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IT'S MORE THAN QUALITY HEALTH CARE.
IT'S ABOUT LIFE.

Consumer Choice Award
for 2004"

For best overall quality and image, according to the
National Research Corporation’s survey of southern
Nevadans.

#1 in Community Satisfaction

According to the UNLV Center for Business Research’s
annual survey of local residents who have received
care at one of the area’s 11 hospitals within the past
12 months.

2003 Governor’'s Award for
Performance Excellence

eSilver State Award
The highest State performance award
and the first given to a hospital.

*Quality Leadership Award

eCommunity Support Award

Best in State for Orthopedics

Based on clinical outcomes, according to
HealthGrades® independent research rankings.

Rose de Lima Campus We're proud to be part of such a dynamic and
102 E Lake Mead Pkwy
Henderson, NV 89015

supportive community - from our dedicated
employees, physicians and volunteers to

Siena Campus patients and patrons like you who make us
3001 St. Rose Pkwy
Henderson, NV 89052

your #1 choice for quality health care every
day. It's a title that makes us proud, and one

San Martin Campus that makes us want to work harder than ever
Warm Springs/Durango
Opening 2006

to make sure that the choices we make keep

us #1 in your book. At St. Rose we believe the

St. Rose Dominican Hospitals

/
2 city

702-616-5000 process of healing is more than quality health

www.strosehospitals.org care, its about life.

*St. Rose Dominican Hospitals and Sunrise Hospital
and Medical Center are co-winners of this award
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A Letter from the Economic
Development Manager

As manager of Henderson’s economic develop-
ment activities, I am fortunate to have the opportu-
nity to “sell” Henderson to companies throughout
the west and across the nation. Our goal is to find
companies that fit the city’s vision and who will pro-
vide quality jobs for our residents.

Besides our drive to bring new businesses and
jobs to Henderson, our team is equally committed
to making sure local businesses thrive and prosper here. Utilizing various customer
service programs, we have contacted and assisted over 300 local businesses through a
weekly visitation schedule, the Business Resource Partners Program, Business Round-
table and a great working relationship with the Henderson Chamber of Commerce.

BUSINESS RECRUITMENT

The Economic Development Division is actively involved in assisting in the reloca-
tion or expansion of new industrial and commercial businesses to Henderson. Since
1999, over 101 industrial and business service companies opened new operations in
Henderson, creating approximately 6,400 jobs, occupying over 4 million square feet of
space, and resulting in an estimated economic impact of more than $400 million.

The division markets the city through direct mail campaigns, brochures, public
relations campaigns, paid advertisements and sales missions, as well as hosting infor-
mational tours to prospective CEOs.

LOCAL BUSINESS EXPANSIONS/RETENTION

The City of Henderson also has a major commitment to help local businesses stay
and grow. The Economic Development Division coordinates four key programs to
retain and facilitate the growth of existing businesses. The purpose of these outreach
programs and initiatives include open communications, building trust, and follow-up
actions to the individual concerns.

One-on-One Business Visitation Program: The City Council conducts weekly
visits to area companies with the economic development staff and with Henderson
Development Association (HDA) business volunteers.

Mayor and Council Business Roundtable Program: Meetings are held on a
regular basis with local companies. The sessions are used for networking, feedback,
and open discussions regarding relevant business and development issues.

BusinessLink Program: This is a business ombudsman program administered
by the division to help local businesses with any issue that they may have with the city.
It serves, basically, as a one-stop clearinghouse for business inquiries.

Economic Gardening Program: Through a contract with the Henderson
District Public Libraries, the city is trying to “grow” the economy by nurturing small
local business through Internet information and databases to increase their sales and
employment.

Hundreds of companies have relocated to Henderson through the city’s local busi-
ness expansion and retention programs. The Henderson Development Association
and our Resource Partners Group (private and public volunteers) have directly con-
tributed to the success of these proactive programs.

Sincerely,
Bob Cooper
Economic Development Manager
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A Letter from the Mayor

The city of Henderson has and always will be a
business-friendly community.

Developing and maintaining economic vital-
ity for the business community is a key priority for
the City Council, city management and myself. We
will continue to work diligently with the Henderson
Development Authority, the Henderson Chamber of
Commerce and the Nevada Development Authority
to diversify our economy. We remain committed to
attracting new business, sustaining our established businesses and providing the busi-
ness community with quality and expedient services.

Henderson is very attractive to employers and employees. A favorable tax climate
and educated and trained workforce make Henderson attractive to business and clean
industry. The city offers outstanding residential master-planned developments, parks
within a mile of most residents and family-oriented lifestyles. Citizen surveys demon-
strate a highrate of satisfaction with the quality of life in Henderson with most residents
identifying a strong sense of community as a factor in choosing to move to the city.

Henderson continues to outpace most other U.S. cities in population and economic
growth. We want to welcome our new business and community partners to Henderson.
We invite everyone to come prosper and grow with us.

Sincerely,
James B. Gibson
Mayor

A Letter from the City Manager

The Mayor and City Council recently completed
its 2005-2009 Strategic Plan, and economic develop-
ment was one of its top priorities. The plan acts as
a framework for the city’s operations and plays an
important role in our ability to meet the needs of a
growing community.

In 2004, the city completed a comprehensive
Community Assessment Survey, where we asked our
residents what they thought about life in Henderson.
The survey provided an excellent snapshot of what
our residents believe are important quality of life issues, how satisfied they are with city
services and where they want us to focus future resources and energies.

An interesting survey fact is that Henderson is no longer a bedroom community,
and that three times more employed residents work within the city limits than on the
Las Vegas Strip. When asked about the importance of “increasing job opportunities,”
76 percent of the surveyed residents indicated that it was either extremely important
or very important.

In concert with the Council’s Strategic Plan and the importance our residents place
upon Henderson job opportunities, the city continues to focus its efforts on recruiting
new businesses, strengthening existing businesses and diversifying our local economy.
This includes maintaining a pro-business climate and recruiting target industries, in-
cluding medical, industrial, financial, educational and administrative offices.

Continued efforts that the city is making in strengthening our economic environ-
ment and attracting more businesses and jobs to Henderson have proven fruitful.
Henderson residents are looking for and finding jobs where they live, which may be
why 29 percent of our residents moved to Henderson from somewhere else in the Las
Vegas valley or Nevada. Henderson is truly “A Place to Call Home” for residents and
businesses alike.

Sincerely,
Philip D. Speight
City Manager

Contacts:

City of Henderson

Economic Development Division
240 Water Street, Suite 4056
Henderson, NV 89009

Jeff Leake
Economic Development Officer
(702) 267-1655

Maiqui Hertzog
Administrative Assistant
(702) 267-1650

Bob Cooper
Economic Development Manager
(702) 267-1654
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Economic Development officials record banner year

By Deborah Roush/

Contributing writer

Bob Cooper’s job is getting easier.

As head of the city of Henderson’s
Economic Development Division, he brings
new firms to town — along with the jobs,
construction, payrolls and economic impact
that comes with that. Because the city has
been remarkably good at scoring big firms
like Ford Motor Credit in the past couple
of years, Henderson is no longer uncharted
territory — it is a proven success.

This year, in fact, was a record-breaker
in terms of economic development activity
for Henderson. So while Cooper’s job may
have been easier, he was a whole lot busier.

“For 2004 we brought 21 new com-
panies here and 1,226 new jobs,” Cooper
said. “They occupy almost 877,000 square
feet of office space and will have an eco-
nomic impact on the local community of
$173.5 million.

“It’s nice that, in terms of our image,
we now have credibility with the portfolio of
businesses that have moved here. We have
recruited firms that are household names in
the fast four or five years,” he said.

“In addition, Las Vegas itself has been
on the map recently with a lot of business
studies and research. There’s an image out
there in America that this is a happening
place and if you want to be part of the
growth you need to check it out.

“In that way, we’re a bit like the flea on
the dog’s back. When they check Las Vegas
out in more detail, they check out Hender-
son too. And we're close to the airport and
have good schools, lots of parks, family
entertainment — we offer a ‘normal’ life
here,” he said.

Part of the reason Henderson has been
successful in its business recruitment efforts
is that it is strategic in planning which firms
to go after, Cooper said.

“Our targets are in three large areas
— office environment, and by that specifi-
cally we mean regional offices, although the
biggest coup is a company headquarters
— education and medical and manufactur-
ing,” he added.

Cooper said he and his staff succeeded
in all areas in 2004.

“The biggest success story is Pacer
Stacktrain, which is meeting with its board
(this month) regarding approval of the sale
of land to relocate its company headquar-
ters from Northern California and construct
a 240,000-square-foot, Class A building in
Henderson for its transportation logistics
business,” Cooper said.

“They will employ more than 500
people, and we’re talking about good-pay-
ing, white-collar jobs,” he added.

“The meeting will be the culmination
of a year of work that included land rezon-
ing for property owned by the city, planning
commission and city council approvals and
land price negotiations,” Cooper said.

On the educational and medical front,
Cooper said his office chased private col-
leges and won more often than not.

“We now have 13 private colleges in

Henderson and are thought of as the private
education capital of Nevada. There was the
perception by some businesses that we
didn’t have the work force we needed, and
this takes care of that concern,” he said.

“This year alone we brought in Touro
University College of Medicine out of New
York. With five new area hospitals in the
last three years and one of those in Hender-
son and another being built next year, this
school was needed.

“We are also excited about National
University out of San Diego, which is build-
ing a Henderson campus,” he added.

Charlotte Bentley, vice president of
National University Nevada, said Cooper’s
group sought out National, which now has
an admissions and information center open
in temporary offices.

“We hope to have classrooms ready in
May,” Bentley said, adding that the school
will employ 10 fulltime staff and 75 to 100
adjunct faculty members.

Bentley said the university, which is
the second-largest private school in Cali-
fornia, offers 38 degree programs, including
master’s degrees.

“Henderson is a good site for us be-
cause it is growing tremendously and is
attracting businesses to relocate here,” she
said.

To make sure schools like Touro and
National succeed, Cooper said his group
would back off from recruiting new educa-
tional facilities.

“We want the schools to settle in and
be successful. And that will allow us to
spend more time on the medical side of the
equation going forward,” he added.

Cooper said manufacturing will contin-
ue to be a big push for his group, and that,
too, was an area of success this year.

Among those successes was Future-
Logic, the leading manufacturer of thermal
printers for cashless gaming applications,
which opened an 11,000-square-foot dis-
tribution center in Henderson; Southwest
Steel, a $12 million metal fabrication com-
pany that expanded its Las Vegas division
with a new, 2.3-acre, 20,000-square-foot
Henderson location; and Scott Drake
Enterprises, which is moving its corporate
headquarters from Southern California into
a custom built, 85,000-square-foot plant in
Henderson to service the auto aftermarket
industry with more than 100 employees
within 12 months.

“Originally we started looking in Or-
egon and Arizona, and briefly touched on
Florida and Texas; but we chose Henderson
for logistics reasons,” said Joan Capponcel-
li, CEO of Scott Drake, which will move its
operations to Henderson at the end of the
month. “We have a lot of containers that
come in to Long Beach, Calif., and I and
two others will be commuting to California
on weekends.”

“As far as why we chose Henderson
in the Las Vegas area, it is very close to the
airport and we saw it as the nicest place to

have a businesses. It has more of a
small town feel. And, our trucks
won’t have to go through Las Vegas
to get to North Las Vegas.

“I bought a home in Green
Valley Ranch, which has parks and
green belts and more of the feel I am
used to. For others, too, this is a won-
derful move. While prices of homes
have gone up in the Las Vegas area,
they’re still half of what they are in
California,” she added.

Cooper said there are challeng-
es when it comes to bringing new
manufacturers to Henderson. “We
don’t have the number of buildings
going up quickly enough to meet the
demand,” he explained.

“We just haven’t had buildings
like we have in the office environ-
ment where developers have been
more aggressive. For those companies who
needed something more immediate, they’ve
gone elsewhere,” Cooper added.

