegas.org
www.habitatlasvegas.org

Mission: To build simple, decent, affordable
homes for working families, in partnership
with God and our community.

Wish List: Land, construction materials, pro-
fessional services (engineering, electrical,
plumbing, foundation, excavation subcon-
tractors), financial contributions for home
construction, operating expenses and other

program costs.

Helping Hands of Vegas Valley, Inc.

2100 S. Maryland Parkway, Suite 3
Las Vegas NV 89104
P:702/633-7264  F: 702/649-6438
hhofvv@aol.com

www.hhofvv.org

Mission: Providing independence with com-
passion, dignity and concern while promoting
an, improved lifestyle for Southern Nevada's
senior citizens.

Wish List: Corporate sponsors to supplement
our grant income. Corporate members in the
community to enhance our Board of Trustees
in the areas of accounting; marketing; fund-
raising and business management; volunteers
to provide direct service for our clients to re-
main independent contributing to the com-
munity and food drives to stock our pantry.

I Have a Dream Foundation -
Las Vegas, Inc.

Dreamer Station

2101 Texas Star Lane

Las Vegas, NV 89032

P: 702/966-3126  F: 702/966-3129
info@ihaveadreamlasvegas.org
www.ihaveadreamlasvegas.org

Mission: Motivate and empower children
from low-income communities to reach their
educational and career goals by providing
long-term mentoring, tutoring, enrichment,
and tuition assistance for higher education.

Wish List: Contact Lindsay Harper at 966-
3126.

International House of Blues
Foundation-Las Vegas

3950 Las Vegas Blvd. South
Las Vegas NV 89119
P: 702/632-7682
krussell@hob.com
www.ihobf.org

F:702/632-7681

Mission: Bringing the arts to schools and com-
munities through programs that promote cul-
tural understanding and encourage creative
expression.

Wish List: New and used musical instruments
(especially a cello for a needy student); retail
gift certificates or dinner comps to award as
prizes in speech and art competitions; one-
week hotel stay for visiting artists in resi-
dence; funds for a guitar instructor.

Jewish Family Service Agency

4794 S. Eastern Avenue, Suite C
Las Vegas NV 89119

P: 702.732.0304 F: 702.794-2033
ExecDirector@jfsalv.org
www.jfsalv.org

Mission: Providing comprehensive, non-sec-
tarian social services through programs and
services including food pantry, counseling,
adoptions, case management, volunteer



corps and services to holocaust survivors.

Wish List: New (not used) computer print-
ers, reception area and meeting room furni-
ture; copier with sorting, stapling two-sided
copying capabilities, non-perishable foods,
toiletries, diapers, wipes, baby food, bottled
water.

Junior League of Las Vegas, Inc.

The Morelli House

861 Bridger Ave.

Las Vegas NV 89101

P: 702/822-6536  F: 702/822-6538
jrleagueoflv@aol.com
www.jllv.org

Mission: Promoting volunteerism, develop-
ing the potential of women, and improving
the community through effective action and
leadership-trained volunteers.

Wish List: In-kind donations & corporate
sponsorships for Martinez Elementary “Birth-
day Closet,” Education Grants Program for
Clark County School Classrooms, Junior
League Jog, Paint the Town Red Gala, Christ-
mas Bear and Done In A Day projects.

Juvenile Diabetes Research Foundation

5542 S. Fort Apache Road, Suite 120
Las Vegas NV 89148
P:702/732-4795  F: 702/ 732-1635
Nevada@jdrf.org

www.jdrf.org

Mission: Find a cure for diabetes and its com-
plications through the support of research.

Wish List: Office volunteers, printing services,
cabinets and shelving, storage unit.

Las Vegas Area Council
of Boy Scouts of America

7220 S. Paradise Road

Las Vegas NV 89119

P: 702/736-4366  F: 702/949-6022
regrant@bsamail.org
www.lvacbsa.org

Mission: Prepare young people to make ethi-
cal choices over their lifetimes by instilling in
them the values of the Scout oath and law.

Wish List: Means to build an endowment to
fortify scouting during periodic economic
downturns, $12-million gift to develop a
1,000-acre high-adventure camp, upgraded
computer systems, audio-visual equipment,
and construction assistance to rebuild and
expand Camp Potosi.

Las Vegas Founders Foundation

1800 Village Center Circle

Las Vegas NV 89134
P:702/242-3000  F: 702/242-3020
Ivfounders@Ivfcgolf.com
www.lvfc.com

Mission: The Las Vegas Founders and its char-
itable foundation Las Vegas Founders Golf
Foundation, have contributed in excess of $12
million to local charities over the years from
its operation of golf events for the PGA Tour,
Champions Tour, UNLV men’s and women's
golf teams and the American Junior Golf As-
sociation.

Wish List: Volunteers to work various aspects
of the PGA Tour’s Frys.com Open tournament
(formerly the Las Vegas Invitational) in Octo-
ber.

Las Vegas Master Singers

P.O. Box 70055

Las Vegas NV 89170

P: 702/387-7278
info@lvmastersingers.com
www.lvmastersingers.com

Mission: Provide opportunities for talented
members of the community to perform pro-
grams for the enjoyment of valley residents.

Wish List: General operating funds, items
for silent auction, sponsorships, donations
to Susan Johnson Scholarship Fund, printing
services, funds for choral risers.

Las Vegas Philharmonic

1412 S. Jones Blvd.

Las Vegas NV 89146

P: 702/258-5438  F: 702/893-7757
Ivpinfo@lvphil.com
www.lvphil.com

Mission: Provide live symphonic music at the
highest artistic level and encourage the ap-
preciation of fine music for all residents of
southern Nevada.

Wish List: Printing services, sponsorships for
youth and classical concerts, sponsors for fund
raising, silent auction items, music stands.

Las Vegas Springs Preserve Foundation

333 S. Valley View Blvd.

Las Vegas NV 89107

P:702/258-3919  F: 702/822-8453
becky.day-swain@Ivspringspreserve.org
www.springspreserve.org

Mission: Inspire communities to sustain our
land and embrace our culture, especially
as the Springs Preserve approaches its 2007
opening.

Wish List: Corporate sponsorships, capital
campaign support, individual giving, in-kind
donations and volunteers, endowment gifts.

Las Vegas Sun Summer Camp Fund

2275 Corporate Circle, Suite 300
Henderson NV 89074
P:702/259-2323  F: 702/259-4019
brian.cram@lasvegassun.com

Mission: Provide economically disadvantaged
youth an opportunity to experience summer
camp. No child is turned away for lack of
funds.

Wish List: Funds are collected each year from
individuals and organizations to cover camp-
ing fees for approximately 800 economically
disadvantaged children, ages 8-14. The Las
Vegas Sun newspaper covers all administra-
tive costs. In-kind contributions accepted in-
clude printing of application forms and auc-
tion items for fund raising events.

‘I1Have a Dream’

-
B
IJ) LAS VEGAS

e Child 4

® Foundation, Inc.

The | Have a Dream
Las Vegas program motivates and empowers
children from low-income communities to
reach their education and career goals by
providing a long term program of mentoring,
tutoring, enrichment and tuition assistance
for higher education. For more information,
please call 702-966-3126 or visit our website

at www.ihaveadreamlasvegas.org.

Everyday,
AARP
Nevada
volunteers
GIVE
of their
time.

You can
too.

Call or
email us
today.

AARP iNevada
”

The power to make it better.™
1-866-389-5652  nvaarp@aarp.org
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Leukemia-Lymphoma Society
Southern Nevada Chapter

6280 S. Valley View Blvd., Suite 342
Las Vegas NV 89118
P: 702/436-4220
mitchelle@lls.org
www.lls.org/snv

F: 702/436-2396

Mission: Cure Leukemia, Lymphoma, Hodg-
kin's disease and myeloma, and improve the
quality of life of patients and their families.

Wish List: Scanner, projector Powerpoint pre-
sentations, full size refrigerator, volunteers.

Liberace Foundation for the
Performing & Creative Arts

1775 E. Tropicana Ave.
Las Vegas NV 89119
P: 702/798-5595
darin@liberace.org
www.liberace.org

F: 702/798-7386

Mission: To help talented students pursue
careers in the performing and creative arts
through scholarship assistance. The foun-
dation also operates the Liberace Museum,
which aims to preserve and interpret collec-
tions related to Liberace while producing
educational exhibits and programs about
him and the history of the performing and
creative arts.