Part of the problem is the skyrocket-
ing cost of land in the entire Las Vegas
area. “Smaller developers can’t afford land
prices, so that’s part of it,” Cooper added.

“Land prices are being driven up by
the continuous, rapid population growth.
The perception — or the reality — is that
we have a lack of land to accommodate the
growth. So there’s been a bidding frenzy to
purchase property.

“The result has been that we led the
nation last year, in one of the reports I
read, with a 52 percent increase in housing
prices. That has made land very precious
and overlaid an overall price structure on
all property — office and industrial in-
cluded,” Cooper said.

Cooper said when he joined the Eco-
nomic Development Division in Hender-
son, six years ago, the cost of land per acre
averaged $100,000. “Today it’s more than
$400,000,” he said.

Still, he isn’t worried about any down-
turn in incoming businesses. Instead, he is
optimistic.

“There’s really a positive spin-off in
that to afford these recent prices you have
to be a pretty solid company. The quality of
the companies coming in is just better and
better,” he said.

However, the land prices have re-
stricted where Cooper recruits, specifically
in California.

“We don’t target Central California
anymore because their prices are similar to
here now. Compared to Southern Califor-
nia, however; the ability to buy a home here
for $200,000 to $250,000 is still a bargain,
and that’s something companies really look
at,” he added.

Nevada has too many things in its fa-
vor when it comes to competing with other
states for an expanding business, Cooper
said.

“Usually we’re up against Arizona,
Utah and New Mexico, and from a state

Touro University College of Medicine stu-
dents will help satisfy the need for doctors
in the Las Vegas Valley.

standpoint, we have a very favorable tax
structure with no inventory tax and really
no corporate tax,” he said.

“We are also very inexpensive on out-
bound truck shipping because we accom-
modate about 40 million visitors annually
and we don’t manufacture here. The trucks
come in full and leave empty, so businesses
can really negotiate trucking costs.”

But where Henderson scores big is in
quality of life factors, Cooper asserted.

“Once you decide Nevada fits the
bill, and the leaders of the company are
deciding where they really want to live,
Henderson wins.”

“When you ask, “Where do I want my
kids to go to school? How close am I to
the lake for boating? Where are the parks
and other community amenities?” When
it’s quality of life, Henderson is first-class,”
Cooper added.

Henderson also provides a winning
workforce, Cooper said. “The fact is there
are 7,000 people moving into the area every
month, and we get about one-third of that.
We probably get 3,000 people a month, and
we have been for the last 10 years.

“And some of that is early retirees
who are active and want part-time jobs,
but we’re not talking about McDonald’s.
They’re senior level people who have run
banks, for example, and have phenomenal
talent. The local employers tell me the
quality of workers at the high-end is un-
believable.

“We’ve really grown, too, in the con-
struction industry. We have fantastic trades-
men groups here. And you’ll find some of
the finest craftsmen in the country. Overall
the quality of our workforce has continued
to improve as we’ve matured as a commu-
nity,” he added.

Cooper said he is proud of the com-
munity he represents and what the city’s
Economic Development Division accom-
plished in 2004. “But we’re already look-
ing ahead to 2005 and are meeting with
plenty of businesses who will be making
announcements soon.”
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NEW BUSINESSES

In 2004, 20 new companies opened
for business in Henderson, occupying
nearly 637,000 square feet of space and
adding approximately 726 new jobs.
The economic impact generated by the
new firms to Henderson is estimated at
$173.5 million. By category, Henderson’s
newest corporate citizens include:

Administrative/Regional
Office/Education & Training

Arroweye Solutions
Www.arroweyesolutions.com
938-6730

Arroweye Solutions relocated its cor-
porate headquarters to its 7,000-square-
foot Henderson facility from Santa
Barbara, Calif. With 12 employees and
an anticipated 20 more within the next
12 months, Arroweye is a technology-
based marketing solutions company.
The company’s core business includes
combining a proprietary multi-func-
tional, multi-channel interface and a
distributed automated variable printing
process to produce individually custom-
ized output through digital printers;
providing the printing capability to pro-
duce customized, high-quality greeting
cards, plastic gift cards and marketing
materials, and offering personalized
mailing services from a central distribu-
tion location. Additionally, Arroweye
provides integrated -capabilities into
a client’s fulfillment process, enabling
personalized printed materials to be
inserted real-time into the appropri-
ate package at the distribution center.
Once process and printing technology is
installed at a client’s fulfillment center,
Arroweye expands its offerings that
leverage core capabilities beyond greet-
ing cards to target other client needs,
including CRM applications and direct
marketing materials.

Toyota Financial Savings Bank
Wwww.toyotafinancial.com
477-2106

Toyota Financial Savings Bank estab-
lished its first bank in Nevada and head-
quartered its operations in Henderson.
The company will provide financial
services to dealers and Toyota cus-
tomers. The company, which has four
employees in Henderson, plans to add
eight people.

0dds On Recording Studio
Www.oddsonrecording.com|
697-5351

Odds On Recording Studios is a world-
class recording studio and CD/DVD
manufacturing company operating its
corporate headquarters from its 35,000-
square-foot Henderson location. With
14 employees, and an anticipated 25
employees by year-end 2005, Odds On

International Academy of Design & Technology

Recording Studios is a premier CD
replication and digalog tape duplication
facility. The company offers a variety of
services including multi-track record-
ing, HDCD digital mastering, compact
disc replication, CDR short runs, diga-
log cassette duplication, web design,
graphic design and printing services.

Perfection Services West
Www.perfectionservices.coml
952-2806

Perfection Services West provides ac-
counting, customer service and dispatch
operations for its industrial operations
in the Midwest. Services include energy
auditing, automation services, and engi-
neering and design/build.

Unique Comunications
Wwww.unique.netf]
216-0266

Unique Communications relocated its
corporate headquarters to Henderson
from Denver. With an initial capital
investment of $1.3 million, the company
occupies approximately 8,000 square
feet and has 15 employees. Unique
provides telemanagement software
solutions and customer support to
small/mid-sized/large enterprise and
government PBX networks worldwide.
The Unique product line includes ad-
vanced TMS/OSS solutions, Configura-
tion Management, Switch Management,
Service Billing/Accounting, Morale Call
Management, E-911 and Reverse 911.
As a result, Unique Communications
provides customers with complete soft-

ware solutions that increase enterprise
profitability, reduce telecommunication
costs, simplify management and achieve
desired return on investment.

Healthcare/Medical

Touro University College of
Medicine
777-1775

Touro University College of Medicine,
New York City’s acclaimed private
school of osteopathic medicine, opened
its Henderson campus with 114 students
in its inaugural class in August 2004.
The College occupies nearly 100,000
square feet of space and will have ap-
proximately 62 employees by December
2005. The mission of Touro Univer-
sity-Nevada is to prepare students to
become outstanding Osteopathic Physi-
cians who uphold the values, philosophy
and practice of Osteopathic Medicine
and who are committed to primary care
and the holistic approach to the patient.
The college advances the profession and
serves its students and society through
innovative education, research and com-
munity service. The Physician Assistant
Program is committed to the education
of highly qualified physician assistants
who are part of the health-care team
and will contribute to the wellness of
their communities through patient care,
service, leadership and research. The
Nevada campus will eventually offer
programs in nursing, physical therapy,
occupational therapy, speech therapy
and education. It is anticipated that the

Henderson campus will triple the num-
ber of medical students being trained in
Southern Nevada within a few years.

International Academy of Design
& Technology

Wwww.iadtvegas.com|

990-0150

IADT is a private college that estab-
lished a new 50,000-square-foot campus
in Henderson. The school offers associ-
ate’s and bachelor’s degree programs in
fashion design, interior design and visual
communications. IADT has 51 employ-
ees and is expected to add 25 more
within the next 12 months. Founded in
1977 in Chicago, IADT is owned by In-
ternational Academy of Merchandising
& Design Inc., which is owned by Ca-
reer Education Corporation, one of the
world’s largest providers of private, for-
profit postsecondary education. IADT is
a sister school to the highly successful Le
Cordon Blue College of Culinary Arts.

National University

492-4983

National University, one of California’s
largest and most successful private uni-
versities, has selected Henderson for
its next expansion and new academic
campus. Scheduled to open in April
2005, the Henderson campus will have
50 part-time employees serving students
at its 11,000-square-foot facility. Na-
tional University offers 48 graduate and
undergraduate degree programs and 17
teacher-credential programs.
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Dolisos America, Inc.
Wwww.dolisosamerica.com
871-7153

Dolisos America Inc., a homeopathic
pharmaceutical company, will be relo-
cating and expanding its U.S. headquar-
ters to Henderson from Las Vegas. The
Henderson plant will produce pharma-
ceuticals and dietary supplements, spe-
cializing in homeopathic medications.
The company is spending $3.5 million to
build its new Henderson headquarters
in the Whitney Mesa Business Park.
The company plans to add higher-end
jobs such as scientists and medical direc-
tors and increase its workforce from 35
to 60. Dolisos America Inc. is a division
of Pierre Fabre Laboratories in France.

Medical Education & Research
Institute of Nevada

932-8360

MERIN occupies 18,000 square feet
within the Touro University Medical
School. A not-for-profit organization,
MERIN provides a venue for sur-
geons from around the world to learn
new surgical procedures. It was cre-
ated to advance the training of surgeons
through the development of innovative
surgical instrumentation and surgical
techniques. As part of its mission, it will
Touro University College of Medicine develop an Anatomical Gift Program

Paving Nevada’s tuture.

Farthwork = Paving * Fquipment Rental = Trucking « Gravel Sales = Rsphalt Sales = Material Sales

3920 W. Hacrenda Rve. = Las Degas, Hevada BU118 = 702.876.5226
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that upholds the highest of moral and
ethical standards. The key components
of MERIN’s facility include a surgical
amphitheater for viewing surgeons, a
lecture hall for educational presenta-
tions and a cadaver preparation and
storage facility.

Manufacturing/Distribution/
Supplier Industries

FutureLogic
Wwww.futurelogic.com|
558-7309

FutureLogic, the leading manufacturer
of thermal printers for cashless gam-
ing applications, opened a new 11,000-
square-foot distribution center in Hen-
derson and will serve as a shipping hub
for its international customers. Future-
Logic provides the electromechanical
assembly solutions for just about nearly
every engineering need. The expanding
company has a niche in thermal printer
market including gaming, POS equip-
ment, industrial, agricultural and medi-
cal applications.

Specialty Vehicles Inc.
Wwww.specialtyvehicles.com
576-5256

Specialty Vehicles Inc. is a worldwide
distributor of a diversified line of trans-
portation vehicles including specialty
trolleys, trams, mini-trams and buses.
After 22 years, the company moved
its corporate headquarters to Hen-
derson from Huntington Beach, Calif.
The company has eight employees in
its Henderson office, which occupies
15,000 square feet.

Machine Tools Direct Inc.
Www.machinetoolsdirect.nef]
558-9236

Machine Tools Direct Inc., a full-ser-
vice machine tool company, provides
new metal working, sheet metal and
woodworking machines, along with an
extensive parts and service department.
The company relocated its corporate
headquarters to an 8,000-square-foot
plant in Henderson from Southern
California and has eight employees at
its new location.

Scott Drake Enterprises
Wwww.scottdrake.com|
(805) 988-9992

Scott Drake Enterprises has more than
20 years experience in manufacturing
parts for the auto aftermarket industry.
Scott Drake is moving its corporate
headquarters from Southern California
to Henderson and is setting up in a new,
custom-built 85,000-square-foot plant
and plans to employ more than 100
people within 12 months of its reloca-
tion to Henderson.

Computer-show.com
Www.computer-show.com
387-0110

Computer-show.com is an Internet-
based computer hardware dealer that
has relocated its headquarters to Hen-
derson from Chatsworth, Calif. With
five employees, the company anticipates
increasing that figure to eight by the end
of 2005. Computer-show.com occupies
16,000 square feet at its Henderson
facility.

Unit Chemical Corporation
Wwww.unitchemical.com|
(800) 879-8648

Unit Chemical Corp. is a family-owned
and operated business founded in 1949.
The company manufactures environ-
mentally safe disinfectants, deodorants
and professional cleaning products.
Relocating its corporate headquarters
from Los Angeles to Henderson, Unit
Chemical employs approximately 12
people and occupies 8,000 square feet
— a facility more than twice as large as
its California site. Since its inception,
Unit Chemical has been a pioneer in
environmentally safe products introduc-
ing TIMSEN, a dry granular quaernary
disinfectant in 1950; TIMSEN-AIR, a
non-formaldehyde packeted toilet de-
odorant in 1956 and POT SHOT, a non-
formaldehyde liquid deodorant in 1973.

APA Marketing
Www.apa-marketing.com|
992-9100

Founded in 1989 APA Marketing is a
distribution and assembly company for
home furniture products. APA is relo-
cating its corporate headquarters from
Southern California and will occupy
more than 150,000 square feet in its new
operations facility, which will employee
more than 60 people.

Altima Designs Inc.
Wwww.altimadesigns.com|
633-6555

Altima Designs Inc. established a
12,000-square-foot facility in Hen-
derson and specializes in cutting EPS
foam shapes for architectural designs,
columns, exhibits and displays, stage,
props, signage and structural insulated
panels.

Southwest Steel
Wwww.smesteel.com|
320-4900

Southwest Steel, a metal fabrication
company, expanded its Las Vegas divi-
sion with a new, 2.3-acre, 20,000-square-
foot site in Henderson. Southwest Steel
is a $12 million, wholly owned subsid-
iary of SME Steel Contractors. SME is
$100 million structural-steel fabrication
and erection company. It is anticipated
that Southwest Steel, which employees

In their words
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high rollers.”

Eric Freeman, the vice president of sales for the Pan Am
International Flight Academy, stands on the future site of
SimPro USA in Henderson. Pan Am pilots will use the company’s

“We love it here in Henderson. We considered other places
but this city was a great choice because of its central location.
We're excited about what we're doing here. This project is big
time — the first of its kind in Nevada.

“We'll have eight, full-flight simulators in a 40,000-
square-foot facility. We'll provide space and technical support
for companies like the Pan Am International Flight Academy.
Airline pilots will train here; flight crews as well. The airlines
will be spending a lot of money here, which will diversify the
economy. The engineers who'll maintain the simulators will
make upwards of $65,000 a year, the pilots can make more
than $200,000; so you'll have people with a lot of disposable

“(Economic Development Manager) Bob Cooper and his
staff have been extremely helpful. They help you through the
process of setting up shop. We moved our entire company from
Los Angeles to Henderson. LA was just too expensive with
workers’ compensation issues. Phoenix was actually a second
choice, but Henderson had so much to offer. We tried to bring
the business to the city of Las Vegas but doing business with
the city was a pain. Henderson is certainly a business-friendly

“We have two employees, but will have 22 by the first
quarter of next year when the first simulator will be operation.
We also plan to let casinos pay to use the simulators for their

Russ Kissinger
Chief Operating Officer
SimProUSA

52 people, will double its volume of
business and number of employees in
the coming years.

APSM Systems
www.apsmsystems.com
893-2776

APSM Systems, a vertically integrated
contract manufacturing company, serves
the computer, gaming, medical and

communications industries. Relocating
to an 11,280-square-foot Henderson
facility from Las Vegas, APSM employs
six people. Founded in 1966, the com-
pany is headquartered in Phoenix and
has expertise in sheet metal/enclosure
fabrication, wet paint/powder coat fin-
ishing, printing circuit board assembly
and test, cable and harness assembly,
electro/mechanical assembly and system
integration/box builds.


http://www.futurelogic.com
http://www.specialtyvehicles.com
http://www.machinetoolsdirect.net
http://www.scottdrake.com
http://www.computer-show.com
http://www.unitchemical.com
http://www.apa-marketing.com
http://www.altimadesigns.com
http://www.smesteel.com
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EXISTING BUSINESSES

Thefollowing 10 companies expanded
in Henderson in the past year, created
an estimated 479 jobs, and occupied
or will occupy an additional 172,959
square feet of space. The economic
impact is estimated at $26.2 million.

Ford Credit Company
Wwww.fordcredit.com
617-5000

Ford Credit Company continues to
expand its loan processing operations
in Henderson. In 2004, the company
added 100 new employees to its
workforce bringing the total number
of employees to 607. Ford Credit
Company began operations in its
110,000-square-foot facility Henderson
in  2000. The company provides
backend processing for loans originated
at 16 branch offices. The company is

headquartered in Dearborn, Mich.
Yellowpages.com
www.yellowpages.com|
454-0505

Yellowpages.com, one of the
most recognized online addresses
for  yellow-page searches, grew

significantly in 2004. BellSouth and SBC
Communications recently acquired this
successful company. The new venture
will be headquartered in Pasadena,
Calif., with operations in Henderson.

Credit Acceptance Corporation
Wwww.creditacceptance.com
(248) 353-2700, ext. 4662

In 2004, Credit Acceptance Corp.
doubled its western regional office space
in Henderson from 10,000 to 20,000
square feet and added 34 employees
to bring the total number of employees
to 135. Credit Acceptance provides
auto loan financing. In 2003, Credit
Acceptance was voted one of the 101
Best and Brightest Companies to Work
for in Detroit. The Henderson office
received a workforce excellence award.

WRG Design, Inc.

990-9300
WRG Design Inc., a multi-
disciplinary land development-

consulting firm, recently constructed
a 15,000-square-foot regional office in
the Henderson Seven Hills Business
Center and employed an additional 15
people to boost its staff to 60. Investing
approximately $3 million in capital
expenditures during 2004, WRG’s
Henderson Regional headquarters
continues to demonstrate rapid growth.
The company’s success is marked by
its prosperous growth in generated
revenue in the last six years. Since
1998, the Henderson office has grown
from 3,600 square feet of leased space

to its current complex at Seven Hills.

Steinberg Diagnostic
Medical Imaging
i saTL g
240-1232

Steinberg  Diagnostic =~ Medical
Imaging is the largest freestanding
outpatient diagnostic radiology
practice in Southern Nevada. With four
locations — two in Henderson — the

company employs 325 individuals and
a radiologist staff of 18 professionals.
Through a $5.6 million capital
investment in 2004, the company
added 25,000 square feet and 32 new
employees to its Henderson operation.
In December 2004, Steinberg opened
its newest Henderson office at 2850
Sienna Heights. This office was the first
imaging center in Nevada to offer CT
Position Emissio-Tomography, the latest
technology in the detection of cancer.

0ld Republic

Title Company of Nevada
737-2088

Old Republic Title Company of
Nevada added 25,000 square feet of
space and 50 employees to its new state
headquarters in Henderson, bringing
the total number of employees to 72.
Headquartered in Walnut Creek, Calif.,
the company invested approximately $1
million in new capital investment for the
Henderson location over the last year.

First American Title
Company of Nevada
www.firstam.coml
731-4131

First American Title Company
of Nevada, with 14 branches in the
Las Vegas Valley, expanded its state
headquarters located in Henderson with
an additional 2,500 square feet of office
space. That brings the total square-
footage to 15,096. It also increased
its staff by 25, bolstering the number

of Henderson employees to 150.
Compliance Science
fww.compliancescience.com
565-3050

Compliance Science, a safety
consulting practice located in
Henderson, continues to grow and

prosper. The company specializes in
written safety programs and training
classes, workplace inspections and
OSHA regulations. Compliance
Science works with more than 100
companies with staffs ranging from
two employees to thousands. The
company added an additional 550
square feet and two employees in 2004.

In their words

Postsecondary Education.

personnel.

“The University of Southern
Nevada began its history as the
Nevada College of Pharmacy and was
incorporated in 1999 in the state
of Nevada as a not for profit private,
independent institution. It functions
under the authority of a Board of
Trustees. The College of Pharmacy
offers an innovative competency-
based student-centered curriculum
in which students participate in
experiential learning from the
beginning of the program.

“The objective of the program
is the achievement of learning outcomes rather than grades.
The pharmacy program is fully accredited by the Accreditation
Council on Pharmaceutical Education and is licensed to offer
the doctor of pharmacy degree by the Nevada Commission on

“In November of 2003, the college moved into its
permanent location, a 100,000 square-foot high-tech building
at 11 Sunset Way in Henderson. Ironically, this huge facility is
only one block from the college’s original 900 square-foot home
in the Painter’s Union Building. Today, the College has 340
students enrolled, more than 30-full time faculty and 13 staff

“In 2004, the college changed its name to the University
of Southern Nevada to reflect its plan to expand to other
programs including a master of business administration (MBA)
and a bachelor in nursing (BSN). A master in Physician’s
Assistant studies and other professional degree programs are
in the planning stages. The goal of the university is to become
nationally recognized for the quality of its graduates. The
University of Southern Nevada wants to be part of and serve the
rapidly growing and thriving community of Henderson, Nevada.”

Dr. Harry Rosenberg
President
University of Southern Nevada

Southwest Medical Associates
Www.smalv.com
242-7089

Southwest Medical Associates,
one of the valley’s fastest growing
medical providers, has expanded its
operations in Henderson with a 40,000-
square-foot full-service center near St.
Rose Hospital’s Sienna Campus. The
company added 20 new employees
over the last year and now employs 63
in its Henderson operations. Medical
practices added to the location include
Urgent Care and Cardiology. Southwest
Medical Associates made approximately
$3 million in capital investment —
including tenant improvements — in
2004. The company has 13 freestanding
outpatient medical facilities
located throughout Clark County.

JMA Architecture Studios
Www.jmaarch.com|
942-2033

JMA Architecture Studios was
established in 1945 and today is the
largest architecture firm in the state.
This time-proven success has led
to the formation of six specialized
studios in Education, Commercial,
Hospitality, Health Care, Interior and
Public Development. Recognized
in 2003 for its growth in Henderson,
JMA has added 1,700 square feet of
new space and 11 employees in 2004.


http://www.fordcredit.com
http://www.yellowpages.com
http://www.creditacceptance.com
http://www.wrg.com
http://www.sdmi-lv.com
http://www.ortc.com
http://www.firstam.com
http://www.compliancescience.com
http://www.smalv.com
http://www.jmaarch.com
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What's right with Las Vegas
architecture and design!
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Southern Nevada represents one of the last business frontiers in
the nation — an economic environment with few limits on
entrepreneurial achievement. Meet some of the young businesspeople

whose combination of savvy, creativity and productivity have catapulted As construction of new projects continues unabated in Southern 1
them to the top of their industry in Southern Nevada. In addition to Nevada, local architects, builders and engineers have the
profiles of the valley's most accomplished young business leaders, opportunity to create projects featuring the latest in design |
this special section will update readers on honorees included in and materials. This special supplement will look at some of
previous editions celebrating the economic feats of our business the cutting-edge elements Qf archltectprg and constyuctlon in . |
community's early bloomers. To nominate a businessperson Las Vegas. See why local design and building professionals don't
call 702.990.2490 before December 15. receive the credit they deserve for innovation in Southern Nevada.
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March 4, 2005
April 1, 2005

In our fifth annual edition of this Who's Who, In Business Las Vegas will give its readers
the inside skinny on the businesspeople who are making things happen in the local market.
We'll profile top managers and execs in the fields of:

Whether you're enrolling your child in kindergarten or seeking an advanced degree
for yourself, In Business has you covered. Our special supplement on educational
opportunities in the Las Vegas Valley will delve into the market's wide range of private
and public schools. You'll learn to determine which formative options are right
for your children, and we'll give you pointers on fitting the higher education you
want into your budget and your schedule.

Commercial Insurance
Employment Agencies
High-Tech

Law

e Accounting

e Advertising and
Public Relations

e Banking and Finance

This supplement will also include the latest and statistics covering
education in Southern Nevada.
Readers in the know tap our Who's Who time and again for details on il}cf
Southern Nevada's key business decision makers. To submit biographies sponsored by Ell]lobols
call 702.990.2490 before January 12. G

THE LIS February 3,2005  February 11, 2005 [THELEIS March 10,2005  March 18, 2005
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Arroweye hits the mark in world of greeting, gift cards

By Danielle Birkin/

Contributing writer

At Arroweye Solutions, personal-
ized communications are of paramount
importance.