Wish List: In-kind advertising space and air-
time; monetary donations to help with the
conservation of the museum collection and
expand its scholarship grants.

Lili Claire Foundation

522 E. Twain Ave.

Las Vegas NV 89169

P: 702/862-8141  F: 702/862-4845
staff@liliclairefoundation.org
www.liliclairefoundation.org

Mission: To enhance the lives of children
living with Williams Syndrome, Down Syn-
drome, Autism and other neurogenetic con-
ditions, while providing hope and resources
for the families who love them.

Wish List: Medical equipment (eye chart,
blood pressure machine, hearing test); medi-
cal and informational books for the family
resource center library; new bean bag chairs
and couches; computer programs; monetary
donations for testing materials for behavioral
clinics; funding for free genetics, autism and
behavioral clinics.

Lutheran Social Services of Nevada

PO Box 1360

800 N. Bruce St.

Las Vegas NV 89125-1360

P: 702/639-1730  F: 702/639-1736
info@Issnv.org

www.lssnv.org

Mission: Expressing the love of Christ by serv-
ing and caring for all people in need.

Wish List: Mini van for senior transporta-
tion assistance, 15-passenger van for youth
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transportation, commercial refrigerators for
our food pantry, food donations for our food
pantry, clothing donations (particularly men’s
work and children’s playwear), sponsors for
adopt-a-child/senior Christmas gift program,
holiday food items, cash donations for opera-
tions and program services.

Make-A-Wish Foundation
Of Southern Nevada

3885 S. Decatur Blvd., Suite1000

Las Vegas NV 89103

P:702/212-9474  F: 702/367-0301
sonevada@southernnevada.wish.org
www.southernnevada.wish.org

Mission: Enrich the human experience with
hope, strength and joy by granting wishes of
children with life-threatening medical condi-
tions.

Wish List: Sponsored wishes, bi-lingual vol-
unteers.

March of Dimes, Nevada Chapter

820 Rancho Lane, Suite 55
Las Vegas NV 89106

P: 702/732-9255 ext. 224
nv411@marchofdimes.com
www.marchofdimes/nevada

F: 702/732-9250

Mission: Improve the health of babies by pre-
venting birth defects, premature births, and
infant mortality.

Wish List: Operating supplies and equipment.

McCaw School of Mines Foundation

52 Lynn Lane

Henderson NV 89015

P: 702/558-8501  F: 702/566-4501
mccawschool@earthlink.net

Mission: Provide a quality educational expe-
rience in the areas of geology, earth science
and mining to all who visit.

Wish List: Volunteers dedicated to fun, sci-
ence and education to help with tours for
children in the Clark County School District
—even for one day per month.

Miracle Flights for Kids

2756 N. Green Valley Parkway, Suite 115
Henderson NV 89014-2120
P:702/261-0494  F: 702/261-0497
info@miracleflights.org
www.miracleflights.org

Mission: Provide free air transportation for
sick children as many times as needed, as far
from home as necessary to get them well
— more than 40,700 flights since 1985.

Wish List: Cash donations, frequent flyer
vouchers on airlines, printing, graphic design
and information technology services, filing
cabinets, office furniture, computers and
computer equipment.

My Hope Chest

3395 S. Jones Blvd., Suite 298
Las Vegas NV 89146

P: 702/579-0799
info@myhopechest.org
www.myhopechest.org

Mission: My Hope Chest provides uninsured
breasts cancer survivors access to free recon-
structive surgery and emotional support.

Wish List: An accountant; corporate sponsors
of at least $10,000 (every $10K funds a sur-
gery); marketing company to help with local
and national campaigns; dedicated individu-
als to serve as consultants; volunteers (many
jobs can be done from home with phone calls
and a computer).

Nathan Adelson Hospice, Inc.

4141 Swenson St.
Las Vegas NV 89119
P: 702/796-3133
jhantin@nah.org
www.nah.org

F:702/796-3195

Mission: “No one should end the journey of
life alone, afraid, or in pain.”

Wish List: Cash donations, games and toys for
children, stuffed animals for children, new or
good running van.

Neighborhood Housing Services of
Southern Nevada, Inc.

1849 Civic Center Drive

North Las Vegas NV 89030

P: 702/649-0998  F: 702/649-0702
info@nwsn.org

Www.nwsn.org

Mission: Promotion and preservation of af-
fordable, attainable housing opportunities
and community revitalization.

Wish List: Monetary contributions to support
operations, maintenance items for residential
units (paint, carpet, toilets, light fixtures, ap-
pliances).

Nevada Association of
Latin Americans (NALA)

323 N. Maryland Parkway

Las Vegas NV 89101

P: 702/382-6252  F: 702/383-7021
terinala@hotmail.com

Mission: Improve opportunities and quality
of life for people of all ages and ethnicity.

Wish List: Monetary donations, building re-
pairs, new computer equipment, landscaping
services, toys for children, books for all ages.

Nevada Cancer Institute

10441 W. Twain Ave.

Las Vegas NV 89135

P: 702/821-0000  F: 702/821-0001
sgitomer@nvcancer.org
www.nevadacanceerinstitute.org

Mission: Reducing the burden of cancer by
pursuing the development of a comprehen-



sive cancer research institute — as defined by
the National Cancer Institute — that is staffed
by the finest scientists, clinicians, educators
and caregivers.

Wish List: cash gifts, appreciated securities,
real estate; deferred gifts such as bequests,
life insurance, charitable trusts and gift an-
nuities.

Nevada Coalition Against Sexual
Violence (NCASV)

741 Veterans Memorial Drive
Las Vegas NV 89101
P: 702/384-1005
laurie@ncasv.org
Www.ncasv.org

F: 702/383-3385

Mission: Achieving statewide, uniform and
comprehensive sexual assault services through
the provision of training, technical assistance,
and leadership to member programs across
the state.

Wish List: Office furniture, general office
supplies, laptop computer, multimedia pro-
jector, antivirus software, graphic design and
printing services, web design services, public
relations services, accountant services, gas
cards, frequent flyer miles.

Nevada Community Foundation

300 S. Fourth St., Suite 1009
Las Vegas NV 89101
P: 702/892-2326

info@nevadacf.org
www.nevadacf.org

F:702/892-8580

Mission: To build and strengthen community.

Nevada Parents Encouraging
Parents (P.E.P.) Inc.

2355 Red Rock St., Suite 106

Las Vegas NV 89146
P:702/388-8899  F: 702/388-2966
pepinfo@nvpep.org
www.nvpep.org

Mission: To increase the opportunities for
home, community and school success for chil-
dren with disabilities through education, en-
couragement and empowerment.

Wish List: General office supplies, colored
paper, permanent outdoor table set, office
cleaning service; assistance in developing a
marketing plan to enhance public awareness
of P.E.P. and to increase awareness of the suc-
cesses and needs of children with disabilities
in our community.

Nevada Partnership for Homeless Youth

4800 S. Maryland Pkw.
Las Vegas NV 89119
P: 702/383-1332
kboutin@nphy.org
www.nphy.org

F: 702/313-0216

Mission: To provide drop-in centers, emer-
gency shelter, street outreach help and hous-
ing for homeless teenagers.

Wish List: $10 gift cards to Target, volunteers
to help with street outreach, new or used
backpacks, financial assistance for the new
building.

Nevada Public Radio Corporation
(KNPR FM 89.5)Radio Reading Service

1289 S. Torrey Pines Drive

Las Vegas NV 89146

P: 702/258-9895  F: 702/258-5646
melanie@nevadapublicradio.org
www.nevadapublicradio.org

Mission: Enhance the quality of life and build
better communities by informing, educating,
entertaining and inspiring growing audi-
ences.

Wish List: Increased memberships (Basic: $40;
Seniors & Students: $25), monthly volunteer
opportunities (contact Michelle LaBonney
by phone or via E-mail at michelle@nevada-
publicradio.org), catering trade and in-kind
donation opportunities to feed volunteers
during membership campaigns.