A technology-enabled marketing
solutions company founded in 1999 by
a trio of entrepreneurs, Arroweye of-
fers a full suite of enhanced, customized
gifting solutions, from simple greeting
cards to branded greeting card commu-
nication programs.

“We personalize the gift-giving

experience for both the gift-giver and
the recipient,” said Ajay Singhvi, co-
founder and chief technology officer,
adding that the company has evolved
and expanded its scope of services in its
five years of business.

Arroweye executives also made
the recent decision to relocate the
company’s corporate headquarters from
Santa Barbara, Calif., to Henderson, a
strategic move Singhvi attributes to un-

AM Fire

& Electronic Services, Inc.

* Service All Systems

* Guaranteed Response Times

* 24-Hr Service & Monitoring

* Design/Build Any Size Project

Alarm & Communication Experts

(702)312-5276

contractor's license #47779

Mobilize your
community.

Create

sustained

change.
Improve lives.

Together, we’re finding solutions to
our community’s most pressing needs
— access to healthcare, commitment to
education, and support for self-sufficiency.
Discover how your investment can make

a positive impact at a local community
level by starting your corporate campaign
today. Call 734-CARE (2273).

uwaysn.org

)

United Way

of Southern Nevada

favorable sales tax in the Golden State.
Formerly known as 4YourSoul, the com-
pany settled into a 7,000-square-foot
facility at Gibson Road and I-215 last
summer, and now has 10 local employ-
ees. Singhvi said the company, which
also has a six-person Chicago office, will
be hiring as many as seven additional
employees here.

One of eight companies to relocate
to Henderson from California last year,
Arroweye was recognized for the move
with an economic development award
from the city.

“What’s interesting is that not only
is Arroweye Solutions moving their
corporate headquarters to Henderson,
but it’s a technology-based company
so they’ll be hiring programmers and
network technicians and other white-
collar professionals,” said Jeff Leake,
economic development officer for the
city of Henderson’s Economic Develop-
ment Division. “It’s about higher-paying
jobs, and when you look at the impact to
a community, higher-wage jobs provide
a better standard of living and help the
economic stability of the community.”

According to Leake, Arroweye is
among 21 businesses that relocated to
Henderson last year, and went on to
note that the relocation of an estab-
lished technology company will send
the message to other tech-based enter-
prises that Henderson is a good place to
do business.

Singhvi would have to agree.

“The city government has been ex-
tremely helpful — just phenomenal to
us,” he said. “Because we’re a tech com-
pany with intellectual property, we were
incentivized to more here as well.”

He said the concept for the com-
pany was originally conceived by his
friend Doron Friedman, a college pal
who specializes in finance and market-
ing and who serves as Arroweye’s chief
executive officer.

“In 1998, Doron received a box of
Godiva chocolates for Christmas, but
there was no message — he didn’t know
who it was from,” said Singhvi, whose
expertise lies in finance and technology.
“He started talking to his mail carrier,
who did all of his shopping over the
Internet, and asked him, ‘How do you
send a greeting card with (a gift)?” ” He
said, ‘You can’t.” ”

Realizing there had to be a solu-
tion, Friedman and Singhvi joined
forces, along with Brian Huse, a friend
of Friedman’s whose expertise encom-
passes printing and networking, and
who serves as the company’s chief oper-
ating officer.

“We started purely with greeting
cards for gifts bought on the Internet —
these were the heydays so the Internet
was everything,” he said. “But our first
big client was Harry and David and the

CEO tells us, “You’re missing the boat. I
love what you’re doing but 80 percent of
my business is done via the catalog and
you’re focusing on the Internet.” So we
re-engineered our technology to work
with both catalogs and the Web, but we
had to go back to the drawing board.
The trick was that most catalogs were
running on old main frames and the
trick was to integrate Web technology,
which was much newer.”

Despite the challenge, a basic busi-
ness model soon emerged.

“People go to a Web site or catalog
and can personalize a gift with a mes-
sage,” Singhvi said. “We have print-
ers in the (client’s) warehouse, so we
remotely print the greeting cards. It’s
all done on demand right in their ware-
house, so a gift being bought in a remote
channel becomes more personal — they
can pick and choose the card they want,
type in messages, upload pictures or
even hand write a message and scan it
in so the greeting goes out in their own
handwriting.”

As the company continued to
evolve, personalized gift certificates
— a greeting card on one side with a gift
certificate on the other — were added
to the line-up. Then came the advent
of the gift card, which Singhvi said was
screaming for customization.

“Gift cards are the most impersonal
thing you can do,” he said. “First, it’s
cash, and second, if you do it online it
means, ‘I don’t know what to get you
and I don’t want to bother going out.” ”

But with a little Arroweye tech-
nology, even the most impersonal of
gifts seems a bit warmer. Not only can
consumers now personalize the greeting
card, but they can also customize the
face of the gift card itself. For the cost of
$4.50, consumers can upload their own
photos right onto the plastic. They also
have the option of using clip art.

And when the gift card is mailed
to the recipient, it’s attractively pack-
aged in a 5X7 envelope, as opposed to
arriving in a windowed envelope like a
credit card.

The idea is apparently a popu-
lar one, as Arroweye’s client roster
includes some major players, such as
American Greetings, Hewlett-Packard,
Mrs. Fields, Omaha Steaks, Popcorn
Factory and Sundance Catalog.

“Our clients have really supported
what we’re doing,” Singhvi said.

Although Arroweye was launched
during the dot.com down-cycle and has
had to toil to stay afloat, Singhvi cred-
its its perseverance — and continued
growth and expansion — to the simple
act of making gift-giving more fun.

“We have the ability to provide
technology that converts an extremely
impersonal item into a personalized
gift-giving experience,” he said.
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COMMERCIAL & INDUSTRIAL PROJECTS

In 2004, builders began or
completed 11 new developments
totaling an estimated 692,000 square
feet of industrial and office space in
Henderson. The projects here are
speculative developments, meaning their
builders took on a substantial risk to
themselves in erecting projects with no
advance tenants. The city of Henderson
is grateful to the pioneers who build
spec space, since a standing inventory of
available, existing property is essential
to the economic development of any
area. This year’s honored projects are:

2225 Village Walk Drive
Developer: American Nevada Company
General Contractor: McCarthy Brothers
Construction

Project Architects: Perlman Architects
Leasing Agent: CB Richard Ellis
Leasing contact: Brad Peterson or Jane
Cayton

Phone: 369-4800

On the web: www.americannevada.com

2225 Village Walk Drive, located in The
District at Green Valley Ranch, is a
24,700-square-foot second story Class A
office project with interestingly detailed
building exteriors varied in design and
color, creating a look of having been built
over time. The interior office lobby décor
includes walls of Venetian plaster, cherry
wood accents and travertine floors.

2460 Paseo Verde Parkway
Developer: American Nevada Company
General Contractor: Cartmill Rogers
Construction Company

Project Architects: JMA Architectural
Studios

Leasing Agent: CB Richard Ellis
Leasing contact: Brad Peterson or Jane
Cayton

Phone: 369-4800

On the web: www.americannevada.com

2460 Paseo Verde Parkway, located in
Green Valley Corporate Center South, is
a 74,800-square-foot single story Class B
office building with striking street appeal.
The building offers views of the Las Vegas
Valley to the north and mountains to the
south.

2485 and 2495

Village View Drive

Developer: American Nevada Company
General Contractor: Martin-Harris
Construction

Project Architects: JMA Architectural
Studios

Leasing Agent: CB Richard Ellis
Leasing contact: Brad Peterson or Jane
Cayton

Phone: 369-4800

On the web: www.americannevada.com

2485 and 2495 Village View Drive, located
in Green Valley Corporate Center South,
includes a three-story, 69,100-square-foot

2225 Village Walk Drive

2460 Paseo Verde Parkway

building and a two-story, 49,900-square-
foot building. Each offers a view corridor
of the Las Vegas Strip and downtown
plus a formal exterior courtyard. Wood
paneled entry lobbies feature granite-
accented travertine floors.

2200 Paseo Verde Parkway
Developer: American Nevada Company
General Contractor: The Korte
Company

Project Architects: JMA Architectural
Studios

Leasing Agent: CB Richard Ellis
Leasing contact: Brad Peterson or Jane

Cayton
Phone: 369-4800
On the web: www.americannevada.com

2200 Paseo Verde Parkway, located in
The District at Green Valley Ranch, is
a 59,800-square-foot three-story Class
A office building adjacent to the Green
Valley Ranch hotel-casino.

Ridgeview Professional Complex
1070 Horizon Ridge Parkway
Developer: Pelican Development Corp.
General Contractor: Reeves

Construction

Project Architects: Brad Janota
Leasing contact: Team Real Estate
Services

Phone: 300-1144

Ridgeview Professional Complex, located
at 1070 Horizon Ridge Parkway, includes
three, two-story, 20,000-square-foot Class
A office buildings featuring marble floors,
foyer and first floor hallways; atrium with
fountain, live trees and plants; 56 oz. carpet
in all offices; card entry system; solid oak
doors with leaded glass sidelights and
elliptical transoms; Georgian staircase
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and unobstructed views of the Las Vegas
Valley and mountains.

Sansone-Eastern Office Complex
11202 S. Eastern Ave.

Developer: Sansone Developer
General Contractor: Bentar

Project Architects: Greg Moore
Leasing contact: Eric Baron

Phone: 914-9500

On the web: www.sansonenv.com

Sansone-Eastern Office Complex, located
at 11201 S. Eastern Ave., is in the heart
of the busy Eastern business corridor
near the master-planned community of
Anthem. The complex consists of two
buildings — 14,000 square feet each
— ideal for medical and professional
tenants.

Traverse Pointe Commerce Center
Wigwam Parkway, between Stephanie
Street and Gibson Road

Developer: Conde Del Mar Properties
General Contractor: Solid Construction
Project Architects: Ron Wilson

Leasing Agent: Colliers International
Leasing contact: Stephen Groat
Phone: 856-3235

Traverse Pointe Commerce Center,
located on Wigwam between Stephanie
and Gibson roads, is a speculative
industrial development consisting of 13
buildings from 5,640 square feet to 18,450
square feet totaling 94,000 square feet.

Magnum Corporate Center Il
745-7541 Eastgate Road
Developer: Magnum Opus Corp.
General Contractor: Magnum Opus
Corp.

Project Architects: Howard R.
Thompson & Assoc.

Leasing Agent: Industrial Property
Group (IPG)

Leasing contact: Dean Wilmore
Phone: 547-1842

On the web: www.magnumopuslv.com

Magnum Corporate Center II, located on
Eastgate Road, is an industrial complex
featuring 10 new freestanding buildings
totaling 148,181 square feet on 8.83 acres.
Located within an attractive business
park, the center has 12-foot by 14-foot
grade-level loading doors; 8-foot by 10-
foot dock-hi loading doors; excellent
access to I-95 and I-215; concrete tilt-up
construction; fully landscaped; 400 to 600
amps of 277/408 volt, 3-phase power, and
within minutes of the Las Vegas Strip and
Airport.

Coronado Point Office Park
2821 W. Horizon Ridge Parkway
Developer: Pecos Horizon, LLC
General Contractor: James Allan &
Company

Project Architects: HCA Architects
Leasing Agent: Meridian Commercial
Leasing contact: Steve Scano
Phone: 365-7677

JANUARY 14, 2005

2495 Village View Drive

Coronado Point Office Park at 2821
W. Horizon Ridge Parkway is a two-
story, 28,000-square-foot, office building
featuring easy access to I-215; a generous
tenant improvement allowance; open
courtyard, and convenient location
near restaurants, medical offices and
shopping.

Willow Creek Office Complex
2900 and 2904 Horizon Ridge
Parkway

Developer: Yamagate Enterprises
General Contractor: DHC

Project Architects: JPA

Leasing Agent: Shea Commercial
Leasing contact: Lucina Stanley
Phone: 363-7600

Willow Creek Office Complex located at
2900 and 2904 Horizon Ridge Parkway
has two, two-story 27,613-square-foot,
Class A office buildings with 1,492 to
27,500 square feet in each building.
Willow Creek Office Complex is part of
the Siena Park Campus. With beautiful
stone entrances, elegant spiral staircases,
second floor balconies and beautiful views,
the complex is ideal for professional and
medical offices.

2485 Village View Drive
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Company: Henderson ‘Quality’ place to do business

QCI makes jump from Calif. coast

By Damon Hodge/
Staff writer

Since much of its business deals with
importing goods from the Pacific Rim,
proximity to California port cities such
as Los Angeles and Long Beach seemed
sensible. For Pennsylvania-based Quality
Corrections & Inspection, opening a West
Coast office was prudent. But where?

Enter Henderson or, more correctly,
representatives from the city’s Economic
Development Division.

“The Henderson Economic Devel-
opment Authority really helps you ...
they want businesses to succeed and
grow,” said Randy Burk, executive vice
president of Quality and Corrections &
Inspection. “The Henderson Economic
Development Authority has been a valu-
able asset in helping us reach our goals.
QCI’s success is a strong testament to
the power of operating a business in the
Henderson area. We feel a great sense of
pride in being a part of this region’s con-
tinued commerce growth.”

Based in a 40,000-square-foot pro-
duction center at 882 American Pacific
Drive in the Black Mountain Business
Park, QCI provides third-party repair,

inspections, fulfillment and labor out-
sourcing services for businesses dealing
with quality control and assurance needs.
QCI employs 70 people and works with
a wide range of companies, from Nord-
strom’s to Wal-Mart.

Designs on anchoring in Califor-
nia, specifically Ontario, were scrapped
once Burk realized doing business in the
Golden State was cost prohibitive. So
Henderson it was: Just hours away from
the ports and business-friendly. Burk’s
been smiling since relocating the com-
pany last December.

“The first year has been excellent,”
Burk said. “We’ve exceeded expecta-
tions and been able to grow the busi-
nesses with our importers. Not only have
we been able to increase our global im-
port client business, as they require our
repair and inspections services for defec-
tive merchandise to come in through the
West Coast, we have also partnered with
several local corporations such as Ocean
Spray and Levi’s, offering our labor-out-
sourcing services for their packaging
requirements.”

Quality Corrections & Inspection

Burk heaps special praise on Hender-
son’s quality of life (a nice environment)
and those economic development folks
(manager Bob Cooper and Jeff Leake)
for staying in touch, and apprising him of
new opportunities and potential clients.

“We believe there are substantial
growth opportunities here in the future

When We Say Community.... We Mean

2890 M. Green Volley Phwy. » 702-451-0624

10199 5. Fastern Ave. # JO2-240-8500
2700 W, Sohave Ave. » 702-248-4200
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3985 5. Dovawgo Dr. = 702-363-5140

=

L
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W

gankweslnevada.com

with other global prospects, local manu-
facturing and distribution companies as
well as with the gaming industry,” Burk
said. If QCI’s success continues, the
company will have to deal with growth
sooner rather than later.”

Said Burk: “We’re bursting at the
seams in this facility.”

and ingenuity.
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Distinctly
Different

The Banner Bradley Group

Brokerage ® Consulting ® Development

Gary Banner, CCIM
Multi-Family Specialist
Chairperson, Multi-Family Group

Linda S. Bradley, CCIM, CPM°
Multi-Family Specialist

SPE e CIAL e IST (- IST) n. - Syn. Expert, adept, devotee, master,
veteran, ace, scholar, professional, sage, savant, authority, connoisseur,
maven, skilled practitioner, technician, virtuoso.

As we define yet another record setting year, The Banner Bradley Group would
like to wish you a prosperous and happy New Year and thanks to our clients for
their support of Coldwell Banker Commercial ETN. In 2004, Gary Banner,
CCIM was again awarded the prestigious Gold Level "Circle of Distinction" for
his record pace in Multi-family investment sales.

Working with The Banner Bradley Group means you will benefit from the
services of commercial real estate professionals with proven skills and expertise
in the ever-changing Multi-Family segment of investment real estate.

® Gary Banner, CCIM co-founder of The Banner Bradley
Group, is one of the nation's top-ranked multifamily brokers
for the Coldwell Banker Commercial brand nationwide.

@ The Banner Bradley Group has over 30 years experience in

commercial investment real estate.
Gold Level
"Circle of Distinction"

® The Banner Bradley Group provides robust analysis and full
brokerage services for the multifamily investor.

The Banner Bradley Group
(702) 737-8000

www.investlasvegas-apartments.com 2004

Gold Level
CCIM-

"Circle of Distinction"
PARTNERS

COLDWELL
BANKER
COMMERCIAL

m u It! -Fﬂ m I I}l Each Office Is Independently Owned And Operated. MULTL-FAMILY GROUP

2004 Impact Award

Jan Deutsch, The Art Emporium

When Jan Deutsch founded The Art
Emporium in downtown Henderson just
over a year ago, it was with a wish and
prayer that she opened the doors to local
artists for exhibition and to the public as a
place to purchase affordable fine art.

This month Deutsch moved her gallery
to a space double the size of the original one
and now exhibits more than 40 artists. Ac-
cording to Deutsch, sales at the Art Empo-
rium were ahead of projections six months
after opening and continue to exceed the
expectations put forth in her business plan.
Located at 19 Water Street, the gallery
features an eclectic collection of mediums
including fine art, water colors, oils, sculp-
ture, shabby chic, pottery, primitive, jewelry,
country crafts and weaves.

Deutsch chose the Henderson Water
Street District for her first venture into
running a small business because of the
current and future opportunities presented
by developing in a redevelopment district.
“The transformation of downtown Hen-
derson will bring more retail businesses,
places to live, offices full of professionals
like doctors and lawyers, and restaurants
to enjoy a good meal. All of this means
more customers for my art gallery,”
Deutsch said.

Deutsch, a former psychothera-
pist, relocated to Henderson from Southern
California in 2001 with a business plan in
hand and the financing to open an art gal-
lery. “I had the plan, the money, the dream
and the desire, but next to no practical ex-
perience in starting or running a small busi-
ness,” she said. Deutsch did have one more
thing going for her. For years, she has made

2004 Outstanding Partner

one-of-a-kind jewelry and crafts exhibiting
at such venues as the Boulder City Art Fair.
“Regardless, I've been extremely fortunate.
It’s a true right place at the right time story.
I couldn't ask for a better location than in an
emerging redevelopment arts district.”

“The arts community has been very
supportive,” she said. “The community at
large has been incredibly receptive to our
artists’ works and I can’t say enough about
the Henderson Redevelopment Agency.”

For now Deutsch says that she and
the other Water Street District merchants
offer something rarely found today, an
abiding commitment to customer service.
“Downtown Henderson has a small town
atmosphere when it comes to shopping.
Customer service and a pleasant smile is the
best natural sales technique there is,” she
said.

“It’s exciting to be in on the ground
floor of the future downtown Henderson,”
Deutsch said. “We’re all in this together
— the Downtown Henderson Business As-
sociation, the Henderson Redevelopment
Agency and Henderson residents. This is
going to be the best city in the country, the
world.”

She has devoted countless hours to net-
working with fellow Water Street District
business owners to promote Downtown
Henderson. Deutsch is an active member of
the Downtown Henderson Business Asso-
ciation, serving on its Special Events Com-
mittee and participating in the planning and
implementation of “Third Thursday,” an
increasingly popular monthly art, dining
and shopping event held in the Water Street
District.

Jay Singh, 7-11 at Basic and Water Street

Jay Singh is a true believer in the
power of downtowns and its importance
in the fabric of a community. He owns two
businesses in the Water Street District of
downtown Henderson.

In 2003, Jay volunteered his building at
Basic and Water as the site for the second
historical mural in Downtown Henderson.

2004 Niche Business

The mural depicts a family of Paiute Indi-
ans who inhabited the Henderson area over
200 years ago. It adds flavor and culture
to the quickly redeveloping Water Street
District.

Singh is a strong supporter of Hender-
son Redevelopment and the Downtown
Henderson Redevelopment Association.

City Lights Art Gallery (City Lights Artists’ Co-op)

City Lights, a co-operative art gal-
lery in Henderson with 48 members and
more than 100 works by 28 local artists
on display, opened in 2003 to mark the
first time that the Henderson Redevel-
opment Agency had fully subsidized the
start-up of a new business in the Water
Street redevelopment district. Besides
operating the gallery, the artists have
established a not-for-profit arm that pro-
vides mini-grants to Henderson-area art
teachers for art projects in schools. The
Gallery members actively participate in
the monthly “Third Thursday” events

held in the Water Street District.

The Co-op’s mission states “con-
tributing to the prestige and cultural
vitality of the City of Henderson and
surrounding communities through the
visual arts, including exhibits, art classes,
workshops, special shows and support
for public school art teachers and their
students.”

Because of the City Lights Gallery
artists, and others like them, Downtown
Henderson is building a solid foundation
for becoming a popular arts and culture
destination.
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ECONOMIC DEVELOPMENT PARTNERS

Henderson Development
Association

The Henderson Development As-
sociation, a division of the Henderson
Chamber of Commerece, is proud to part-
ner with the city in furthering economic
development initiatives that bring new
businesses to Henderson and nurture
existing businesses. Its mission is to coor-
dinate community resources to facilitate
economic diversification and encourage
the retention and expansion of existing
businesses to create a more balanced
community. Together, the joint efforts of
the Henderson Development Association
and the City of Henderson’s Economic
Development Division are making a dif-
ference, recruiting new industrial and
business service companies to our city
that are providing jobs, occupying of-
fice and industrial space, and expanding
the local economy. This public/private
partnership is protecting and growing
Henderson’s economic landscape.”

2004 Henderson
Development Association
Board of Trustees

Laird Noble Sanders, President
Ben Brown, Vice President
Terry K. Graves, Past President
Peter Atkinson

Dianna Fyke

Christian D. Haase

John Holman

Kathy Jumper

Christopher W. Larsen

Karen Marshall

Councilman Andy Hafen

Bob Cooper

Terri Sheridan

Alice J. Martz

Collaborative Partnerships

The Economic Development Divi-
sion has been actively building strategic
partnerships to support its diversifica-
tion efforts. Public and private partners
play important and direct roles in our
business recruitment, local business
expansion/retention and small business
start-up programs. Examples of these
collaborative partnerships include:

*Economic Development Division’s
Real Estate Advisory Group

This group is organized to support
and assist solely with the real estate-re-
lated issues of relocating or expanding
businesses.

*Economic Development Division’s
Resource Partners

This group is organized to support
and assist with all aspects of the city’s
economic development programs
and services, with the exception of
real estate. Examples would include
provision of labor market information
and identification of training programs,
university and community college
extension programs, visitors information,
taxes/incentives, and other similar needs
or issues that arise as a business considers
a relocation or expansion project.

*City of Henderson’s
Development Red Team

This is an internal group of city
development staff that is involved in all
aspects of development entitlements and
permitting. Their role is to offer technical
assistance and coordination to expedite
building plans for economic development
projects.

eHenderson Development Association
This group is a key partner in the
city’s economic development programs.

Past Winners

The HDA represents leaders from
various businesses in the community
and is organized to support economic
development efforts, identify local
business issues and help resolve them in
a business friendly environment.

*SNMIC

This regional group was recently
formed and recognizes the important
role that the medical and health care
industry plays in Southern Nevada’s
economy and has been assembled to
further organize and prioritize the

delivery of government services to one
of our important industries. The group
examines and implements methods

for strengthening formal networks of
business, government, and education,
targeting public investments, and
developing outstanding human resources
(workforce) and prioritizing legislative
issues.