Nevada SPCA

4800 W. Dewey Drive

Las Vegas NV 89118

P: 702/873-7722  F:702/362-7757
nevadaspca@aol.com
www.nevadaspca.org

Mission: Operate a no-kill animal sanctuary,
promote humane education, and challenge
people to be the best possible guardians for
animals in their care

Wish List: Financial donations (cash, bequests
or trust gifts); basic supplies for animal care,
grooming and cleaning; and office supplies

OMMUNITY CONNECTION

Bridging Business Resources With Community Needs.

Connecting our resources,

our family and our community,

by supporting youth,

education and seniors.

AMERICAN CASINO & ENTERTAINMENT

P ERTILES,
www.acepllc.com

AQUAREDS
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Nevada Youth Alliance

7380 S. Eastern Ave., Suite 124

Las Vegas NV 89123-1552
P:702/393-6163  F: 702/656-4910
nvyouthalliance@aol.com
www.nevadayouthalliance.org

Mission: Engage in strategic marketing and
implementation for youth, and family related
programs, which fulfill the diverse needs of
youth, families, community, businesses and
organizations.

Wish List: Professional Radio & TV PSAs; fa-
cility/office space for year-round community
wide meetings, workshops, training, rehears-
als and theatrical enterprises; event printing
(flyers, posters, programs); professional CPA,
Attorney and Business Development assis-
tance; technological support — Web site de-
sign and maintenance, computer hardware
and software.

Opportunity Village

6300 W. Oakey Blvd.

Las Vegas NV 89146

P: 702/259-3741 F: 702/259-3735
Harnedc@opportunityvillage.org
www.opportunityvillage.org

Mission: Enhance the lives of people with in-
tellectual disabilities, along with their fami-
lies.

Wish List: Increase in donors to support voca-
tional and day-service. Call to discuss specific
ways you and your business can help.

Planned Parenthood of Southern Nevada

3220 W. Charleston Blvd.

Las Vegas NV 89102

P: 702/878-3622  F: 702/878-1037
liz.carrasco@pprm.org
www.pprm.org

Mission: Improve the quality of life by en-
abling all people to exercise individual choice
in their own reproductive health.

Wish List: Sponsor for new Henderson health
center; gifts to cover printing and newsletter
needs; gifts to subsidize costs of low-income
individuals’ birth control prescription, can-
cer screenings, gynecological exams and STD
testing for men and women; items donated
for annual silent auction charity event.

Project Sunshine

6787 W. Tropicana Ave., Suite 250
Las Vegas NV 89103

P: 702/434-3699 F: 702/284-7158
maureen@projectsunshineofnv.com
www.projectsunshineofnv.com

Mission: Provide nurturing, fun, educational
camping experiences for children with critical
illnesses and for kids who have been aban-
doned, abused or neglected.

Wish List: Sponsors to underwrite individual
camping programs that facilitate 100 kids per
camp (total of six camps); sponsors for indi-
vidual campers (700 children annually, ages 4-
17 who are critically ill or abandoned/abused);
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funds to purchase bunkhouses (total of five).

Public Education Foundation

3360 W. Sahara Ave., Suite 160

Las Vegas NV 89102

P: 702/799-1042  F: 702/799-5247
www.ccpef.org

Mission: Mobilize community resources
to support and enhance public education
through initiatives designed to improve stu-
dent performance in preparation for the
challenges of this century.

Wish List: Cash contributions, volunteers,
warehouse space and materials for InterAct
Exchange (a resource center providing teach-
ers with inexpensive supplies and equip-
ment), office furniture and supplies, books,
computers.

Rape Crisis Center

6375 W. Charleston Blvd. W1B

Las Vegas NV 89146

P: 702/385-2153  F: 702/385-7659
staff@therapecrisiscenter.org
www.therapecrisiscenter.org

Mission: support, advocate for and assist
those whose lives have been affected by sex-
ual violence in whatever way necessary.

Wish List: printing services, gas cards, men’s
and women'’s undergarments (all sizes), new,
clean clothing (men’s and women'’s, all sizes),
bus tokens, grocery store gift certificates, pa-
per, repair services for survivor residences.

Ronald McDonald House Charities
of Greater Las Vegas

2323 Potosi St.

Las Vegas NV 89146

P: 702/252-4663  F: 702/252-7345
www.rmhlv.com

Mission: RMHC supports programs directly
benefiting the health, education and welfare
of children in Southern Nevada. The Ronald
McDonald House is the cornerstone program
of RMHC and provides temporary housing for
families who travel to Las Vegas to receive
medical treatment for their children.

Wish List: Cleaning supplies; trash bags (large
and 13-gallon); laundry supplies; copy pa-
per; manila folders; paper towels; toilet pa-
per; Zip-lock bags (1 gallon); individual snack
size chips; cookies and crackers; fruit snacks;
brown paper lunch bags; snack cakes; coffee;
creamer; sugar; cereal; air fresheners; 3-ring
binders; address labels (Avery 5160).

SAFY of Nevada
(Specialized Alternatives for Families and Youth)

4495 W. Hacienda Ave., Suite 3A
Las Vegas Nevada 89118
P:702/385-5331 F: 702/385-5678
fletcherm@safy.org

www.safy.org

Mission: Work with you who have a variety
of special needs, including, but not limited
to, physical handicaps, special medical needs,

developmental disabilities, alcohol and drug
issues, emotional problems, physical and/or
sexual abuse, neglect, and behavioral prob-
lems

Wish List: The donation of any tickets to
events, toys, furniture, car seats, gift cards
and clothing would mean a lot to the children
in our care.

S.A.F.E. House, Inc.

921 American Pacific Drive, Suite 300
Henderson NV 89014

P: 702/451-4203 F: 702/451-4302
Andreas@safehousenv.org
www.safehousenv.org

Mission: Stop abuse in the family environ-
ment by providing confidential location shel-
ter, safety, and support to all victims of do-
mestic violence.

Wish List: General office supplies, laptop
computer, multimedia projector, graphic de-
sign and printing services, public relations ser-
vices, gas cards, gift cards for grocery stores
and discount stores, clothing for women, chil-
dren, shampoo, soap, cleaning supplies, small
household items, used cell phones, phone
cards, non-perishable foods, towels, sheets,
over the counter medications, diapers.

Safe Nest
(Temporary Assistance for Domestic Crisis)

2915 W Charleston Blvd., Suite 12
Las Vegas NV 89102

P: 702/877-0133  F: 702/877-0955
bcar@safenest.org
www.safenest.org

Mission: To be the leading advocate in pro-
moting the eradication of domestic violence
by providing confidential assistance, including
shelter, food, clothing, counseling, education
and other services to individuals experienc-
ing domestic violence while maintaining the
highest respect and dignity for our clients.

Wish List: Three (3) acres of land along a
main thoroughfare with availability to public
transportation; 15-passenger van; business
sponsorships and advertising services.

Salvation Army

P.O. Box 28369

Las Vegas NV 89126

P: 702/870-4430  F: 702/258-8259
charles_desiderio@usw.salvationarmy.org

Mission: Preach the gospel of Jesus Christ and
meet human needs in his name without dis-
crimination.

Wish List: Cash donations, gas vouchers and
bus tokens for job seekers, grocery store
vouchers.

Samaritan Innovative Science
Foundation

101 Convention Center Drive, Suite 320
Las Vegas, NV 89109

P: 702/735-7001 F: 702/737-7016
diannesisf@aol.com



www.samaritanpharma.org

Mission: To develop programs that enhances
and improves the quality of life for children
and their families through health and science
education-related programs.

Wish List: Cash donations and event spon-
sorships; mobile unit for BioFuture Science
Laboratory Bus; facility or land donations for
health-related programs (HIV/AIDS Humani-
tarian Program and Children’s Orphan Drug
Center of Excellence); volunteers for event
and office work; web site design specialists;
grant writers.

Second Chance Foundation of Nevada

2069 E. Sahara Ave., Suite B

Las Vegas NV 89104

P: 702/369-5876  F: 702/369-6032
info@secondchancefdn.org
www.secondchancefdn.org

Mission: To expand organ and tissue dona-
tion; to provide support and services to Ne-
vada organ and tissue transplant patients.

Wish List: Laptop computer, projector, color
copier.

Shade Tree

1 West Owens Ave.

North Las Vegas NV 89030

P: 702/385-0073  F: 702/385-2337
fd@theshadetree.org
www.theshadetree.org

Mission: Provide safe shelter to homeless and
abused women and children in crisis, and to
offer life-changing services promoting stabil-
ity, dignity and self-reliance.

Wish List: Personal hygiene products, bus to-
kens, stamps, copy paper, books, educational
videos, children’s clothes, operating funds
and volunteers.

Southern Nevada Child Abuse
Prevention Center

4065 E. Post Road

Las Vegas NV 89120

P: 702/433-4331  F: 702/433-4566
flora@childabusepreventionnevada.org
www.childabuseprevention.org

Mission: To break the generational cycle of
child abuse.

Wish List: Cash donations; disposable dia-
pers; infant’s clothing; toiletries for infants
and mothers; volunteers.

Special Olympics Nevada

5670 Wynn Road, Suite H

Las Vegas NV 89118

P: 702/474.0690 x202  F: 702/474-0694
rickg@sonv.org

WWW.sonv.org

Mission: Provide year-round sports training
and athletic competition in Olympic-type
events for individuals with developmental
disabilities by giving them the opportunity to
develop physical fitness, demonstrate cour-
age, and experience joy.

Wish List: Printing and advertising collateral;
scissor-lift rental for a three-day span, truck

Nevada Power
celebrates its
100th year

of serving our
community
during 2006.

Our 1800 employees
remain dedicated to
keeping the lights
on in one of the
nation’s most

thriving economies.
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rental for a four-day span; food (lunches,
pizzas, sandwiches, bottled water, juices); fa-
cilities for bowling, swimming, basketball, ice
arena activities; sports equipment; TV with
VCR and DVD player; signage; bicycles and
paper.

Speedway Children’s Charities

7000 Las Vegas Blvd. North
Las Vegas NV 89115
P: 702/632-8242
jmelvin@lvms.com
www.scclasvegas.org

F: 702/644-7774

Mission: Providing funds to organizations
that meet the direct needs of children with
medical, educational or social challenges.

Wish List: Donations, sponsorships, volunteers.

St. Rose Dominican Health Foundation

3001 St. Rose Parkway

Henderson NV 89052

P: 702/616-5750 F: 702/ 616-5751
laura.fritz@chw.edu
www.strosehospitals.org

Mission: Improve community health and well-
ness through fund-raising and relationship
building for St. Rose Dominican Hospitals.

Wish List: Major gifts to support charitable
works and operations; in-kind donations and
services to support Mardi Gras Ball (50t year)
and Golf Classic (design and printing services,
floral arrangements/table décor, gift bags,
auction items, volunteers, golf accessories
—balls, tees, bags, visors, shirts, awards).

Street Teens

PO Box 70478

Las Vegas NV 89170

P: 702/215-4171 F: 702/215-4187
streetteens@earthlink.net
www.streetteens.org

Mission: Assisting homeless, abandoned, and
at-risk youth, ages 12-21, in the Las Vegas Val-
ley.

Wish List: New and used clothing, furniture
and household items; groups interested in
completing service projects; contributions to
our campaign for expanding our facility; for
contributions, call Lisa Preston at 215-4171.

Sunrise Children’s Foundation

3196 S. Maryland Parkway, Suite 307
Las Vegas NV 89109

P: 702/731-8373 F: 702/731-8372
fdn@sunrisechildren.org
www.sunrisechildren.org

Mission: Helping children to fulfill their po-
tential of safe, healthy and educated lives.

Wish List: Business and corporations to do-
nate money to support any of our kid’s pro-
grams; new items that can be used for raffle
prizes or silent auction items; printers to do-
nate printing; office supplies.
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Susan G. KomenBreast Cancer Foundation
Las Vegas Affiliate

4850 W. Flamingo Road, Suite 25
Las Vegas NV 89103

P: 702/822-2324  F: 702/877-2455
komenlv@earthlink.net
www.komenlasvegas.com

Mission: Eradicate breast cancer as a life-
threatening disease by advancing research,
education, screenings and treatment.

Wish List: Strong community partners, adver-
tising, copying and printing services; comput-
er equipment and supplies, quilts, blankets,
teddy bears.

Through the Eyes of a Child Foundation

420 Red Canvas Place

Las Vegas NV 89144

P: 702/420-6970 F: 702/255-2399
flora@businesscoach.com

Mission: To fund educational and cultural op-
portunities for current and former residents
of Child Haven to realize their individual
goals and aspirations.

Wish List: Cash donations and volunteers.

United Way of Southern Nevada

1660 E. Flamingo Road
Las Vegas NV 89119
P: 702/734-2273
info@uwsn.org
WWW.uwsn.org

F:702/734-8504

Mission: Engage our community to create
lasting change to improve lives.

Wish List: Continue improving lives in South-
ern Nevada - that’s what matters.

University Medical Center Partners
in Excellence Foundation

4065 E. Post Road

Las Vegas NV 89120

P: 702/433-4331  F: 702/433-4566
flora@childabusepreventionnevada.org
www.childabuseprevention.org

Mission: To break the generational cycle of
child abuse.

Wish List: Portable ultrasounds units; rehabil-
itation care beds; clinical telecommunication
equipment; cardiac cath laboratory equip-
ment; endoscopy equipment; computerized
medical record system; computerized physi-
cian order entry system.

Valley View Community Cares

2037 Englestad St.

North Las Vegas NV 89030
P:702/480-6421
ydickerson@sunrisechildren.org

Mission: Address the developmental needs of
at-risk youth and empower their families to
provide a nurturing environment with a goal
of academic success.

Wish List: Two computers with printers, copy

machine, 65 back packs, school supplies, wa-
ter bottles, bus passes; a van for transporting
our youth to other programs.

Volunteer Center of Southern Nevada

3075 E. Flamingo, Suite 100A

Las Vegas NV 89121

P: 702/892-2323  F: 702/836-3036
volunteernevada@cox.net
www.volunteercentersn.org

Mission: Provide resources to deliver creative
solutions to community problems through
volunteerism, connecting people with op-
portunities to serve, building capacity for
effective volunteering, and promoting volun-
teerism.

Wish List: Computers, funding, centerpieces
for October event.

Women's Development Center

4020 Pecos McLeod
Las Vegas NV 89121
P: 702/796-7770
aschmit@wdclv.org
www.wdclv.com

F:702/796-3007

Mission: Develop affordable housing, eco-
nomic and educational opportunities, and
support services to individuals and families
that enable them for long-term self-suffi-
ciency — ending cycle of poverty.

Wish List: Financial support, volunteers,
subcontracting services at reduced rates, PR
coordinator, personal hygiene items, arts
and crafts, games and activities for children,
household items, laundry products.

Women of Diversity Productions Inc.

5790 N. Park St.

Las Vegas NV 89149

P: 702/341-9807  F: 702/341-9828
dvrsty@cox.net
www.womenofdiversity.org

Mission: Empowering women and giving
them visibility through free distribution of
educational literary materials, such as books
and videos, and by producing events.

Wish List: Matching funds for grants from
NAC and other sources; $10,000 for operat-
ing expenses; VHS videotapes, CDs, DVDs and
cases; batteries for microphones; graphic art
work; video editing services.

YMCA of Southern Nevada

4141 Meadows Lane

Las Vegas NV 89107

P: 702/877-9622 F: 702/877-0856
www.lasvegasymca.org

Mission: Invoke Judeo-Christian principles
to promote healthy bodies and minds,
strong families, good citizenship, leadership,
strength of character and spiritual growth.

Wish List: Financial support for “Strong Kids
Campaign,” clothing, food and office sup-
plies.
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COMMUNITY PARTNER IN SERVICE

We at Sierra Health Services know that the foundation of our business is service.

We provide service to our members, patients, customers and the communities

where our employees live and where we conduct our business.

We provide human and financial resources for non-profit, civic and service

organizations that improve quality of life.

We support important initiatives that address vital community issues.

We recognize and embrace our
responsibility to good corporate citizenship.
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Giving at a Glance

YWS Architects

YWS Architects, a Las Vegas-based archi-
tecture firm, recently presented $6,000 in
scholarship awards to two UNLV School of
Architecture students.

One scholarship of $3,500 was presented to
fourth-year UNLV student, Angela Silveria,
via the American Institute of Architects (AIA)
and the second scholarship of $2,500 was
awarded to third-year student, Kelsie Fowler,
through the Architecture Program at UNLV.