These particular groups include
over 300 volunteers providing our exist-
ing businesses and prospective business
recruits with valuable information and
direct technical assistance.

rEducation
'Liberal Arts

GREEN VALLEY CAMPUS
990-0375

OFrerING BackELOR'S AND MASTER'S DEGREES

*Business Administration

SUMMERLIN CAMPUS
1807 N. Greea Valley Powy = Saite 100 | 10750 W. Charlestoa Blvd « Seite 170
§32-10%4

CLASSES START MONTHLY,
ENROLL TODAY

Call Now fer Admissions

fnfarmaticn

125 Yeans or Acanemic
Exceitence

wWww.regis.edu
vegas@regis.edu
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improve your
banking experience.

he Bank of Commerce team strives constantly

4343 E. Sunset Rd.
Henderson, NV
(702) 307-9800
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Chris Vito, Formerly CEO Ken Koshiro, New Development Engineer : : ;

HealthSouth Rehab}illitation Hospital City of Henderson ’ ¢ (580 W. Sahara Ave. customers need and provide those services in an
Las Vegas, NV innovative and convenient way.
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Kathleen Frosini, Director,

Career and Technical Education
Clark County School District

Leslie M Dunn, Managing General Partner

Dunn Companies Partnership service and other features that make business banking

5295 S. Decatur Blvd.
Las Vegas, NV
(702) 949-9800

easy. What's more, Bank of Commerce is now a Small
2001 Private Sector Business Administration Preferred Lender and Express
Rod Davis, President & CEO

St. Rose Dominican Hospitals

2001 Private Sector
Joan G. Kerschner, Director
Henderson District Public Libraries

Lender, which means you can get loans and lines of
credit with the SBA guarantee within one of our three
bank branches. Our ability to approve loans locally

ANK

Philip C. Peckman, COO makes the lending process faster and smoother for you.

The Greenspun Corp. Ron Meek, Provost N of
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Influx of higher education creates payoffs in job growth

By Cheri Watkins/

Contributing writer

It appears that Henderson’s new quar-
tet of private, higher education options may
bring more high rollers to Southern Nevada
this year than the World Series of Poker.

Besides a solid foundation of nine oth-
er colleges, universities and institutes, fast-
growing Henderson is positioning Southern
Nevada to become a mecca of learning.

Equally important is the immediate
and future economic impact that these
schools will have. They’'ve already made

I MAGINE

MARKETING OF NEVADA

The creative
business thinkers.

www.imnv.com

sizeable investments in commercial real
estate and equipment.

“The community doesn’t really under-
stand yet the opportunities that are offered
by the presence of these private universi-
ties,” said Bob Cooper, manager of the
City of Henderson’s Economic Develop-
ment Division. “We’ve targeted particular
schools to try and match the community’s
needs. The real interest is to provide local
citizens with good quality education and

Henderson’s Leading
Marketing Firm.

* Strategic Business Planning
* Public Relations

» Graphic Design

» Advertising

e Public / Government Affairs

702.837.8996

Take control of

your business finances
with easy online
banking. Pay bills,
check balances, never
leave your desk or

lick a stamp.

Member

FDIC

EQUALHOUSIG
1D

Online Banking, Like Opening
A Branch Right in Your Office.

You do the business. We'll do the banking.

Las Vegas ¢ Henderson * Mesquite

www.bankofnv.com
702-939-5700

BANK OF NEVADA

our businesses with high quality gradu-
ates.”

In the next four years, these institutes
of higher learning will begin sending quali-
fied employees into the local workplace to
fill areas of high demand.

The following educational facilities
will be recognized this month for their
contribution to the City of Henderson’s
economic development process:

e Touro University-Nevada, a medical
training facility that plans to help alleviate
the critical, regional shortage of healthcare
professionals;

* Medical Education and Research
Institute of Nevada (MERIN), which will
bring surgeons from around the world to
learn innovative surgical procedures,

e International Academy of Design &
Technology (IADT), which is set to fill the
Valley’s artistic need for interior, fashion
and graphic designers, and

e National University, which trained
many of Nevada’s current teachers and
nurses at its 29 California campuses.

One of the greatest challenges facing
Nevada today is the shortage of trained
health care professionals. In 2003, the state
ranked 47th nationally for number of physi-
cians per capita. Touro University-Nevada
is hoping to correct that problem.

The private health care services school
welcomed its first class of 78 osteopathic
medical students on Aug. 1. That is one
and a half times more students than the 52
trained annually at the University of Ne-
vada School of Medicine (UNSOM). That
number will increase to 100 D.O. students
in 2005 and 125 in 2006. The hope is that
many of these doctors will remain in South-
ern Nevada after their medical training.

Touro University has also introduced
the first Physician’s Assistant Studies Pro-
gram to Nevada.

“A physician’s assistant (PA.) does
everything you’d expect a doctor to do,
except lead complicated procedures, such

as surgery,” said Dr. Michael Harter, vice
president for Administration at Touro.
“They make great salaries, but bypass a
lot of the hassles that regular physicians
have.”

There are 36 students in the first
P.A’s program, which began Oct. 1. Forty
students will be admitted this year and 45
in 2006.

“We hire faculty and administration
with Ph.D.s and M.Ds,” said Dr. Jay
Sexter, the CEO of Touro’s Henderson
campus. “That brings not only a new level
of expertise to the community, but these
high-income earning professionals move
here, buy homes, raise families and train
more health care professionals.”

An impact has already been made.

Touro University’s Dean of Admis-
sions, Dr. Mitch Forman, has doubled the
number of rheumatologists in Southern
Nevada to two. Dr. Sharon Gustowsky
is the only cranial manipulation special-
ist in the state. Then, there’s Dr. Michael
Crovetti, the founder of MERIN and a
world-renowned surgeon who teaches
other physicians to properly administer
and utilize the minimally invasive knee and
hip replacement surgeries and instruments
that he developed.

With nearly 100,000 square feet of
space at 874 American Pacific Drive, Touro
University occupies one of the most up-to-
date facilities available in medical educa-
tion today. Each seat in the lecture hall
has a laptop with Internet access and an
$80,000 “smart podium” that can display
almost any type of image. There is an Os-
teopathic Musculoskeletal Manipulation
lab, where osteopathic medical students
learn the — literally — hands-on technique
that distinguishes them from M.D.s. The
school also boasts a virtual library, which
allows students to print out textbooks, one
chapter, or one book at a time, a suite of
physical exam rooms and a state-of-the-art
cadaver lab.

il

At the Touro University College of Medicine, students have the opportunity to
learn in the Osteopathic Manipulative Medicine laboratory.
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While there are other ways to learn
gross anatomy, research has shown that
preserved cadaver dissection is still the
most reliable way to train new and practic-
ing physicians, their assistants and nurses.
Cadavers are also used to teach surgical
techniques.

Cadavers, though, can be difficult to
obtain. There is a shortage of people who
donate their bodies to science, despite the
scores of people that a body can help. The
Generations Anatomical Gift Program at
the Medical Education and Research Insti-
tute of Nevada will oversee the ethical pro-
curement of cadavers for use in the training
of local and visiting physicians.

Occupying 18,000 square feet inside of
Touro University and scheduled to open in
late March, MERIN was founded on the
principle that advances in medical knowl-
edge will improve patient care.

MERIN will invite specialists from all
over the world to learn a variety of the most
innovative surgical techniques available.

Dr. Crovetti emphasizes that the na-
tional perception about Southern Nevada
health care is wrong.

“There are already great surgeons and
medicine being practiced in Henderson,”
he said. "The Mayo Clinic and Scripps
became famous by conducting research at
their facilities. We plan to bring this same
level of national prominence to Southern
Nevada through the programs that will be
offered at MERIN.”

Added Dr. Sexter, “We’ve made a
sizeable investment here, and we plan to
impact the entire health care community.”

Touro University-Nevada is in nego-

FS

International Academy of Design & Technology students, from left, J.V. Sarmiento, Patricia Samaniego and Cincha Dalieux, work on one of their fashion projects.

tiations to expand its medical education
to include occupational therapy (projected
start date of this fall), nursing, speech ther-
apy, pharmacy and physical therapy.

To meet the requirements of the state
and other accrediting bodies, a gradual ex-
pansion of degree offerings and campuses
seems to be the rule for private colleges.

Henderson’s new International Acad-
emy of Design & Technology is a sister
school to Las Vegas’ successful Le Cordon
Bleu School of Culinary Arts. Both are
owned by the Career Education Corpora-
tion (CEC), which has dozens of campuses
across the globe. There are already 300
students enrolled at IADT, which started
classes last fall, and another 110 are pro-
jected to start by the end of this month.

TADT offers associate of arts and
bachelors of fine arts degrees in fashion
and interior design, as well as visual com-
munications. Most undergraduates are
working toward their B.EA.s.

“The demand for fashion and interior
design in this area is crazy,” said IADT
president Jason Smith. “Although we an-
ticipated that a large number of our gradu-
ates would work on or near the Strip, we
get calls from small businesses every day
asking us for student interns. Some have
worked on projects at the Fashion Show
Mall. Others already have corporate and
interior design references on their resume
because we can offer a lot of talent at lower
prices than the established firms.”

Although the artistry shows when you
walk through the halls of IADT, there is
also a heavy emphasis on learning about
the businesses associated with these profes-

sions. On display in the lobby are student-
designed ball gowns and sundresses, shoes
and ensembles — complete with marketing
plans.

The CEC places a heavy emphasis
on job placement for its students. So, the
school gives its budding artists many op-
portunities to apply their skills commer-
cially. Interior design undergraduates were
just awarded a $10,000 budget to design
their own resource room at the school.
Eventually, Smith wants to turn the rear
portion of the student store into a con-
signment shop, which would be student-
run and hawk the collections of IADT’s
fashion design majors. There are already
two student-designed Las Vegas T-shirts
on sale there.

The Institute of Design & Technology
offers an accelerated course of study, allow-
ing students to complete their bachelor’s
degree in three years, or their associate of
arts degree in 18 months. Because the Ca-
reer Education Corporation has campuses
around the world, six-week study abroad
opportunities are available in London and
Paris. School spirit is already showing, as
flyers for fund-raisers are posted in the
library and some classrooms.

Although raising money to study
abroad is often associated with the
“traditional student,” who ranges in
age from about 17 to 23, another of
Henderson’s newcomers, National Uni-
versity (NU), targets the adult learner,
career changer and graduate degree
seeker. With more than 27,000 active stu-
dents enrolled at its California learning
centers, National University is the second

largest private university in that state.

Scheduled to open its 11,000 square-
foot campus in May, National Univer-
sity will offer five undergraduate business
programs, as well as a criminal justice
degree with a homeland security spe-
cialty. On-site graduate degree programs
include a master’s of business administra-
tion, a master’s of public administration
and a master’s of organizational living.
By late summer or early fall, NU should
also be offering several different master’s
programs with licensure for career switch-
ers who decide to teach. National also of-
fers nearly 40 degree programs online.

“One of the things I most admire
about Dr. Jerry Lee, our chancellor’s vi-
sion for National University, is that he has
structured it to become, truly, a model
for a 21st century university,” said Dr.
Charlotte Bentley, vice president of NU’s
campus.

Health care professionals, fashion,
and interior and graphic designers are
now being trained at Henderson’s newest
private universities. Teachers, nurses and
business administrators will be the focus
of such schools as National and Regis
Universities and Nevada State College.
From automotive repair to the nurse’s
program, the venerable Community Col-
lege of Southern Nevada’s Henderson
campus finds its classes filled to capacity.

Economic development research
shows that for every 10 primary jobs cre-
ated in a public service-related “target
industry” (such as health care, teaching,
design and others are for Henderson), six
secondary jobs are created.
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They say your
choice of friends
says a
lot about you.

Henderson Executive
Airport undergoing
$27 million expansion

By Lisa McQuerrey/

Contributing writer

When Clark County purchased
Henderson’s Sky Harbor Airport in
1996, it was intended to serve as a “re-
liever” airport for McCarran Interna-
tional Airport.