YWS Architects initiated the YWS Award of
Excellence scholarship program in 2005 to en-
courage architecture students to continue their
education in architecture and to maintain a di-
versified portfolio. To qualify, applicants must
have a minimum 3.0 grade-point average and
complete an essay detailing their architecture-
driven accomplishments and strong personal
attributes.

Elizabeth Reiter, DDS

Elizabeth Reiter, DDS, founder and practi-
tioner at Harmony Dental, recently announced
plans to donate a portion of each month’s
proceeds from the practice to the local non-
profit organization, Las Vegas Music Teachers

Association (LVMTA).

The LVMTA, a part of the Music Teachers
National Association, is dedicated to advanc-
ing the value of music study and music making
to society and supporting the professional-
ism of music teachers. Locally, the money
Harmony donates will benefit LVMTA events
that bring in out-of-town music professionals
to adjudicate its students, or to bring in guest
clinicians for general meetings, including
the popular Bolognini Scholarship Competi-
tion for students aged nine to 18. AIlLVMTA
events require participating teachers to run
events on a volunteer basis.

Safe Nest

Safe Nest, a charitable organization that has
been providing domestic violence services to
the Greater Las Vegas area for nearly 30 years,
is in need of land. Safe Nest has been invited to
submit an application to the Donald W. Reyn-
olds Foundation for a capital grant to fund a
25,000-square-foot building. Architectural
plans are underway and the application to the
Foundation is nearly ready for submission.
Except for one essential pre-requisite: Land.

It is seeking a parcel of 2 to 2.5 acres,
located close to a bus route and fairly central

Cirqu cFu Soleil & Community Partners
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One reason Cirque du Soleil®
exists at all is that one day,
a group of older people
chose to believe in younger
people, regardless of their
image or the fact that they
came from the street.
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geographically in the Las Vegas Valley. While
donated land would be ideal, Safe Nest is will-
ing to consider any of the following arrange-
ments:

® Donation of some or all of the land on
which Safe Nest can build the new facility

® Donation of any parcel of land that may
be either sold and/or “swapped” for another
parcel

® Long-term land lease (20-plus years) at
below-market prices (Safe Nest will build the
facility on the land and lease back from the
land owner - good for people needing long-
term income)

® Joint venture - Safe Nest and landowner
will jointly own the land and the new facil-
ity and lease back to Safe Nest, with possible
future gift of the land by the landowner

® Other possibilities — Safe Nest will consider
other arrangements

Safe Nest is an IRC 501(c)(3), nonprofit en-
tity, and gifts to Safe Nest could be an excellent
vehicle for persons needing either a current in-
come tax deduction or to reduce the size of his
or her estate for estate and gift tax purposes.
Please call Executive Director Estelle Mur-

phy at (702) 877-0133 ext. 241.

GES

Geotechnical & Environmental Services,
(GES) believes that philanthropy is essential
in both creating and maintaining public
confidence in the role that businesses play in
sustaining a strong local community.

Voted as a “Best Company to Work For” by
the Southern Nevada Human Resource As-
sociation, GES and its 45 employees demon-
strate that there is no correlation between a
company’s size and its willingness to give back
to the community.

“We intend to focus our efforts on creating,
attracting and retaining a talented labor pool
for Southern Nevada as a means of allowing
our community to thrive,” said GES President
Greg DeSart.

As chairman of the UNLV Civil Engineer-
ing Advisory Board, DeSart devotes quite a
bit of time to recruiting and retaining high
quality engineers to UNLV. GES has donated
$25,000 towards the new UNLV Science Engi-
neering and Technology Building, which will
help the university in recruiting efforts.

UNLYV annually awards a scholarship
through the UNLV Advisory Board Scholar-
ship Program. DeSart plans to use team build-
ing through the City of Las Vegas Corporate
Challenge tournament to raise money for this
year’s scholarship. Donations on behalf of GES
will be made for each GES team member that
medals during the City of Las Vegas Corporate
Challenge tournament.
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Station Casinos held a job fair for Hurricane Katrina evacuees, hiring 100 people in the aftermath of the disaster.

Casino giving
Gaming properties

stepping up,
getting creative in
philanthropic efforts

By Lisa McQuerrey
Contributing Writer

I as Vegas has often been referred to in the

national media as a “stingy” city, eager
to part people from their money but
unwilling or unable to give back to those less
fortunate. Local gaming properties beg to dif-
fer, noting that not only are local giving levels
rising incrementally year after year, encourag-
ing community giving from employees has a
contagious effect, introducing more and more
Las Vegans to the rewards of giving back to
their community.
The MGM MIRAGE Charitable Giving Arizona Charlie’s Decatur Vice President and General Manager Ron Lurie, left, serves as chair-
Program is well known for its employee- man of the Community Connection program.
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funded Voice Foundation, which has raised
$5.7 million in 2006, funding 69 nonprofits

in Southern Nevada, including Caminar,
Huntridge Teen Clinic and Ronald McDonald
House Charities. MGM MIRAGE primarily
gives in areas related to diversity, education
and childhood and community development,
though the company also raised $1 million
for the Hurricane Katrina Recovery Fund last
year. Nearly half of all employees contribute to
The Voice Foundation, including employees
who are “new” to the company following the
recent merger with Mandalay Resort Group.

“One of the best things about The Voice
Foundation is that it’s all about choice,” said
Merlinda Gallegos, MGM MIRAGE Director
of Corporate Philanthropy. “Employees can
give to the charity of their choice. As a corpo-
ration we know our employees work hard for
their money, so we underwrite the administra-
tive expenses so they know all of their money
is going to charity.”

Gallegos said MGM MIRAGE is very
“outcome focused” when it comes to charitable
giving and strives to support organizations
that make Southern Nevada a better place to
live and work.

“At MGM MIRAGE, giving back to the
community where our employees live and
work is a cornerstone of our corporate philoso-
phy and a pillar of our corporate culture,”
added Debra Nelson, MGM MIRAGE Vice

over the keys to a van to the Nevada Partnership for Homeless Youth.

President of Corporate Diversity, Communica-
tions and Community Affairs. “The success

of our business is directly impacted by the
strength and well-being of the communities in
which we operate; therefore, we are commit-
ted to supporting public education, at-risk
children and community development. Most

It's easy to support the things you love. . .

partner.

We proudly support:

Help of Southern Nevada
Las Vegas Philharmonic

Foundation for an Independant Tomorrow

Lied Museum
Boy Scouts

CCSN Foundation
UNLV Foundation

© 2006 EMBARQ. All rights reserved. The name EMBARQ and the jet logo are trademarks of EMBARQ Communications, Inc.

and at Embarq, we love our community. That's why for over 100
years, it's been important for us to be a responsible community

Nevada Arts Advocates
KLVX

Nevada Ballet Theatre
YMCA

Ronald McDonald House
Salvation Army

JDRF

importantly, we strive to be a good corporate
citizen.”

In 2005, Boyd Gaming Corp. made
charitable contributions totaling $2.4 million
companywide, an 83 percent increase over
the previous year. The figure includes both
monetary and in-kind contributions and

EMBARQ
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Two children were among the many to receive gifts from Boyd Gam

La., following Hurricane Katrina.

does not take into consideration individual
donations or volunteer hours. The company
had properties affected by both hurricanes
Katrina and Rita. According to Gina Polovina,
Vice President of Government & Community
Affairs for Boyd Gaming Corp., employees
company-wide stepped up to offer whatever
assistance they could.

“It’s in times of adversity that people’s true
colors show,” said Polovina, who noted how
employees did everything from coordinat-
ing food, clothing and toy drives to helping
do laundry. “It speaks to the spirit of our
employees.”

Boyd has several ongoing philanthropic
commitments. It entered into a 10-year,
$800,000 pledge to Nevada Cancer Institute
in 2004 and a $500,000, 5-year gift to the Las
Vegas Performing Arts Center in 2005. The
property also makes annual contributions
in the amount of $100,000 to United Way,
$50,000 to the Boyd School of Law and
$50,000 to the St. Rose Dominican Health
Foundation while also supporting a variety of
other nonprofits. The United Way’s “Success
by Six” program is of particular importance to
the corporation, as it focuses on education.

“The program prepares at-risk kids for
school and engages parents in the educational
process,” explained Polovina. “Education is
the backbone for everything, and when you
provide a quality foundation for youngsters,
the world is their oyster.”

Station Casinos has been continuing with
its $500,000 “Caring for our Community”
partnership program, whereby grant recipi-
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ents each receive a $50,000 donation as well
as a television and newspaper public service

campaign to educate people about their cause.

Recipients during 2006 included Opera-

tion School Bell, Assistance League, I Have a
Dream Foundation, Shade Tree Foundation,
Teach for America, Driver’s Edge, Rebuild-
ing Together with Christmas in April, The
Children’s Service Guild of Southern Nevada,

7 E‘#’ = e

ing at a Big Brothers Big Sisters benefit for the Salvation Army in Shreveport,

Big Brothers Big Sisters of Nevada and Oppor-
tunity Village. In addition to this established
program, the company has an employee volun-
teer program.

“We have 500 active volunteers working
with our programs,” Station Casinos Director
of Corporate Communications Lori Nelson
said. “It’s not always about the financial con-
tribution. We cater to locals, so we all feel an

Texas Station Executive Chef Max Feiner poses with two 5th graders from its partner school,

C.P. Squires Elementary, at a reception.
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Station Casino team members work on a house as a part of the Christmas in April project.

emotional connection to the community.”
Last year, Station guests raised $200,000 for

hurricane relief and the company provided an

additional $250,000. The company also hosted

job fairs to provide expedited employment

opportunities to victims of Hurricane Katrina.

The property told job applicants it was fine

if they only needed short-term employment

to help them through the crisis period. The

company made 100 hires in the aftermath of
the disaster. Though many people choose to
return home when conditions permitted, 20
have remained with the property and made
Las Vegas their home.

Station Casinos has also been involved with
the Clark County School District in both a
financial and hands-on way. In addition to
adopting a number of at-risk schools through

its Smart Start program, providing them with
cash support, volunteers from the proper-
ties also go into the schools and provide both
students and educators with services ranging
from IT help to tutoring, leadership train-
ing and etiquette lessons. In late August, the
company presented more than $400,000 to 70
at-risk schools.

“Our human resources teams work with
the schools to figure out what their needs are,”
explained Nelson. “When kids walk in the
door to school, we want them to have what
they need to level the playing field.”

Harrah’s Entertainment Inc. made more
than $57 million in community contributions
in 2005, including $8.1 million in assistance
for victims of Hurricane Katrina. Additionally,
Nevada Cancer Institute (NVCI) was recently
named the official community relations part-
ner of the company’s World Series of Poker
(WSOP). Anne Sheridan, Harrah’s Corporate
Director of Community Relations, said the
company made an initial $1 million donation
to NVCI when the project was first launched
and hopes partnering the relationship with the
highly-visible WSOP will help raise awareness
of the center’s mission.

Harrah’s focuses on issues related to seniors,
health and diversity. The company has nation-
al charitable partnerships with the Alzheimer’s
Association and Meals on Wheels. Individual
properties contribute to local charities of their
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choice. In Las Vegas, Harrah’s is celebrating
the opening of Silver Sky, an affordable as-
sisted living facility. The company serves as a
significant corporate donor.

In 2005, Harrah’s provided more than
100,000 of employee volunteer time to various
community causes, many of which tie into the
company’s core focus areas.

“The senior community is underserved,”

Ty

Stratosphere and Arizona Charlie’s employees paint a house as part of their Community Connec-
tion program.

Sheridan said. “It has tremendous needs, and
we have found this to be an area that genuinely
needs attention.”

Arizona Charlie’s and The Stratosphere’s
Community Connection program was formed
to bridge business resources with community

activities are focused on youth, education and
senior needs. Community Connection activi-
ties include a back to school drive to collect
supplies for Doris Hancock and Will Beckley
elementary schools as well as the Stupak Com-
munity Center.

“I've always been a strong advocate of local
businesses supporting the community,” Lurie
said. “We’ve got a lot of involvement from
our employees. They’re excited. We present a
community service award each year, and we've
started seeing what employees do outside of
work and we’re asking them to bring some of
their ideas to the table.”

The property has supported Nevada Part-
nership for Homeless Youth, donating a pas-
senger van for picking up youth and distribut-
ing supplies, the Ronald McDonald House,
providing holiday dinners and supporting
programs and Rebuilding Together, Christ-
mas in April. Other recipients of time and
cash donations include Opportunity Village,
Classroom on Wheels, Nevada Reads and Boys
& Girls Clubs of Henderson, to name a few.

“You feel more satisfied being ‘hands-on’ in-
stead of just giving money,” said Lurie, though
he notes cash and in-kind contributions are
available as well. “Local businesses take from
the community, so they need to give back to

needs. Arizona Charlie’s Decatur Executive
Vice President and General Manager Ron
Lurie serves as chairman. All philanthropic

the community as well.”
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A brand new Opportunity for growth

By Lisa McQuerrey
Contributing Writer

Founded in 1954 by a small group of

families who wanted to improve the

lives of their children with intellectual
disabilities, Opportunity Village has grown
to become Nevada’s largest private, not-for-
profit community rehabilitation program. The
organization serves more than 3,000 people
each year, providing vocational training, com-
munity job placement, advocacy and social
recreation programs.

Despite the success of Opportunity Village,
the demand for services continues to grow. It’s
estimated that at least 150 of the 5,000 or more
new residents who move to Southern Nevada
every month are developmentally disabled.
Opportunity Village has a waiting list of 120
who qualify for and need their services. A re-
cently launched $33 million capital campaign
for construction of a Southwest Campus on
Buffalo Road and Patrick Lane hopes to ad-
dress this burgeoning need.

“We never imagined we’d be building an-
other campus,” said Opportunity Village Chief
Development Officer Linda Smith, who added
that a fourth campus might become neces-
sary someday. “As our population grows, it’s
incumbent upon us. If we didn’t provide the
services we do, the state of Nevada would be
required to financially support many of these
individuals. We generate 80 percent of our
operating expenses every day, and we’re saving
taxpayers $46 million every year.”

According to Smith, in addition to the
need for providing expanded client services,
Opportunity Village is unable to accept new
lucrative work center service contracts because
of lack of space. The new campus will serve an
anticipated 300 clients every day and provide
the first of its kind arts and enrichment pro-
gram for the intellectually disabled. More than
$20 million has been raised for the campaign.
The 11-acre ground site was donated through
a ground lease with Clark County. When
complete, the new state-of-the-art facility
will house an Arts & Enrichment Center and
Employment & Training Center.

“Many retirees are bringing their adult
disabled child here with them,” Smith said.
“And many come here because of Opportunity
Village.”

Often referred to as “Las Vegas’ favorite
charity,” it’s a moniker that could block the
way for Opportunity Village’s much-needed
expansion efforts. According to Smith, while
the community has been incredibly generous,
many deem the organization “too successful”
to need ongoing financial support.

“It’s one of our greatest problems,” Smith

said. “We can be punished for our success. We
get turned down a lot because we're told, “You
know how to fund-raise.””

According to Smith, one in 10 families will
have a child born with a disability, and others
will become mentally incapacitated because of
accident or illness. “In the 1960s,” Smith said,
“These were considered throwaway people. We
take those who have been deemed unemploy-
able and draw out their potential. We train
them, give them the opportunity to work and
help them become successful.”

Opportunity Village operates two work
center campuses, which provide area busi-

nesses and organizations with full service mail
house and fulfillment services, assembly &
packaging resources, buttons and document
destruction. Opportunity Village also operates
a vehicle donation program and thrift store
and hosts the popular annual Magical Forest.
“We're all local -- 100 percent of all money
stays here and goes right into brick and mor-
tar,” Smith said.
For more information on how you can sup-
port Opportunity Village through donation
or work center contracts, call Linda Smith
at (702) 880-4080 or visit the organization’s
website: www.opportunityvillage.org.

“No act of kindness, no matter how small, is ever wasted.”

- Aesop

Summerlin and The Howard Hughes Corporation are
dedicated to helping build and enrich our community.

We salute the many corporations who join us in our

mission to ensure that Southern Nevada is a

wonderful place to live, work, play and grow.

The Howard Hughes Corporation

an afflite of General Growth Properties, Inc.
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The Andre Agassi
College Prepara-
tory Academy is
a public charter
school founded in
2001 for grades
kindergarten
through 12th.
Photo by Brias
Haraway.