The role of the renamed Henderson
Executive Airport, as defined by the
Federal Aviation Administration, was
to help ease congestion at McCarran by
accommodating smaller aircraft, such
as single, twin-engine and corporate
aircraft up to 75,000 pounds. While the
facility continues to play that role, the
growth of Henderson’s business sector,
paired with McCarran’s increasingly
heavy air traffic, is prompting a number
of expansion efforts during the next 18
months.

“Many businesses that come into
the community have corporate aircraft,
and having an airport in close proxim-
ity is a very strong selling point for
the community,” airport manager Tom
Donaldson said. “We’re now trying to
build incentives for small aircraft own-
ers and corporate pilots.”

“Our intent,” added newly named
assistant director of general aviation
Cecil Johnson, “is for corporate custom-
ers to come to Henderson.”

In 1996, Henderson Executive
Airport was seeing approximately
70,000 operations — or take-off and
landings — each year. In 2003, that
number grew to just under 90,000.
Efforts to upgrade and expand the facil-
ity have been ongoing for the past sev-
eral years. In 1998, construction of city
water and sewer lines was completed to
modernize the facility’s infrastructure.
Soon after, a new aircraft parking ramp,
wash ramp and above-ground fuel stor-
age facility were added. The airport is

home to 140 “based” aircraft, a Grand
Canyon tour company and two flight
schools.

During the last year and a half, a
number of major new projects have
been launched, all with the intent of ex-
panding the facility to meet increasing
demands and create a niche of its own
for corporate travelers.

In March 2003, a 6,500-foot-long
runway was commissioned and made
available for use. The project made the
facility capable of accommodating the
vast majority of aircraft in the general
aviation and corporate fleet. In October
2003, a slightly shorter, parallel runway
was added, giving the airport more flex-
ibility in managing the increasing level
of airport operations. In February 2004,
two new shade hangars with 37 parking
positions were built and construction
was completed on infrastructure neces-
sary to support 95 new enclosed han-
gars, which are expected to be available
by the second quarter of 2005.

According to Donaldson, the airport
launched two distinct projects in Sep-
tember 2004.

Clark & Sullivan was awarded
the $21 million terminal construction
project by Clark County in November
2004. The 24,000 square foot two-story
building will include administrative of-
fices and pilot amenities, including a
“snooze room,” flight planning area, a
restaurant and lounge and locker room
facilities. Other “perks” being estab-
lished will include crew cars for ground
transportation, competitive price struc-
tures and other “first class services” that
are attractive to corporate pilots. The
county project also includes a stand-
alone air traffic control tower and 18

First Bank

nevadafirstbank.com —

LENBER 777 N. RAINBOW BLVD. (702) 310-4000 FDIc

The Henderson executive Airport has grown from 70,000 take-off and land-
ings in 1996 to nearly 90,000 in 2003.

SAM MORRIS/IBLV STAFF
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This artist’s rendering of the Henderson Executive Airport shows some of the work that will be completed in the $21 million expansion of the terminal. A two-
story, 24,000-square-foot building is planned.

acres of ramp just east of the terminal.
Completion of the tower is anticipated
by December 2005 with the ramp and
tower coming online in early and mid-
2006, respectively.

The facility’s second project, hangar
development, is a privately funded proj-
ect being handled by APCO Construc-
tion with a price tag of $7.5 million. The
new hangars are anticipated to be ready
for use in the fall of 2005 and will allow
the facility to nearly double the number

w
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of aircraft it can accommodate.

In addition to the terminal, ramp,
tower and hangar projects, Donaldson
said the Clark County Commission has
given the airport permission to negoti-
ate a lease agreement with Ribero &
Co. for two different commercial avia-
tion corporate centers south of the new
terminal. It’s anticipated that develop-
ment of support facilities, such as main-
tenance, avionics shops and sales offices
could be underway by the first or second

EASTERN & WIGWAM N. NEVADA REGIONAL HEADQUARTERS
702.921.2100 775.333.8900
MILL STREET, RENO www.swhnevada.com
775.856.8300
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quarter of 2006.

While airport expansion efforts will
no doubt be a benefit to the flying com-
munity and to the city’s expanding busi-
ness base, Donaldson said Henderson
Executive Airport is taking great care to
work closely with its neighbors to ensure
expansion is done in as “neighbor-friend-
ly” a way as possible. While McCarran has
experienced growing pains prompted by
some residential and business complaints
about increasing noise levels, Donaldson

DEVELOP YOUR DREAM.

said Henderson is working closely with
development officials in an effort to avoid
those issues as much as possible.

“Henderson will be a premier air-
port,” said Johnson, noting that the
creation of his position as assistant
director of general aviation signals the
high priority being placed on the facility.
“And Henderson’s business community
will receive a positive benefit from this
expansion.”

The vision is in place. The dream is

in reach. Now secure the foundation.

Let Sun West Bank help you build

your dreams, one project at a time.
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Scott Drake revved up about move to Southern Nevada

By Danielle Birkin/
Contributing writer

Scott Drake successfully parlayed
a lifelong affinity for Ford Mustangs
into a lucrative livelihood.

As president of Scott Drake En-
terprises, a leading manufacturer of

market, Drake passionately pursued
the business, which now manufactures
and supplies some 7,500 parts to ap-
proximately 650 automotive operations
across the world, including companies

square-foot custom-built plant in Hen-
derson.

To that end, the city of Henderson
is recognizing Scott Drake Enterprises
with an Economic Development Award

said Jeff Leake, economic develop-
ment officer for the city of Henderson’s
Economic Development Division, who
noted that the company’s workforce is
likely to have a positive effect on the

reproduction  parts for
Mustangs, Drake oversees
a 27-year-old wholesale
operation that serves the
worldwide automotive af-
termarket industry.

“I’ve never really had
a real job,” joked Drake,
who can attribute his com-
pany’s genesis to his high
school drafting teacher,
who by coincidence owned
a 1965 Mustang coupe. “I
asked him if I could install
the trunk weather strip,
because he had the kind
of car I needed to test-fit,
and he was so kind as to say
‘yes.””

Upon completing the
installation, Drake tested
the integrity of the seal
with a few buckets of wa-
ter. The seal held, and he
was in business.

From there, he and his
girlfriend and now wife,
Suzanne, began cutting
rubber pieces for trunks at her moth-
er’s house, selling them to automotive
stores in their hometown of Canoga
Park, Calif.

Recognizing a largely untapped

I i .

in Australia, Great Britain and The
Netherlands, as well as a trio of shops
here in Southern Nevada. Now, Scott
Drake Enterprises is relocating its
corporate headquarters into an 86,000-

An 86,000-square-foot custom-built plant is in the works.

-

Scott Drake Enterprises is relocating its corporate headquarters to Henderson.

for relocating to Southern Nevada.
“The interesting thing about Scott
Drake is that as opposed to a branch
office, this business is opening its cor-
porate headquarters in Henderson,”

local economy. “So in addi-
tion to manufacturing and
production, it will bring
more attractive jobs such
as administration, market-
ing and research. Employ-
ees of Scott Drake will get
their paychecks and go out
and spend money at gro-
cery stores and restaurants
and at The Galleria (mall)
and on other goods and
services.”

Scott Drake Enter-
prises was among eight
businesses to relocate to
Henderson from Califor-
nia in 2004, Leake said, in
keeping with an escalating
trend.

“Certainly in Califor-
nia the cost of doing busi-
ness is much higher so it
causes companies to take
a look at where they are.
As they grow and expand,
they take a look at other
communities that might be
more inviting and that’s where Nevada
and Henderson stand out.”

According to Leake, 20 companies
relocated to Henderson last year, cre-
ating 726 jobs, occupying more than

Scott Drake Enterprises is one of 20 new businesses to come to Henderson.
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637,000 square feet of space and result-
ing in an economic impact of $173.5
million.

The new Scott Drake Enterprises
corporate headquarters, located on
Cassia Way, will open this month with
about 60 employees, Drake said, in-
cluding 20 staffers who relocated from
the company’s former Oxnard, Calif.,
headquarters, which will close its doors
permanently when the last moving
truck is loaded and headed for Clark
County.

“We’re weeks away from comple-
tion on the building, which is two acres
under one roof,” Drake said, adding
that the plant sits on a 4.7-acre parcel.
“By the end of 2005, we will have 100
employees, so we need to hire about 40
or 50 people in production, purchasing,
manufacturing, assembly and shipping
and receiving.”

While Scott Drake’s arrival in
Southern Nevada will undoubtedly
have a positive effect on the local
community, it will also benefit the
company’s clients in the valley, includ-
ing Mustang Depot, a retail parts dis-
tributor located on Patrick Lane and
Eastern Avenue.

“We do a considerable percentage
of business with them but it will get
even more so as they get here because
of the reduction of shipping costs,”
said Jay Jacquemoud, president of the
six-year-old operation, which has been
doing business with Scott Drake since
opening. “They are going to allow us to
become much more competitive for our
walk-in customers as well as for people
who use our Internet site. Once they
arrive we will be much more aggres-
sive on local marketing because we will
have access to a full inventory we don’t
have to procure. It’s almost like we’d be
stupid not to use them.”

So what specifically drove Drake to
relocate the company, which also has a
small facility in Georgia?

The sky-rocketing price of workers’
compensation in California, for start-
ers, he said, coupled with the prohibi-
tive cost of liability insurance.

“Nevada is a less litigious state, and
we feel that long-term it’s also a very
attractive move for our business,” he
said. “Also the real estate value — we
get more for our money in Nevada.
Gosh, we have 2 two acres under one
roof in Henderson — we never could
have afforded that in California. We’re
also very excited about being part of
the community. There are so many neat
things to do and see and no income tax.
Our employees love that.”

Joan Capponcelli, CEO of Scott
Drake Enterprises, attributes the com-
pany’s prolonged success to measured,
controlled growth.

“Being in business this long, we’ve
had our fair share of growing pains, but
we’ve always run the business very con-
servatively, like people did back in the
1930s or ’40s where they kept their debt
to a minimum,” said Capponcelli, who

has been with the company for more
than 13 years. “We’ve tried not to have
a lot of outstanding invoices and we try
to own everything. We pay cash for our
entire inventory and don’t have lines
of credit or bank loans. We just run
an extremely tight ship, and when the
economy has a down side we weather
the storm much easier.”

Also critical to the company’s suc-
cess is employee trust and eliciting
— and then implementing — their sug-
gestions.

“Who best to help guide us?”
Drake said. “They really do contribute

to the growth of the company and the
efficiencies. Many people fall into the
trap where they don’t listen to their
employees, but here it’s really manage-
ment by committee in some respects.”
Indeed, according to Capponnelli,
“There’s nothing in this company that
any single person is too good to partici-
pate in, whether it be unloading a truck,
helping with the shipping department
or getting involved with the inventory.”
Scott Drake Enterprises is also an
approved licensee of Ford Motor Co.,
which Drake said was another coup, as
Ford refers customers to his business

and markets it as well.

Although Mustang parts comprise
about 75 percent of the business, Drake
said the company also sells parts for
Broncos, Falcons and GMs, and is
pursuing more opportunities in those
markets.

But Mustangs remain nearest and
dearest to his heart.

“The Mustang has kind of devel-
oped into America’s favorite fun car ...
the status car to have,” he said. “It was
my favorite high school car, and I used
to cruise Van Nuys Boulevard like all
the kids did.”

702.369.4800
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Henderson Quail Air Center

Located at
Henderson Executive Airport
1400 Executive Airport Drive

Henderson, NV 89052

* pictures not of actual property

Another Quality Ribeiro Development

. Clark County Department of Avaition
(CCDA) is currently spending
approximately $30,000,000 on airport
improvements.

o 2 runways - 6,500 FT x 100 FT and
5,000 FT x 75 FT

J Approximately 15 minutes drive time to
Las Vegas Strip

o Evaporative cooled hangars from 4,000 SQ FT to
20,000 SQ FT & office space available

J Street access

J Discounted fuel service available

. Private corporate avaiation facility

J Separate commercial avaition activities area

J Construction to begin Winter of 2005
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Henderson business
relocation and expansion
efforts top $200 million

By Lisa McQuerrey/

Contributing writer

Henderson’s economy continues to
thrive with the addition of 21 new busi-
nesses in 2004. The new companies will
occupy nearly 877,000 square feet of
space, bring in more than 1,225 new jobs
and pump an estimated $173.5 million
into the local economy.

Besides the new business develop-
ment, 10 existing Henderson businesses
expanded operations during 2004. Ex-
pansion efforts have created nearly 500
additional jobs and taken up close to
173,000 square feet of space, generat-
ing additional estimated city revenue of
more than $26 million.

“We’re part of a dynamic valley,”
said City of Henderson Economic
Development Manager Bob Cooper.
“That’s part of what’s driving our suc-
cess. Most people have heard about Las
Vegas’ growth, and to a great effect, we
benefit from that name recognition when
they (relocating businesses) check out
the area.

“Businesses want a robust economy
and a good quality of life,” Cooper said.
“They want low crime, good schools and
a good parks system. If they’re here and
they pursue looking at Henderson, we do
really well.”

Cooper also attributed Henderson’s
success in attracting relocating busi-
nesses to the city’s hands-on approach
to Economic Development Division.
The economic development department
targets business categories they feel are
currently underrepresented in the mar-
ket and look for ways to present a win-
win scenario.

“We do our homework on the front
end so we can articulate the benefits,”
explained Cooper, who gives credit to
the approximately 300 business vol-
unteers who staff city task forces and
economic development committees. “We
look at what’s a good fit for the commu-
nity. What do we offer them and what
can they offer us? We try to understand
issues that could impact relocating busi-
nesses.”

Cooper said the city is working to
attract administrative and back-office
companies, those with an interest in relo-
cating their regional or corporate head-
quarters. Manufacturing and distribu-
tion operations are also being targeted,
as Southern Nevada offers exceptionally
cost-effective transportation options,
with trucks bringing goods into the area
and potentially leaving empty.

Medical and education-related busi-
nesses, including private-sector colleges,
are also a top priority of the department.
Cooper pointed out the increasing need
for educators and medical professionals

“Businesses want
a robust economy
and a good quality
of life. They want

low crime, good
schools and a good

parks system. If
they’re here and
they pursue looking
at Henderson, we
do really well.”

— Bob Cooper

in the valley, and said by encouraging the
growth of these fields, Henderson is both
providing an opportunity for businesses
to thrive with little competition while
also filling a void of services needed by
valley residents.

“As we grow, hospitals serve as
anchor tenants in medical complexes,
which is why we’re going after clinics,
institutes and medical-related fields and
industries,” Cooper said.

Touro University College of Medi-
cine opened its Henderson campus in
August 2004 with an inaugural class of
114 students. The International Acad-
emy of Design & Technology is another
private college with a 50,000-square
foot Henderson campus. The college
offers associate and bachelor’s degree

SEE HENDERSON, Page 26
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Studio aims to transform Valley into music mecca

By Damon Hodge/
Staff Writer

Music has always been part of Las
Vegas’ allure. The Rat Pack and Lena
Horne have given way to Celine Dion
and Elton John. Newbie superstars
like Britney Spears and Usher Ray-
mond draw thousands while genera-
tional holdovers like Gladys Knight and
Wayne Newton still pack ‘em in nightly.

One theme unites nearly all the
artists: The music they perform here is
made elsewhere.

Tom Parham, owner of Odds On
Recording Studios, hopes to change this
tune.

Slated to open in June 2006, Odds
On’s 35,000 square-foot recording stu-
dio, located at 14 Sunset Way in the
Green Valley Business Park, will offer a
smorgasbord of services. That includes:
multi-track recording, HDCD digital
mastering, compact disc replication,
CDR short runs, digalog cassette dupli-
cation, web design, and graphic design
and printing services. Already opera-
tional is a 50,000-square-foot CD/DVD
manufacturing facility that presses
80,000 items daily.

“Our client base has come to rely
on us and is constantly driving us to ex-
pand the scope of our services,” Parham

B Convenient Access to 1-215 and US 95

M Spaces range from 1,000 SF to
293,000 SF

B Clear heights to 30 feet

Bl Metal halide lighting in warehouse

Bl 277/480 volt, single or 3-phase power

service, ESFR fire sprinklers

said. Past clients include R&B singer
TQ, garage-punk band Sublime, rapper
Ice-T, Backstreet Boy Nick Carter and
legendary crooners The Platters, as well
as Disney, Mattel and Tony Robbins.
“There aren’t any world-class recording
studios in Nevada and this is one of the
biggest studios built in the last 15 years
in the nation.”

Parham envisions Odds On as a
destination within a destination: Las
Vegas magnetizes artists of all stripes,
something Parham wants to replicate
by providing a workspace rivaling offer-
ings in traditional recording centers like
New York, Los Angeles and Nashville.

“People will block out lots of time
to do their projects here because South-
ern Nevada is a great place to do their
projects — the weather is great and
the location is great — and because we
have a great facility,” said Parham, who
opened a satellite office here in 1997 to
satisfy local clientele. He has plans for
additional growth. “Henderson offers
privacy. We’re close to the action (of
the Strip) but also removed from it.
There are a lot of entertainment people
already out here.”

And you won'’t need a single on the

www.harschnevada.com

B 702.362.1400

Tom Parham, owner of Odds On Recording Studios, partners Dana
Parham and Wally Simmons and designer Neil Grant.

Billboard charts to use the facility. In-
dependent and local acts are welcome.
“Major labels often look for proven

acts,” Parham said. “A lot of indepen-
dent record labels have come to us to
get their stuff out.”

r
al
HARSCH

INVESTMENT PROPERTIES

3111 South Valley View Blvd. #K-101
Las Vegas, NV 89102

Headquartered in Portland, Oregon with regional offices in Seattle, San Francisco, Sacramento, San Diego and Las Vegas
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programs. National University, one of
California’s largest and most successful
private universities, has selected Hender-
son for its next expansion and academic
campus. Slated to open an 11,000 square
foot facility in Spring of 2005, National
University will offer 48 graduate and
undergraduate degree programs and 17
teacher credential programs.

Like many businesses moving to
Southern Nevada, a large majority of
companies relocating to Henderson are
fleeing the restrictive, costly economic
environment of California.

Pacer Stacktrain, a transportation
logistics company, has plans to relocate

its corporate offices from Northern Cali-
fornia to a 240,000 square foot Hender-
son facility. The Henderson location will
employ more than 500 people.

Arroweye Solutions, a technology-
based marketing solutions company, re-
located its corporate headquarters from
Santa Barbara, Calif. to a 7,000-square-
foot Henderson facility. The company
plans to nearly triple its employee base
from 12 to 32 during 2005.

Cooper said some companies, espe-
cially those that considered a move for
some time and finally made the jump,
are experiencing a bit of sticker shock
from the recent spike in local real estate
prices, but most say Southern Nevada is
still a bargain compared to California.

Machine Tool Direct, Inc., a full
service machine tool company from
Southern California, recently opened
an 8,000-square-foot Henderson plant.
Company sales executive Rob Sharpe
said it was money that attracted the com-
pany to Henderson. “We were in Cali-
fornia, which was very expensive,” said
Sharpe. “Housing, taxes — everything
was expensive.”

Sharpe said while some attention
was given to Southern Nevada’s rising
real estate prices, he noted it’s “still a
little better than California, and there’s
no state income tax. We got in at a good
time.”

Henderson is proving to be attrac-
tive not only to new business ventures,

;] Do you have experience on your side? With an estimated
" 40% of America’s work force being 45 or over by 2006, it
helps to have experience on your side. Smart employers
know that 50+ workers are a valuable asset. One to be
recognized and cultivated. Their experience, enthusiasm

and established work ethic are not innate. They’re evolved.

AARP Best Employers for Workers over 50 honors those employers who go out of their way
to support workers 50+. Year after year, our applicants provide flexible work options, training
and development opportunities, pension and health benefits, proving their dedication to the
50+ worker. The award is a way for companies to show off their experience and improve their

reputations in the eyes of future employees and the competition.

Why Rise to Meet the Bar,

When You Can Be the Bar?

<0 Enter the AARP Best Employers for Workers Over 50 Awards 6>

The top 35 applicants are showcased to
AARP’s 35 million members. They also

but to existing ones as well. Ten estab-
lished Henderson companies, including
Ford Credit Co., Yellowpages.com and
Steinberg Diagnostic Medical Imaging,
expanded operations during 2004.

WRG Design, Inc., a multi-disciplin-
ary land development consulting firm
headquartered in Portland, set up shop
in Henderson’s Seven Hills area six years
ago and invested nearly $3 million in
capital expenditures in 2004. Since 1998
the company has expanded its facility
from 3,600 to 15,000 square feet. Vice
president of Las Vegas operations J. Stu-
art Hitchen said the company has found
Henderson to be a very development-
friendly jurisdiction, from the mayor’s
office on down through the community
services and economic development de-
partments.

“The city greets developers with
open arms and is helpful in moving them
through the process,” Hitchen said. “The
city’s business leaders are very progres-
sive. The development community rec-
ognizes that and finds it appealing. The
infrastructure is well planned and the
area is ripe for growth. They’ve done it
right and we think there’s no better place
on the planet.”

Besides doing its homework and tak-
ing a proactive approach to encouraging
business expansion to Henderson, the
city’s Economic Development Division
takes a real hands-on approach to re-
cruitment, making the decision to move
to Henderson an easy one.

“A business always has challenges
when they’re relocating,” Cooper said.
“They’re moving part or all of their op-
erations and at the same time, they still
need to keep that business running. It’s
a lot of work, so we offer to take part
of that burden off them. It’s a total cus-
tomer service package. We serve as their
staff, and it’s a huge relief to them. We
help them find the best schools for their
kids, assist them in finding housing, sub-
suppliers — we help them the entire way
and it makes them really comfortable. In
fact, they’re surprised we do it.”

So why choose Henderson over big

receive coverage in AARP publications, sister Las Vegas? As the saying goes, im-

age is everything, and about 20 percent
of relocating companies admit they’re
playing the name game, choosing a Hen-
derson address over a Las Vegas one.
Even though Southern Nevada is touted
worldwide for its thriving economic and
business environment, some companies
still face disapproval from stockholders
and board members who can’t wrap their
arms around the idea of being headquar-
tered in the Entertainment Capital of the
World.

While gaming will always be inex-
tricably linked to Nevada, Cooper said
growth in other areas of business is
growing quite steadily. “Hospitality and
gaming will always be visible,” explained
Cooper, noting that when a new casino
opens its doors and hires thousands of
people, it makes headlines, but small
businesses that add 20 employees here,
40 here and 100 here, eventually add up
to big numbers.

“Economic diversification is hap-

media exposure, status in their industry and
an edge in recruiting the most experienced
workers. In addition, all applicants receive
information from AARP on how best to

meet the needs of workers 50+.

” The power to make it better.”

Deadline for Entries:
February 28,2005

To find out more and register online, go to
www.aarp.org/bestemployers.

—— Be Recognized by Staying Ahead of the Curve.




Through the years,
American Nevada Company
has envisioned and built
exceptional office parks,
retail centers and
master-planned communities.
We continue our commitment
to building places to work,
places to play and
places to make your home.

Oﬁfcc Development
Residentiol Development

American Nevada

Cc om p a ny
A Greenspun Company

www.AmericanNevada.com
(702) 458-8855




The Henderson Development Association and the City of Henderson
wish to thank the tollowing sponsors for our Sixth Annual

Henderson Economic Development Awards Program
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A Place To Call Home

The City of Henderson, Nevada
is a leading location for expanding
and relocating businesses.
Regularly recognized as one
of the nation’s fastest-growing cities,
the city provides outstanding
labor availability, a thriving
real estate market, low taxes
and a pro-business

operating environment.

Call 702-267-1650

or visit our website at

www.cityofhenderson.com

for more information.