Agassi’s
Grand Slam

Foundation nets millions for kids

By Deborah Roush
Contributing Writer

for an evening gala with table sponsorships ranging from $7,500
to $75,000 is about a month away, but it has been nearly sold out
for weeks.

The Andre Agassi Charitable Foundation’s [UUELITEIRUTI(
Grand Slam for Children is a black tie, sit- Agassi Charitable
down dinner and live auction with music Foundation’s Grand
performances throughout the night that has Slam for Children
become a who’s who not only for locals, but scheduled for Oct. 7
for supporters from across the country. at the MGM Grand

“Probably half of those who attend now
are from out of town,” said Julie Pippenger, the foundation’s executive
director, who said corporations sponsor “a table or two to bring clients

The charity event that brings entertainment megastars to the MGM

54 Community Giving 2006




Ak ool » P
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or employees.”

Others buy multiple tables to celebrate
birthdays or anniversaries. “It has become a
tradition for a lot of people,” she added.

In addition, the foundation sells 6,000 gen-
eral admission tickets for the concert only.

While this year’s musical lineup has not
been announced, last year’s performers
included Celine Dion; Duran Duran; Earth,
Wind & Fire; George Lopez, Glenn Frey; Mary
J. Blige; Robin Williams and Usher. Grammy
Award-winning producer David Foster will be
the musical director for the 11th year.

Each year there is a surprise guest and last
year it was Barbra Streisand. “Expectations are
very high this year. That set the bar high for
us,” Pippenger said.

Pippenger said Agassi works on the event
with the foundation’s staff. “He gets person-
ally involved in making phone calls along
with Perry Rogers, his manager,” she said. The
talent, she added, donates their time.

Pippenger credits the success of the event,
which is the sole fundraiser for the foundation,
to the “VIP treatment” the guests receive.

“From the time you walk in the door until
you leave at night there are 250 volunteers
making sure the evening is special,” she said.

“Everything is personalized to make sure
all 2,100 people have a great experience,” she
added.

Pippenger said last year the event earned
$10 million after Agassi and Perry person-
ally contributed $2.5 million in honor of the
event’s 10" anniversary.

That money, she said, goes toward charities,
including the Andre Agassi College Prepara-
tory Academy - a K-12 public charter school
founded in 2001.

The school, in the heart of Las Vegas’ most
at-risk neighborhood, is designed to improve
skill levels and combat lowered academic
expectations while creating a climate of hope
among this community’s most challenged
children.

“It was put there for the community to have
an option,” said Pippenger, adding that the
school was built in three phases and this year
the foundation will complete the high school
and gym.

In addition to the school, the foundation
supports 10 other organizations in Las Vegas
and adds funds to the foundation and school
endowments every year as well.

“The amount of money we give out to the
community ranges from year to year, but this
year with the school we will give out well over
$4 million,” she said.

“And we have been pretty consistent with
the organizations we have supported,” she
added. “We help a smaller number at a larger
dollar amount to make a bigger impact.”

Among those is the Agassi Boys and Girls
Club which was built in 1997. “We want to
make sure the club is being kept up and looks
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Andre Agassi College Preparatory Academy students is in the heart of one of Las Vegas’ most
at-risk neighborhoods. Photo by Brian Haraway.

nice and is a safe and warm environment,”
Pippenger said.

In addition to traditional club offerings,
the club also offers a full-time tennis and bas-
ketball program that “has created nationally
ranked players on the tennis side,” she said.

Angela Quinn, chief executive officer of
the Andre Agassi Boys and Girls Club, said
in addition to making the annual contribu-
tion of $250,000 toward the operating costs
of the organization, the foundation covers all
costs associated with the tennis and basketball
programs.

“You don’t see a lot of tennis programs in
the inner city and this is a terrific opportunity
for those kids who participate in it,” Quinn
said.

“If you're a young African-American girl
living in West Las Vegas the chance of going
to Brown University on a tennis scholarship
might be pretty far fetched. But if you live near
the Agassi Club you have that opportunity
right at your doorstep,” she said.

Participation in the sports activities encour-
ages the students to improve academically,
Quinn added.



“One of the roles of the Boys and Girls Club
is to help with education and tutoring. If you’re
good at tennis but a bad student, you have to
become a better student to participate,” she
said.

Other organizations the Andre Agassi
Foundation supports include the Assistance
League’s Operation School Bell and Boys
Hope/Girls Hope.

“Operation School Bell clothes kids from
Clark County to go to school by providing
clothing, hygiene items, back packs and school
supplies. They clothe well over 3,000 Clark
County kids and we support a large part of
that budget,” Pippenger said.

At Boys Hope, six boys who were homeless

or from foster

For more information car etenl‘_’iron-
about the Andre Agassi ments five
Charitable tOgther ina
Foundation family envi-
ronment with
live-in staff
S5 and attend
school.

The children, ranging in age from 9 to 14,
are chosen based on academic ability, leader-
ship qualities and emotional and behavioral
stability.

“The kids are just wonderful. When you
look at where they came from and where they
are going - it’s truly a success, she said.

transformation

“They have had two boys graduate,” she
said, adding that both received full scholar-
ships to St. John’s University in New York.

The Girls Hope program is just getting
started and will house eight girls, Pippenger
added.

Pippenger said the staff of six at the founda-
tion spends most of their time planning the
Grand Slam for Children, which takes about
nine months, as well as helping to organize
the city’s annual Muterspaw Championships
national junior tennis tournament. They also
keep in contact regularly with the organiza-
tions they support.

It’s a great place
to work, Pippenger
said. “It’s nice know-
ing that what we
do on a daily basis
really accomplishes
something,” she
said. “That’s just
fantastic.”

For more informa-
tion on supporting
the Andre Agassi
Charitable Foun-
dation, call (702)
227-5700 visit www.
agassifoundation.org.

Celine Dion, above, and
Usher performed at
Andre Agassi's charity
event — Grand Slam for
Children — last year.
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Children make candy spines as part of Nevada Injury Prevention’s ThinkFirst program.

ThinkFirst and survive

Startup nonprofit shares message, bike helmets

By Deborah Roush
Contributing Writer

en Bob, a volunteer with Nevada Injury Prevention’s biggest
Wrogram - ThinkFirst - shares his story at Green Valley
High School, the students are captivated.

Wearing inappropriate head gear, Bob was involved in a motorcycle
accident that left him mentally and physically impaired, and now, as a
Voice for Injury Prevention, or VIP, with ThinkFirst he warns others
not to make the same mistake.

Erin Hill, a health teacher at Green Valley High School, has had Bob
visit her classroom several times with the program.

“He talks very slowly and you have to wait because he has to think
about every word. To hear his story is pretty amazing. He was wearing a
skullcap rather than a full helmet and the accident scrambled his brain.
He wasn’t supposed to walk. The first time he was here the bell rang
and nobody moved a muscle. Bob talked another 15 minutes and most
of the kids were supposed to be at lunch. That’s how into it they are,”
she added.

“The kids can identify with him,” Hill said.
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The goal of Nevada Injury Prevention and ThinkFirst is to prevent
unintentional injuries through education and awareness programs,
advocacy efforts and collaboration with like-minded organizations.

“It’s important because unintentional injury is the leading cause of
death for people in this country ages 1 to 34. In Nevada, that extends
to age 44,” said Deborah Kreun, the organization’s president, health
educator and only staff member, who with volunteers works to spread
that message in local schools and at health fairs.

“Among nonfatal injuries, about 11,000 people suffer spinal cord
injuries each year and another 1.5 million sustain a traumatic brain
injury. That’s one person every 21 seconds having a brain injury,” she
said.

Those injuries - brain and spinal cord - are what the organization
talks about the most. “Because unlike a broken arm or leg, torn liga-
ment or terrible burns, injuries to the brain and spinal cord generally
result in permanent disability. Doctors still cannot fix most brain and
spinal cord injuries. The only cure is prevention,” Kreun added.

“We exist to explain to people how easily they can suffer these devas-
tating injuries and how just as easily they can choose to think first and
make good decisions to prevent (them),” she said.
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Kreun, a physical therapist for 20 years,
worked in facilities where she witnessed the
devastating results of unintentional injuries.

“I can talk about the pain and suffering
TI've seen families go through when their son
or daughter went from being a normal child
or adolescent one day to being near death in
a coma and may never be able to run, play
sports, compete in college athletics or even fin-
ish high school academics,” she said.

Hill said Kreun’s program is powerful.

She learned of Nevada Injury Prevention’s
ThinkFirst Program after one of her students,
Arthur, didn’t return to school after the first
week.

When she inquired about him she learned
that he had been involved in a BMX biking ac-
cident, and not wearing a helmet, had a serious

head injury. Prompted to share the message
that helmets save lives with her other students,
she called Kreun.

“I made the assumption that it’s high school,

the kids are out there doing their bike and
skateboarding tricks. They know to wear hel-
mets. The bottom line is they are not. Luckily
for Arthur he didn’t have spinal cord damage
and we’re all thankful for that, but it could
have been worse,” she said.

“ThinkFirst has had a huge impact,” Hill
asserts. “It’s very interactive and the guests are
amazing people. I see the kids out there now
and the ones who have seen the program have
the (protective) gear on.”

Kreun said she works hard to engage the
students and keep their interest. “We use Fatal
Vision goggles to simulate being under the in-
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fluence of alcohol or drugs and we have them
try to throw Velcro darts or walk the line as in
a sobriety test.

“We have some fun and I'm able to make the
point that unlike with the goggles, where they
can take them off and the impairment goes
away, when they are out making choices to
drink or use other drugs they cannot just take
off the impairment when they go to leave the
party and get into the car.

They listen and I believe the message gets
through to some of them,” she said.

When she’s not teaching in a classroom
with a VIP at her side, Kreun is overseeing
another one of Nevada Injury Prevention’s big
programs — free helmet events.

Sponsors such as Rhodes Homes, Land
Rover Las Vegas and Cold Stone Creamery
have stepped up to fund and host events where
kids receive free helmets, and just as important
- are fitted with them.

They also host a four-hour workshop on
careers in rehabilitation where they highlight
nursing, physical therapy, occupational ther-
apy, occupational therapy, speech-language
pathology and other related medical careers.

“The participants hear a modified Think-
First message on injury prevention and meet a
VIP,” she said.

Unfortunately, the results of that program,
as well as the ThinkFirst and helmet giveaway
programs, are hard to quantify, so companies
responding to grant requests often turn the
agency away.

“It’s hard to say I've prevented three kids
from being killed; it’s hard to put a number
on what we do. Still, we know we’re out there
making a difference,” she said.

“We are solely supported by grants, cor-
porate donations and donations form private
individuals. We receive in-kind gifts as well
and currently operate from a home office to
keep expenses minimal.

“Our budget has been holding at $150,00
for the last two years, however we are not yet
meeting that, so at this time no salaries are
being paid and all funding to date has gone to
program costs purchasing helmets and very
basic office expenses,” Kreuen said.

Still, Kreun, who started the nonprofit
just two years ago, is thrilled about what has
been accomplished to date. “I haven’t been
this excited about something since I became a
therapist,” she said.

“I'am a cancer survivor and part of what I
was struggling with in may career was that I
wasn’t using my life for what really matters.

“Now every day I can make a difference,”
she said.

For more information about getting involved
with Nevada Injury Prevention, call Kreun at
(702) 596-8660.
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Workers donate
their time to build
houses as part of

the Habitat for Hu-
manity program.
Each year, scores |
of companies and
their employees
donate time and
money to build
new homes as
part of the pro-
gram.

Habitat for
Humanity

KB Home

KB Home presented $60,000, at right, to the Make A
Wish Foundation following the company'’s 4th annual
Charity Golf Classic. Since 2004, KB Home has donated
$140,000 to the foundation. At left, Tonia Hontoon and
her children were part of the HACA Back to School
Celebration. At far right, KB Home Las Vegas Division
President Don DelGiorno hangs a plaque above a room ?.
the company sponsored in the new HACA Family Re-
source Center.
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Wells Fargo Bank

W Wells Fargo Bank
partners with Channel
13 each year to hold a
food drive. Bank em-
ployees also partici-
= pate in Pet A Palooza,
Y an event to support
pet adoptions. Addi-
M tionally, Wells Fargo
¥~ employees volunteers
“S their time to help
collect school sup-
plies for Clark County
schoolchildren.
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I Have a Dream

Foundation
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Dreamers
from the “I
Have a Dream
Foundation”
spend time
together at
the Dreamer
Station, an
on-site learn-
ing center.
Computers
are available
at the center
for children
to work on
homework.
Additionally,
the dream-
ers made an
outing to a
Las Vegas
51s baseball
game.
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Employees of Southwest Gas volunteer for a
food drives and the fixing up and painting of
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variety of good causes. Their work includes
area homes.

st Gas

|

l_t

A group of sisters pose for a photo at St. Rose Dominican Hospitals’ new San “
Martin campus.

St. Rose Dominican
Hosputals

Lona and Jerry
Blank pose

in front of
some of the
artwork for
the San Martin
campus. Lona
is the owner
of Bluestone
Gallery in The
District.

Bishop Joseph @
A. Pepe blesses !
the doors of }

St. Rose’s San
Martin campus.
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Rhodes Homes, backed by the efforts of / p
Jim and Glynda Rhodes, lends support
to such groups as the Make A Wish
Foundation and the Public Education
Foundation.
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Caring for our Community

St. Rose Dominican Health Foundation making a difference

or nearly 60 years, St. Rose Dominican Hospitals
F have been Southern Nevadas only not-for-profit,

non-tax supported, mission-driven hospitals. That
simply means our operating margin goes back into the
community, through building additional hospital beds or
providing millions of dollars annually in medical services to

our community’s residents.

St. Rose Dominican Health Foundation plays a key role

by generating donations that are reinvested toward quality,
compassionate healthcare and community outreach programs,
especially programs that serve vulnerable populations with
special needs.

GIFTS TO THE FOUNDATION through any of the
following methods supports these efforts and ensures modern
medical practices are available to you and your loved ones —
making Southern Nevada a better place to live, work and play.

ST. ROSE LEGACY SOCIETY (Planned Gifts) The Legacy
Society honors those who have made planned gifts to

St. Rose. Gift arrangements (some of which offer significant
tax benefits) include:

 Will Bequest & Living Trust * Charitable Gift Annuity
* Real Estate & Life Insurance Gifis * Retained Life Estate
o Charitable Remainder & Lead Trusts  * Tangible personal property

SPECIAL EVENTS (Sponsorships and Underwriting)

Events such as the upcoming 50t Annual Mardi Gras Ball or
the 11t Annual Charity Golf Classic offer public recognition,
social connection and community networking opportunities.

CAPITAL CAMPAIGN (Major Gifts Naming Opportunities)
With the opening of the third St. Rose hospital, the San Martin
Campus, along with expansion and renovations at two
existing facilities, extraordinary naming opportunities within
the hospital exist to honor and recognize individuals, families
and organizations.

GRANTS Private Foundation and corporate grants enhance
hospital operations and support community outreach programs.

FRIENDS OF ST. ROSE Annual contributions fund a
variety of special projects and equipment needs for each of
our three acute-care campuses.

Please call 616-5750 to find out more about how your

gift can support medical care excellence.

St. Rose Dominican
Health Foundation

CHW
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Business Building Better Communities because...,
Philanthropy Matters.

Join Us

because giving makes a difference.

2006 PHILANTHROPY MATTERS SERIES SPONSORS
<>

Bankof America S :
..-;-ﬁ,-"-;. Nevada Power. SIERRA HEALTH
_ JAALOUF e B SERVICES, INC:
Higher Standards 3 Caring Exi Yoar Fatnid

You will see how
entrepreneurial spirit can
transform a community.

You will see mentorship and
partnership between companies
big and small, each devoted
to giving to Las Vegas.

You will see companies
dedicated to a thriving and
vibrant Las Vegas.

You will see companies with
people whose energy and
commitment goes beyond

simply writing a check.

JOIN BCIC BECAUSE THIS IS THE COMPANY WE KEEP.

For a complete membership list, meeting information and membership application call (702)391-BCIC or visit www.BCICLV.org

You will see companies
that believe that giving
is not always about

sticking to a plan.

BCIC is a fund of the Nevada Community Foundation



